@THE  FOURTH  ESTATE 


The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Turnaround 
for  UPl  soon, 
advisors  told 
(See  page  91 


Pulitzer,  SPJ, 
Headliners  give 
annual  awards 
(See  page  14) 


Georgia  dally 
offers  expanded 
ad  product  line 
(See  page  17) 


Winter  returns  to  haunt  us. 

Boston  Globe  photo  by  Ted  Dully,  April  7, 1982. 


Building  a  better  community! 

Each  year  The  State  -Journal-Register  sponsors  a  number  of  public  service 


activities,  honoring  and  helping  all  types  of  people  in  many  different  ways. 

Award  medals  for  all-city  running  hacks  and  other  all-city  selected  athletes  . . . 
warm  clothing,  food  and  toys  for  those  in  need  at  Christmas,  purchased  with 
reader’s  donations  to  the  newspaper’s  sponsored  Friend-In-Deed  Program  . . . 
trophies  for  outstanding  young  golfers  and  tennis  buffs  ...  a  pillar  of  walnut  for 
outstanding  unselfish  service  to  the  community  by  an  individual . . .  teaching  the 
proper  way  to  handle  a  firearm  safely. 

Why  is  The  State  -Journal-Register  involved  in  these  and  other  public  service 
programs?  Because  we  believe  that  public  service  is  part  of  a  newspaper’s 
responsibility  toward  building  a  better  community. 


‘TBe  ^tate Journal-I^gistef 


Serving  the  Capital  City  of  Springfield  and  eleven  Central  Illinois  Counties 


Represented  Nationally  By 
Branham  Newspaper  Sales 


Sooner  or  later,  you’re  going  to  discover  that 
their  small  parcel  service  isn’t  the  fastest  after 
all.  American’s  Priority  Parcel  Service  can  often 
get  your  package  there  hours  earlier.  We  deliver 
vnthin  hours,  24  hours  a  day  to  virtually  any¬ 
where  we  serve  in  the  continental  U.  S. ,  Hawaii, 
Canada,  Mexico  and  the  Caribbean.  So  your 
package  gets  there  sooner,  instead  of  later. 

If  you  can’t  wait  ovemi^t,  our  in-hours 
alternative  is  as  easy  as  di^g  toll-free  (800) 
638-7320.  In  Maryland,  caU  (301)  269-5503. 

Just  ask  for  Priority  Parcel  Service  and  we’ll 
provide  door-to-door  pickup  and  delivery  any¬ 
time,  day  or  ni^t,  seven  days  a  week. 

When  a  few  hours  can  make  all  the  differ¬ 
ence,  call  us  immediately.  When  we  can  get  it 
there  sooner,  why  wait  till  later. 

AmericanAirlines 
Priority  Parcel  Service 


C  1982  American  Airlines  Freight  System 
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*  Major  meetings  in  bold  face 


APRIL 

22 — Multimedia  Inc.,  annual  meeting  of  stockholders,  Hyatt  Regen¬ 
cy,  11  a.m.,  Greenville.  S.C. 

22-23 — National  News  Council.  Stanford  University.  Palo  Alto, 
Calif. 

25- 28 — Newspaper  Research  Council  Conference.  Doubletree  Inn, 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Con¬ 

vention,  Fairmont  Hotel,  San  Francisco. 

25-27 — PN-ANCAM  conference.  Red  Lion  Inn,  Pasco,  Wash. 

28 —  Overseas  Press  Club  Awards  Dinner.  Waldorf-Astoria,  NYC 

29—  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 

29- May  1 — Nevada  Press  Assn.,  Winnemucca  Convention  Center,  Winne- 

mucca,  Nev. 

30- May  1 — Sigma  Delta  Chi's  Distinguished  Service  Awards  Program,  Col¬ 

onial  Williamsburg  Conference  Center,  Williamsburg.  Va. 

MAY 

I —  UPl  Indiana  News  Editors  Awards.  Indianapolis  Museum 
of  Art. 

2-4 — Ohio  Circulation  Managers  Association,  Kings  Island.  Mason. 

2-5 — International  Newspaper  Promotion  Association,  Fairmont 
Hotel,  San  Francisco,  Caiif. 

2-5 — Society  of  American  Business  and  Economic  Writers,  Ala¬ 
meda  Plaza  Hotel.  Kansas  City,  Mo. 

2-8 — International  Classified  Advertising  Week 

4- 7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 

Chicago,  ill. 

5- 8 — National  Retail  Merchants  Assn.,  sales  promotion  and  mar¬ 

keting  conference.  Sheraton  Palace  Hotel,  San  Francisco,  Calif. 
9-11 — New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ferences  The  Otesaga,  Cooperstown. 

9-12 — Newspaper  Purchasing  Managers  Association,  Sheraton 
Resort,  Lancaster,  Pa. 

9-13 — International  Press  Institute  annual  general  assembly, 

Madrid,  Spain. 

II —  UPl  Newspapers  of  New  England  Awards  Ceremony.  Sher- 
aton-Tara,  Framingham.  Mass. 

12-15 — American  Association  of  Advertising  Agencies,  Green¬ 
brier,  White  Sulphur  Springs,  W.Va. 

12- 15 — Catholic  Press  Association,  La  Posada,  Scottsdale.  Ariz. 

13- 14 — Allied  Annual  Publishers  Meeting,  Westwater  Inn, 

Olympia.  Wash. 

13-15 — Ohio  Newspaper  Ad  Executives,  Kings  Island  Inn,  Kings 
Island,  Ohio. 

13-15 — Florida  Newspaper  Advertising  and  Marketing  Executive 
Sales  Conference,  Marriott  Hotel,  Tampa,  Fla. 

13-16— The  Gutenberg  Festival,  trade  show.  Long  Beach  Con¬ 

vention  Center,  Long  Beach.  Calif. 

16-19 — New  York  State  Circulation  Management  Association, 
annual  meeting.  Holiday  Inn-Arena,  Binghamton.  N.Y. 

16-19 — Institute  of  Newspaper  Controllers  &  Finance  Officers, 

Hyatt,  Hilton  Head,  S.C. 

19-22 — National  Association  of  Advertising  Publishers,  Franklin 
Plaza  Hotel,  Philadelphia,  Pa. 

21 — UPl  Michigan  Editors  Conference,  Bay  Valley  Inn,  Bay 
City,  Mich. 

23- 24 — Mid-Atlantic  Circulations  Managers.  Myrtle  Beach  Hilton 

Motel,  N.  Myrtle  Beach,  S.C. 

24- 28 — International  Federation  of  Editors  &  Publishers  (FIEJ), 

Oslo,  Norway. 

25— Gannett  Co.,  Inc.,  annual  meeting  of  stockholders,  10  a.m., 
Rochester,  N.Y. 

26-28 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 

Philadelphia.  Pa. 

28-31 — Gay  Press  Association.  Downtown  Hotel  Inn,  Denver,  Colo. 
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Workshops/Clinics/Seminars 


(National  and  Regional) 

APRIL 

16-18 — 1st  Northern  Short  Course  in  Photojournalism,  Na¬ 
tional  Press  Photographers  Assn.,  Ramada  Inn,  Poughkeepsie.  N.Y, 

16-18 — Photography  in  Journalism  Conference,  sponsored  by 
San  Jose  Mercury  News.  Sunnyvale  Hilton,  Sunnyvale.  Calif. 

18-19 — American  Society  of  Newspaper  Editors.  Minorities  Seminar, 
Univ.  of  Southern  California.  Los  Angeles.  Calif. 

18-20 — Newspaper  Readership  Project  for  editors  in  N.J.,  N.Y.,  Pa. 
Conn.,  and  Dela.,  Bergen  Record.  Hackensack.  N.J. 

18-23 — American  Press  Institute,  Coverage  of  Entertainment  & 
Arts,  for  critics.  Reston,  Va. 

18- 23 — Circulation  Development  Seminar  sponsored  by  the  Gan¬ 

nett  Foundation.  Hilton  Inn  on  the  Campus.  Rochester,  N.Y. 

19- 21 — Leadership  in  the  Newsroom,  a  management  development 

workshop  for  editors,  sponsored  by  ANPA,  ASNE.  APME,  Hyatt 
Regency,  Washington,  D.C. 

19-23— Computers  &  Newspapers.  Training  Seminar,  Knight- 
Ridder  Newspapers  Institute,  Miami.  Fla. 

22-23 — CNPA,  credit  and  collections  seminar,  Sacramento  Inn, 
Sacramento,  Calif. 

24 — N.Y.  State  Associated  Press  Associations  joint  seminar  with 
AP  broadcast  members  on  contacts  in  state  government,  Sheraton 
Airport  Inn,  Albany.  N.Y. 

25-26 — American  Society  of  Newspaper  Editors.  Minorities  Seminar. 
Univ.  of  MassachusettS/'Harvard,  Amherst,  Mass. 

25- 30 — American  Press  Institute,  Newspapers  and  Telecommuni¬ 

cations,  Reston,  Va. 

26- 28— Mid-America  Press  Institute,  Today  s  Living.  Today's  Dollar 

seminar.  Bel  Air  Hilton,  St.  Louis.  Mo. 

26-30 — Knight-Ridder  Newspapers  Institute  of  Training.  Effective 
Management  Skills,  Miami,  Fla. 

MAY 

2- 7 — American  Press  Institute,  Suburban  and  Zoned  News  Cover¬ 

age,  Reston,  Va. 

3- 8 — Location  82;  Solvang,  5th  annual  photo  workshop,  Cali¬ 

fornia  State  University,  Long  Beach,  Calif. 

10-12 — Seminar  Week  in  Long  Beach,  sponsored  by  Rochester 
Institute  of  Technology,  Long  Beach  Convention  Center,  Long 
Beach,  Calif. 

12-16 — Knight-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions,  Miami,  Fla. 

16-18 — Newspaper  Readership  Project  for  editors  in  Ky.,  Tenn.,  Ind., 
Ohio,  W.Va.,  Lexington  (Ky.)  Herald  and  Leader,  Lexington,  Ky. 

16- 19 — Circulation  Promotion  seminar,  presented  by  INPA,  Hyatt 

Regency,  Chicago. 

17- 19 — Managing  People  in  the  Circulation  Department,  spon¬ 

sored  by  ANPA,  ICMA,  NPRA,  Radisson  Hotel,  Chicago. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 

23-26 — ANPA'INPA  Strategic  Planning  Seminar,  La  Coquille 

Club.  Palm  Beach.  Fla. 

25 — Newspapers  and  Marriage  Mail,  Amfac  Hotel  and  Resort, 
Dallas-Ft.  Worth  Airport,  Tex. 


JUNE 

1-3 — Advertising  Training  Seminar,  Pennsylvania  Press  Institute, 
PNPA  Press  Center,  Harrisburg,  Pa. 

4-5 — Stanford  Editor's  Conference,  Rickey's  Hyatt  House,  Palo 
Alto,  Calif. 

6-11 — Modern  Media  Institute,  Writing  Center  Seminar  for 

Journalism  Professors.  St.  Petersburg,  Fla. 

27-29 — Inland  Small  Newspaper  Cost  Clinic,  (newspapers  under 
15.000),  Chicago,  III. 

28 — Business  Finance  for  Non-Business  Managers.  Knight-Ridder 
Institute  Training  Seminar,  Miami,  Fla, 

27-July  2 — American  Press  Institute.  Marketing  the  Daily  Newspaper  Semi¬ 
nar,  Stanford  University,  Palo  Alto,  Calif. 
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International  Paper  keeps 
selling  rea^ng 
so  youH  keep  selling  writing. 


“T. 


company 


Here  is  one  of  International  Paper's 
“Power  pr the  Printed  Word"  advertisements  run  to 
promote  reading  and  writing  to  young  people. 


For  the  past  three  years,  International  Paper  Company  has 
been  reaching  young  people  with  advertisements  in  our 
“Power  of  the  IMnted  Word”  campaign  to  encourage  them  to  read 
more  and  write  better. 

We  figure  the  more  people  read- the  more  books, magazines  and 
newspapers  you'll  sell.  And  the  more  paper  you’ll  buy  from  us. 

There’s  good  reason  to  believe  our  campaign  is  working.  Since 
it  began,  we’ve  sent  out  more  than  6,000,000  free  reprints  of  our 
advertisements  in  answer  to  up  to  1,500  letters  a  day.  This  response 
suggests  a  healthy  new  generation  of  readers.  And  that  looks  good 
for  all  of  us  in  the  paper  and  publishing  industry. 

For  your  complete  set  of  these  advertisements,  write  to: 

“Power  of  the  Printed  Word,”  imtpow  atiom  ai 

International  Paper  Company,  Dept.  P31  f  PAPER 

RO.  Box  954,  Madison  Square  Station,  COMPANY 

^JeW^^brk,  10010.  <  19«2Iiiieriiaiional  paper  company  We  believe  in  the  power  of  the  printed  wor 
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Headlines  you’ll  never  get  to  write 


By  Leon  1.  Baden 
Chief  Copy  Editor 
Harrisburg  (Pa.)  Evening  News 


\o^ 


^I’U  never  run 
for  office  again, ^ 
Stassen  says 


V’ 


;SS 


/  V 


He  was  a  ‘lousy  actor,  Reagan  admits 


BEGIN  INVITES  ARAFAT 
TO  GRANDSON’S  BRIS 


& 


Warren  Beatty  considers  priesthood 
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AOout  hou«ng 


lijuusui  (fity  (rii){i>2 


ri'Ait 


The  Kansas  City  StarlTimes  was  the 
first  newspaper  to  install  our  new 
mailroom  ^stem  —  the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems,” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  l^st 
on  the  market  today  to  suit  our  needs. 

Charles  George,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country.” 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  1%  savings  in 
mailroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  10-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor,, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
mailroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 


entiy  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


And  what  are  those  expectations? 


features,”  says  Charies  Geoiige,  “are 
its  overall  simplicity  and  its  unique 


.where  aciance  gets  down  to  busioMs 


Editor  &  Publisher 

iMt  fOLlRlH  tSTATl 


Robert  U.  Brown,  ProsIdonI  and  Edttor  Jamaa  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiiaher  Pubiiaher,  Chairman  of  the  Board,  1912*1959 


Network  mistake 

Three  of  the  four  television  networks,  which  have  been 
claiming  equal  status  with  print  media  under  the  First 
Amendment,  set  their  cause  back  irreparably,  in  our  opinion, 
when  they  boycotted  President  Reagan’s  luncheon  address 
to  a  group  of  religious  leaders  on  Monday  because  they  didn’t 
like  the  rules  of  coverage. 

The  White  House  rules  announced  April  5  permitted  all 
networks  to  have  cameras  at  such  Presidential  events  but 
only  one  tv  correspondent  as  a  “pool”  reporter  for  all  the 
networks.  NBC  accepted  the  rules.  ABC,  CBS  and 
Independent  Network  News  decided  they  would  not  cover 
the  event  as  a  protest.  Three  news  service  reporters  and  one 
“pool”  newspaper  reporter  were  allowed  to  cover  the  event. 
There  was  no  overt  protest  from  print  media  to  these  rules. 

The  three  networks  didn’t  do  much  to  support  their  claims 
to  participation  in  “the  people’s  right  to  know”  with  this 
peevish  knee  jerk. 


Lobbying  biitz 

AT&T  announced  a  $2  million  lobbying  effort  including 
full-page  newspaper  ads  aimed  at  defeating  H.R.  5158  (E&P, 
April  3,  page  6)  but  it  did  not  reveal  the  extent  of  the  lobbying 
blitz  it  has  undertaken.  It  makes  one  shudder  at  the  impact  a 
corporation  of  this  size  can  have  in  an  effort  of  this  nature. 

In  an  unusual  six-page  “message  from  the  management  of 
AT&T”  on  March  25,  several  million  stockholders  were  urged 
by  Chairman  Charles  Brown  to  “make  their  voices  heard”  by 
writing  to  Congress.  The  AT&T  arguments  were  spelled  out, 
a  sample  letter  was  offered,  names  and  addresses  of  Con¬ 
gressional  leaders  provided.  More  than  a  million  AT&T  em¬ 
ployees  got  the  same  treatment.  All  of  them,  and  their 
customers,  are  being  told  the  legislation  will  be  bad  for  them. 

We  doubt  that  the  members  of  Congress  have  ever  been 
subjected  to  such  pressure  from  one  corporation. 


Electing  editors 

When  newspaper  editors  are  elected  to  their  jobs  in  a  pop¬ 
ularity  contest  they  will  owe  more  allegiance  to  their  con¬ 
stituents — the  staff  members  who  elected  them — than  they 
will  to  the  readers  whom  they  are  supposed  to  serve.  It 
apparently  is  an  old  fashioned  idea  but  we  think  the  person  or 
persons  who  pay  the  bills,  write  the  paychecks,  and  bear  final 
responsibility  for  everything  that  is  printed  in  the  paper 
should  have  something  to  say  about  what  goes  into  the  paper 
and  who  puts  it  there. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  Dec.  31.  1981 


AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892;  the  Fourth  Estate.  March  1. 1894;  Editor  & 
Publisher.  June  29. 1901 ;  Advertising.  January  22. 1925. 

Managing  Editor 

Jerome  H.  Walker,  Jr 

Associate  Editors 

John  P.  Consoli,  Bill  Gloede, 

Andrew  Radolf,  Lenora  Williamson, 

Earl  W.  Wilken. 

Midwest  Editor 
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M.  L.  Stein 


Promotion  Manager 
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Advertising  Manager 
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John  S.  Long,  Robert  J.  Mathes, 
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Photocomposition  Manager 
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Elizabeth  Cox 
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Letters 


STOP  IT 

I  noticed  an  article  about  Empire  State 
College  Circulator  training  program  seek¬ 
ing  financial  aid,  (E&P,  March  20). 

There  is  a  move  in  our  circulation 
industry  to  abolish  the  use  of  the  word 
“circulator.”  One  of  the  things  we  are 
doing  is  running  an  ad  in  the  May  issue  of 
the  ICMA  Update,  urging  everyone  to 
stop  calling  us  “Circulators.” 

Barrie  J.  Hughes 

(Hughes  is  circulation  director.  Water- 
town  (N.Y.)  Times.) 


BROAD  BRUSH 

We  were  dismayed  (and  a  little 
amused)  at  the  comments  of  agency  exec¬ 
utive,  William  Foxen  in  the  March  20  edi¬ 
tion  of  Editor  &  Publisher. 

Foxen  has  apparently  had  a  few  pro¬ 
blems  in  dealing  with  the  suburban  press. 
Characterizing  suburban  ad  sales  people 
as  “order  takers”,  he  said  that  he  has  a 
tough  time  getting  local  ad  sales  people  to 
make  9:00  a.m.  appointments.  Of  course, 
if  Foxen  treated  me  like  an  order  taker,  I 
might  not  break  my  neck  to  get  to  his 
office  either.  But  that’s  not  the  point. 

The  point  is,  Foxen  paints  the  sub¬ 
urban  press  with  a  very  broad  brush. 
Despite  problems  he  may  have  with  an 
individual  sales  person,  nationwide  the 
suburban  press  is  tough  and  aggressive.  If 
Foxen  doubts  that,  he  should  compare 
the  growth  in  linage  between  suburban 
newspapers  and  metropolitan  papers 
over  the  last  decade. 

Order  takers?  Maybe  so,  but  we're 
sure  taking  a  lot  more  orders  than  they  are 
in  the  “big  town.” 

Philip  E.  Bash 

(Bash  is  president  of  Suburban  News¬ 
papers  of  America.) 


GOOD  JOB 

My  editor,  Chris  Powell  of  the  Man¬ 
chester  {Conn.)  Journal  Inquirer,  sent  me 
a  copy  of  E&P’s  March  20  account  of  our 
situation.  I  appreciate  your  fair  and  accu¬ 
rate  reporting,  and  thought  you  might  like 
to  know  that  U.S.  District  Judge 
Blumenfeld  has  blocked  my  exile  to  a 
Wisconsin  prison  pending  a  full-scale 
civil  trial. 

If  you  ever  have  questions  I  might  be 
able  to  answer,  do  write.  I  always  re¬ 
spond  to  letters  except  when  the  jailers 
here  interfere  with  my  mail,  which  does 
happen  occasionally. 

Ron  Simmat 
Connecticut  Prisoner  20197 
EDITOR  &  PUBLISHER  for  April  17.  1982 


INJUSTICE 

The  headline,  “Metro  dailies  seen 
winning  suburban  war”,  (E&P,  March 
20),  was  neither  a  correct  assessment  of 
the  speech  given  by  Bruce  Sagan  to  the 
Suburban  Newspapers  of  America  Edito¬ 
rial  Conference  nor  a  correct  description 
of  the  article  the  headline  describes. 

Nowhere  in  the  story  does  Mr.  Sagan 
indicate  the  metros  are  “winning  the 
war.”  He  merely  gives  a  realistic  assess¬ 
ment  of  the  competitive  challenges  being 
faced  by  suburban  newspapers  today. 

In  fact,  Mr.  Sagan  pointed  out,  and  it 
was  reported  by  Celeste  Huenergard, 
that  suburban  newspaper  penetration  is 
increasing  and  readers  are  relying  upon 
their  community  papers  more  than  the 
city  center  papers. 

It  is  unfortunate  that  because  Mr. 
Sagan  chose  to  realistically  discuss  this 
subject  rather  than  pretending  that  these 
competitive  challenges  do  not  exist  your 
headline  writer  could  misinterpret  his 
remarks  and  do  an  injustice  to  both  the 
suburban  newspaper  industry  and  to  Mr. 
Sagan. 

James  E.  Elsener 

(Elsener  is  executive  director  of  Sub¬ 
urban  Newspaper  of  America.) 

OTHER  USES 

The  lead  editorial  of  February  20, 1982, 
requires  amplification.  Like  many  other 
educators,  1  find  the  decision  of  the 
Union  City,  New  Jersey  School  Board  to 
be  unfortunate.  Thousands  of  educators 
around  the  United  States  find  the  daily 
newspaper  to  be  an  excellent  source  of 
high  educational  value. 

I  feel  your  editorial  missed  one  point, 
specifically  that  the  daily  newspaper  is 
useful  for  much  more  than  “lessons  in 
current  history  and  civics.”  While  I 
would  not  belittle  the  use  of  the  news¬ 
paper  in  history  and  civics  classes  it  is 
equally  useful  in  many  other  areas.  It  is  a 
prime  source  of  reality  mathematics, 
reading  comprehension  skills,  science 


updates  and  English  language  usage. 
Teaching  a  child  critical  reading  and 
thinking  skills  is  of  prime  importance 
when  using  the  newspaper.  Learning  a 
concise  writing  style  is  another  useful 
application  of  the  daily  newspaper.  The 
list  can  go  on  and  on. 

The  old  concept  that  the  newspaper  is 
valuable  only  as  a  current  events  tool  is 
badly  outdated.  The  newspaper  is  usable 
to  teach  all  the  skills  that  a  young  adult 
will  need  as  the  student  enters  the  “real 
world”  outside  of  academia.  The  news¬ 
paper  has  been  referred  to  as  “a  living 
textbook”  and  as  a  “window  on  the 
world.”  Both  are  accurate. 

Learning  to  use  the  newspaper  effec¬ 
tively  is  a  basic  skill  that  all  students 
should  possess.  There  is  no  other  “tex¬ 
tbook”  to  which  educators  can  introduce 
a  child  which  that  child  will  continue  to 
use  throughout  life.  Failure  to  teach 
young  people  to  effectively  use  the  daily 
newspaper  is  a  failure  to  prepare  that  stu¬ 
dent  for  real  life. 

1  would  hope  that  future  editorials  in 
E&P  would  stress  that  the  newspaper  is 
an  interdisciplinary  tool  which  is  highly 
useful  in  training  future  citizens.  This  is 
much  more  vital  than  the  old  Friday  after¬ 
noon  current  events  lessons  which  your 
editorial  seems  to  be  supporting. 

James  L.  Abbott 
(Abbott  is  a  consultant  to  Newspaper  in 
Education  for  Maine’s  Department  of 
Educational  and  Cultural  Services  in 
Augusta.) 


Short  takes 

Headline:  Woman  Injured  When  Car 
Ran  Into  K  mart  To  Have  Surgery — 
Douglas  (Ga.)  Neighbor. 

A  near  capacity  crowd  in  St.  John  Are¬ 
na  rose  their  feet  in  unison — Springfield 
(Ohio)  News-Sun. 
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WILLIAM  SAFIRE 

is  one  of  a  prize-winning 

Sof  columnists  you  can 
e  when  you  choose  the 
Full  Wire,  Pony  Wire,  Five- 
Day-a-Week  Mail  Service  or 
the  Weekend  Service.  The 
NYT  News  Service’s  depth 
and  scope  represents  the 
best  in  American  journalism. 

Details:  Contact  Bill  O’Shea,  (212)  972-1072 
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The  terrain  is  as  flat  as  a  French  crepe.  It  has  the  Vieux  Carre,  quaint  buildings, 
delightful  old  homes,  and  a  long  and  colorful  history,  too.  For  those  with  a  keen 
sense  of  history,  glamour,  excitement,  and  an  appreciation  of  the  sheer  joy  of 
living  —  New  Orleans  is  second  to  none. 


New  Orleans 


Take  a  Closer  Look 

at  the  metro  New  Oleans  market.  It’s  the  8th 
largest  in  the  South  and  the  33rd  in  the  nation. 

Energy 

The  New  Orleans  area  is  the  headquarters  for  6 
major  oil  producers.  Refinery  and  chemical 
plant  investments  exceed  $4.1  billion  and  gen¬ 
erated  more  than  5,600  jobs  in  the  past  10 
years. 


The  Port  of  New  Orleans 


Tourism 

The  New  Orleans  area  is  an  international  port- 
of-call,  ranking  in  the  top  three  U.S.  travel  des¬ 
tinations.  New  Orleans’  tourists  are  affluent; 
one-fifth  are  conventioneers,  one-half  are  pro¬ 
fessionals  and  college  graduates.  And  more 
than  half  have  incomes  in  excess  of  $25,000 
annually. 

1984  World’s  Fair 

The  Louisiana  World  Exposition  is  expected  to 
attract  11  million  visitors  and  inject  $2  billion 
into  the  New  Orleans  area  economy. 


For  more  than  260  years  it  has  been  a  major 
shipping  outlet.  It  commands  the  second  posi¬ 
tion  among- ports  of  the  nation,  and  is  pressing 
the  number  1  port  for  first  place.  Capital 
improvement  plans  of  $91  million 
and  the  nation’s  first  off-shore 
facilities  for  deep-sea  unloading  of 
petroleum  will  keep  it  at  the  top. 


THE  STATES-ITEM 


Metro  New  Orleans 

it’s  the  8th  largest  in  the  South 
and  the  33rd  in  the  nation.  It’s 
a  big-time  market,  and  getting 
bigger.  If  you’re  not  now  a  part 
of  it,  you  should  be. 


Metro  New  Orleans  adult  reach 
5  wdy.  cume  4  Sun.  cume 


79%  83% 
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Turnaround  for  UPl  seen 
if  new  trends  continue 


United  Press  International  made  gains 
in  fiscal  year  1981  and  has  shown  contin¬ 
ued  improvement  in  the  first  quarter  of 
1982,  the  news  service  disclosed. 

Roderick  W.  Beaton,  president  of  UPI, 
told  a  meeting  of  the  UPI  Newspaper 
Advisory  Board  in  Chicago  that  1981  was 
a  year  of  encouragement  despite  many 
challenges.  In  1981  UPI  reversed  a  trend 
of  growing  losses,  lowering  the  deficit  for 
the  year  by  more  than  30%. 

“We  cleared  some  high  hurdles  in 
1981,”  Beaton  said.  “We  are  moving 
confidently  in  the  right  direction.” 

Reduce  losses 

UPI  reduced  its  operating  losses  by 
$3.7  million  in  1981  and  expects  to  trim 
more  than  $1  million  additional  this  year, 
Beaton  said.  The  favorable  trend  contin¬ 
ued  in  the  first  quarter  of  1982. 

The  results  were  particularly  encourag¬ 
ing  in  that  1981  was  a  difficult  year  for  the 
industry  in  general,  Beaton  said,  noting 
that  several  UPI  newspaper  subscribers 
ceased  publication  during  the  year.  Also 
in  1981,  the  telephone  company  raised 
UPI’s  annual  leased  line  bill  by  $3.5  mil-  ■ 
lion. 

Beaton  also  noted  that  UPI  has  com¬ 
pleted  a  period  of  major  capital 
investment,  installing  the  world’s  most 
sophisticated  news  service  computer 
center  in  Dallas,  and  moving  to  a  modem 
world  headquarters  in  New  York  in  1981. 
Beaton  said  UPI  has  invested  in  the  tools 
needed  for  success  in  the  1980s. 

“Our  goal  is  to  be  a  fully  self-sustaining 
operation  the  earliest  possible  date,” 
Beaton  said. 

Higher  budget 

UPTs  budget  for  1982  is  $1 10  million, 
an  increase  of  about  $10  million  over 
1981 ,  which  will  enable  UPI  to  move  for¬ 
ward  with  a  range  of  new  projects. 
Among  these  are  installation  of  a  second 
“Digital  Darkroom”  in  Brussels.  The 
first  unit  was  installed  in  New  York  last 
year. 

Beaton  said  UPl’s  encouraging  trend 
was  due  to  several  factors,  including: 

—  An  increase  in  revenue,  amounting 
to  $8.3  million  in  1981,  the  largest 
increase  in  recent  times.  UPI  continued 
to  attract  new  support  in  1982,  with  18 
new  newspaper  subscribers  already  sign¬ 
ing  up  for  service  this  year. 

—  A  new  domestic  division  system,  put 
in  place  January  1,  1981,  with  a  UPI 
vicepresident  supervising  news  and 


marketing  in  each  of  nine  regional 
divisions.  This  system  has  helped  UPI 
anticipate  subscribers  needs  and  has  been 
met  with  enthusiasm  by  clients. 

—  Industry  support  for  UPl’s  rate 
policies.  There  has  been  strong  support 
throughout  the  industry  for  UPI’s  pro¬ 
gram,  introduced  three  years  ago,  to 
establish  equitable  rates  for  newspapers 
and  broadcast  subscribers. 

—  New  opportunities  for  UPI.  The 
news  service  is  finding  new  markets  for 
the  13  million  words  that  pour  through 
UPI’s  computers  every  day.  UPI  is 
involved  with  about  a  dozen  clients  and 
others  in  experimental  database  projects. 
Beaton  said  UPI  is  positioned  to  be  a 
leader  in  the  emerging  information-based 
U.S.  economy  of  the  1980s. 

Beaton  added  that  UPI  was  moving  for¬ 
ward  with  its  satellite  program,  aimed  at 
shifting  UPI’s  news  delivery  from  land 
lines  to  delivery  straight  to  earth  stations 
at  client  locations.  He  said  400  clients 
have  dishes  that  are  up  and  working  to 
date. 

While  this  program  is  expected  to  save 
millions  of  dollars  for  UPI  once  land  lines 
are  removed,  it  was  not  yet  a  factor  in 
UPI’s  improved  performance  in  1981. 
“The  benefits  and  savings  are  still  to 
come  in  the  future,”  Beaton  said. 

Newspapers  joining  UPI  so  far  in  1982 
include:  Buffalo  (N.Y.)  Courier-Express’, 
Milford  (Conn.)  Citizen’,  Wabash  (Ind.) 
Plain  Dealer;  Cleburne  (Tex.)  Times- 
Review;  Kilgrove  (Tex.)  News-Herald; 
Kane  (Pa.)  Republican;  Stamford 
(Conn.)  Advocate;  Hatboro  (Pa.)  To¬ 
day’s  Spirit;  Moscow  (Ida.)  Idahonian; 
Tempe  (Ariz.)  Daily  News;  Greenwich 
(Conn.)  Time;  Austin  (Tex.)  Press;  Sara¬ 
nac  Lake  (N.Y.)  Adirondack  Enterprise; 
Manistee  (Mich.)  News- Advocate;  Ionia 
(Mich.)  Sentinel-Standard;  Cheboygan 
(Mich.)  Tribune;  Big  Rapids  (Mich.) 
Pioneer;  Decatur  (Ind.)  Democrat. 

Santa  Cruz  Sentinel 
merges  with  Ottaway 

Ottaway  Newspapers,  Inc.,  a  sub¬ 
sidiary  of  Dow  Jones  &  Co.,  Inc.,  and 
Santa  Cruz  Sentinel  Publishers,  Inc., 
publisher  of  the  Santa  Cruz  (Calif.)  Sen¬ 
tinel,  announced  that  the  two  companies 
have  agreed  to  a  merger  that  will  make  the 
Sentinel  a  member  of  the  Ottaway  news¬ 
paper  group. 


E&P 

Every  Saturday  since  1 884 

NFL  union  files 
complaint  over 
N.Y.  Times’  poll 

National  Football  League  Players 
Association  has  filed  a  complaint  with  the 
National  Labor  Relations  Board  over  a 
telephone  poll  of  players  being  conducted 
by  the  New  York  Times. 

The  players’  union  is  negotiating  a  new 
contract  with  the  Management  Council  of 
the  National  Football  League. 

The  players’  union  charged  the  Council 
and  the  league,  in  concert  with  the  Times, 
with  an  unfair  labor  practice  because  the 
Council  had  provided  the  newspaper  with 
the  players’  home  telephone  numbers  to 
conduct  the  poll. 

“This  N.F.L./N.Y.  Times  poll  clearly 
violates  federal  labor  law,”  said  Gene 
Upshaw,  president  of  the  Players 
Association. 

The  players  contend  the  labor  law  has 
been  violated  because  the  players  were 
being  surveyed  by  management,  or  by  an 
outside  party  acting  with  management’s 
“full  authorization  and  knowledge,”  con¬ 
cerning  the  players’  union  activities  and 
willingness  to  strike. 

The  players’  union  broke  off  negotia¬ 
tions  citing  the  Times’  refusal  to  stop  the 
polling  and  also  because  the  Management 
Council  had  not  yet  submitted  requested 
information  regarding  tv  contracts  and 
other  data. 

Jack  Donlan,  executive  director  of  the 
Council,  denied  that  there  was  any  link  to 
the  Times’  poll.  He  did  acknowledge  that 
the  Council  had  supplied  the  telephone 
number  of  the  players,  but  said  the  Coun¬ 
cil  beyond  that  had  nothing  to  do  with  the 
poll. 

The  Times  is  asking  players  to  respond 
to  a  dozen  questions  having  to  do  with 
attitudes  toward  the  union,  a  possible 
strike,  relations  with  team  owners  and 
college  experiences. 

“The  poll  of  football  players  we  are 
conducting  is  completely  our  own  and  is 
in  no  way  connected  to  the  National 
Football  League  Management  Council,” 
said  Joseph  Vecchione,  sports  editor  of 
the  Times. 

William  Stockton,  assistant  executive 
editor  of  the  Times,  who  is  supervising 
the  poll,  said  the  refusal  rate  of  those 
being  contacted  by  telephone  was  re¬ 
latively  low  when  compared  to  the 
national  surveys  conducted  by  the  Times 
in  conjunction  with  CBS. 

“We  are  finding  the  players  eager  to 
talk  to  us,”  he  said. 
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Murdoch  offers 
to  buy  News; 
Cook  says  no 

Stating  that  the  New  York  News  and 
New  York  Post  are  “engaged  in  a  dance  of 
death  which  must  end  in  the  dis¬ 
appearance  of  one  or  both  newspapers,” 
Post  owner  Rupert  Murdoch  asked  (April 
12)  for  the  opportunity  to  negotiate  to  buy 
the  News. 

Murdoch  had  responded  to  a  request 
by  George  McDonald  of  the  Allied  Pant¬ 
ing  Trades  Council  that  he  make  a  bid  to 
buy  the  News.  The  Council  represents  10 
of  the  1 1  unions  at  the  News. 

Stanton  R.  Cook,  president  of  the  Tri¬ 
bune  Company,  which  owns  the  News, 
stated  that  Joe  Allbritton  is  “the  buyer  of 
last  resort”  and  charged  Murdoch  with  a 
“transparent  attempt  to  destroy  and  shut¬ 
down  the  Daily  News.” 

Murdoch  had  earlier  charged  that 
Allbritton,  in  seeking  manning  and  other 
reductions  only  at  the  News,  was  “sur- 
reptiously”  trying  to  bring  about  the 
demise  of  the  Post. 

Murdoch  said  that  should  he  be  given 
the  chance  to  negotiate  the  purchase  of 
the  News  and  succeed  he  would: 

§Maintain  both  newspapers  as  separate 
and  independent  properties. 

§Seek  full  partnership  in  the  ownership 
of  the  entire  enterprise  through  an 
employee  stock  option  plan  that  would  be 
open  to  the  staffs  of  both  newspapers. 

§Construct  at  a  new  location  a  new 
$150  million  printing  plant  to  put  out  both 
papers.  Such  a  plant,  he  said,  would  have 
a  capacity  of  at  least  2.5  million  papers 
daily. 

§Ask  for  immediate  savings  of  labor 
costs,  through  manning  and  other  reduc¬ 
tions,  sufficient  to  cover  the  current 
operating  deficits. 

§Offer  long-term  job  guarantees  for  all 
employees  of  both  newspapers  after  low¬ 
er  staffing  levels  have  been  achieved. 

Meanwhile,  negotiations  between 
Allbritton  and  the  unions,  which  were 
suspended  by  Allbritton  on  April  9  when 
the  Allied  Printing  Trades  Council  asked 
Murdoch  to  enter  the  negotiations,  were 
resumed  April  13. 

In  attempting  to  enter  negotiations  for 
the  purchase  of  the  News,  Murdoch 
indicated  that  should  Allbritton  be 
granted  the  manpower  and  economic 
concessions  he  is  seeking  at  the  News,  it 
would  give  that  paper  an  unfair  advantage 
over  the  Post,  which  is  also  losing  money. 

According  to  Murdoch,  the  Post  lost 
about  $20  million  last  year  and  expects  to 
lose  the  same  amount  this  year. 

The  News  currently  has  3,800  full-time 
employees  and  1,200  part-time  em¬ 
ployees.  Allbritton  has  demanded  the 
elimination  of  1,600  “full-time  equiv¬ 
alents.”  A  source  close  to  the  negotia- 
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tions  said  that  could  be  “as  few  as  900  or 
1,000  actual  jobs”  and  “it  can  be  accom¬ 
plished  without  eliminating  any  of  the 
current  full-time  people.” 

Murdoch  has  indicated  that  he  will 
invoke  the  me-too  clauses  if  the  unions 
grant  certain  concessions  to  Allbritton. 

A  source  close  to  the  negotiations  said 
Allbritton  negotiators  feel  their  proposals 
have  “been  targeted  so  they  do  not  trig¬ 
ger  the  me-too  clauses.” 

In  the  case  of  the  pressmen,  for 
example,  “they  are  not  asking  for 
changes  in  manning  tables  which  would 
invoke  the  me-too.  They  are  asking  for 
shop  practice  changes  where  less  press¬ 
men  would  be  used.  The  situation  is 
unique  to  the  News.” 

Allbritton  has  asked  the  News’  unions 
to  agree  to  cut  $85  million  from  the 
payroll  by  April  25.  He  is  reportedly  hold¬ 
ing  firm  on  that  deadline,  despite  Mur¬ 
doch’s  recent  actions. 

Aides  to  Murdoch  also  believe  that  a 
purchase  of  the  News  by  Murdoch  could 
survive  a  challenge  based  on  Federal  anti¬ 
trust  laws.  They  believe  Murdoch  could 
acquire  the  News  under  the  Newspaper 
Preservation  Act  which  permits  failing 
newspapers  to  combine  business 
operations  to  keep  both  operational. 

Allbritton  supporters  disagree.  They 
argue  that  the  Justice  Department  would 
never  approve  a  purchase  of  the  News  by 
Murdoch  under  the  Newspaper  Preserva¬ 
tion  Act  because  an  outside  buyer — 
Allbritton — is  still  very  much  interested 

in  purchasing  the  News. 

*  ♦  * 

During  an  annual  shareholders  meeting 
whose  demeanor  one  observer  compared 
to  a  Sunday  church  service.  Tribune 
Company  executives  reconfirmed  their 
decision  to  fold  the  New  York  Daily 
News  if  Joe  L.  Allbritton  proves 
unsuccessful  in  his  talks  with  the  paper’s 
11  unions. 

The  annual  meeting,  held  the  day  after 
Tribune  president  Stanton  R.  Cook 
announced  April  8  that  “If  these  negotia¬ 
tions  fail,  we  don’t  see  any  alternative  but 
to  cease  publication  of  the  News.” 

Reporting  a  first  quarter  net  loss  of  $7 
million  for  the  Daily  News,  Cook  would 
not  deny  or  confirm  reports  that  the  paper 
could  record  losses  of  up  to  $50  million 
during  1982  if  it  continues  its  present 
course. 

Cook  said  that  while  revenues  for  the 
Daily  News  had  increased  5.8%  since 
1972  to  $375  million  in  1981,  its  expenses 
had  jumped  6.6%  to  $384  million  during 
the  same  time  period. 

When  shareholders  asked  for  more 
details  regarding  the  possible  sale  to 
Allbritton,  they  were  told  only  that  addi¬ 
tional  information  would  be  sent  to  them 
within  30  days  if  Allbritton  agreed  to  buy 
the  paper. 

According  to  Tribune’s  charter,  two- 
thirds  shareholder  approval  is  necessary  to 
sell  the  newspaper. 

One  of  the  more  outspoken  critics  of 


Tentative 
agreement 
in  Aiton  case 

A  tentative  agreement  was  reached  be¬ 
tween  the  Alton  (Ill.)  Telegraph  and  its 
creditors  in  the  $9.2  million  libel  judg¬ 
ment,  which  the  publisher  said  was  far  be¬ 
yond  the  ability  of  the  paper  to  pay. 

While  terms  of  the  agreement  were  not 
disclosed,  the  settlement  v/ill  end  the  pos¬ 
sibility  that  the  38,000-circulation  after¬ 
noon  daily  might  have  to  shutdown  or  be 
turned  over  to  the  man  it  libeled.  Stephen 
A.  Cousley,  the  editor,  said  the  settlement 
“will  preserve  its  freedom  to  do  its  job.” 
Earlier  court  papers  indicated  that  James 
C.  Green,  a  local  contractor  who  was  li¬ 
beled,  will  collect  $1  million  from  the 
Telegraph’s  insurance  while  protecting  the 
paper  from  related  suits  from  associates  of 
Green. 

The  tentative  agreement,  which  was  dis¬ 
closed  April  15,  came  after  the  appeals 
court  sent  the  case  back  to  bankruptcy 
court  on  April  6.  The  settlement  is  subject 
to  court  approval. 

The  libel  case  was  unusual  in  that  the 
newspaper  never  published  anything  about 
the  matter  for  which  it  was  sued. 

Two  Telegraph  reporters  wrote  a  memo 
in  1969  to  a  Federal  prosecutor,  passing 
along  a  tip  from  a  law-enforcement  source 
that  Green  was  involved  in  organized 
crime. 

Since  the  government’s  investigation 
never  turned  up  anything  to  support  the 
charge,  the  pajjer  never  published  a  story. 
But  a  Federal  prosecutor  who  saw  the  re¬ 
porter’s  memo  passed  it  along  to  bankers. 
The  local  savings  and  loan  banks  refused  to 
provide  Green  with  the  funds  he  needed  to 
stay  in  business. 

When  Green  learned  about  the  reporter’s 
memo  in  1978,  he  sued  the  Telegraph.  A 
jury  awarded  Green  $9.2  million.  The  pa¬ 
per  lost  its  appeal  to  the  Illinois  Supreme 
Court.  Claiming  it  was  unable  to  pay  or  to 
post  a  bond  while  it  took  the  matter  to  the 
Federal  courts,  the  newspaper  filed  a  reor¬ 
ganization  plan  under  Federal  bankruptcy 
laws. 


the  Tribune’s  decision  to  unload  the  Daily 
News  was  nominated  to  the  company’s 
board  of  directors.  James  Patterson, 
whose  father  founded  the  Daily  News  in 
1919  received  only  394  votes,  however, 
and  was  defeated  by  management’s  slate 
by  5,808  votes. 

Elected  to  the  Board  instead  were 
Robert  La  Blanc,  president  of  Robert  E. 
La  Blanc  Associates  Inc.,  Ridgewood, 
N.J.;  and  Andrew  J.  McKenna,  chairman 
and  chief  executive  officer  of  the  Chicago 
Cubs  and  president  and  chief  executive 
officer  of  Schwartz  Paper  Company. 
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Kuhn  asks  press  to  stop 
publishing  betting  lines 


By  John  Consoli 

Major  League  Baseball  Commissioner 
Bowie  Kuhn  has  urged  the  press  to  stop 
using  sports  betting  lines  because  it  is 
giving  all  professional  sports,  not  only 
baseball,  a  “black  eye.” 

Speaking  before  the  National  Sports- 
casters  and  Sportswriters  Association’s 
23rd  annual  awards  meeting  in  Salisbury, 
North  Carolina  (April  4),  Kuhn  said, 
“I’m  not  kidding  anyone.  There’s  gamb¬ 
ling  on  baseball,  but  I’m  not  going  to  en¬ 
courage  it.  Whenever  I  get  a  chance  to 
talk  against  it,  I  will.” 

Kuhn  told  an  audience  of  about  500, 
which  included  about  60  award  winning 
sportswriters  and  sportscasters,  that  the 
publishing  or  broadcasting  of  sports  bet¬ 
ting  lines  is  “bad  for  the  image”  of  profes¬ 
sional  sports. 

Kuhn  said,  “Betting  problems  are  a 
real  danger  in  organized  sports.  One 
doesn’t  have  to  look  much  beyond  the 
Boston  College  scandal  to  see  that.” 

Kuhn  had  another  criticism  of  sports¬ 
writers  and  sportscasters^the  failure  to 
check  for  accuracy  the  details  of  a  story 
that  has  been  printed  or  broadcast  initial¬ 
ly  by  another  outlet. 

Kuhn  complained  that  there  are  times 
when  a  “reporter  who  hasn’t  done  his 
homework”  will  write  a  story  and  other 
reporters  will  pick  up  on  the  story  and  run 
it  as  “Biblical  veracity” — without  check¬ 
ing  it  out.” 

“I  really  think  the  solution  is  to  insist 
that  whether  it  be  political  reporting  or 
sportswriting  that  there  be  journalistic  in¬ 
tegrity,”  Kuhn  said.  “If  people  who 
violate  the  integrity  are  not  tested — peo¬ 
ple  will  continue  to  violate  it.” 

Kuhn  said  one  solution  might  be  “more 
testing  in  the  courts  to  insure  reponsible 
reporting.” 

The  Commissioner  said  such  second 
hand  reporting  occurs  “fairly  frequent¬ 
ly”  and  called  on  the  journalism  profes¬ 
sion  to  “straighten  out  the  problem  with¬ 
in  its  own  house.” 

Kuhn  prefaced  his  criticism  by  telling 
those  in  attendance  that  “no  sport  sup¬ 
plies  the  degree  of  access — on  the  field 
and  in  the  clubhouse — than  the  sport  of 
baseball.” 

He  said  there  is  a  “corresponding  re¬ 
sponsibility”  on  the  part  of  sportswriters 
and  sportscasters. 

“The  sportswriting  profession  has 
done  great  things  for  the  sport  of  baseball, 
but  there  are  areas  I  would  like  to  see 
some  improvement  in,”  Kuhn  said.  He 
then  went  on  to  detail  his  two  criticisms. 

Ed  Garvey,  head  of  the  National  Foot¬ 
ball  League  Players  Association,  and 
Herb  Orvis,  a  defensive  lineman  for  the 
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Baltimore  Colts,  addressed  a  seminar 
during  the  NSSA  meeting. 

Garvey  explained  to  the  sportswriters 
and  sportscasters  in  attendance  exactly 
what  the  Players  Association  is  seeking  in 
its  current  contract  negotiations  with  the 
NFL  owners,  including  the  controversial 
percentage  of  gross  receipts  clause. 

Orvis,  a  35-year  old,  10-year  NFL 
veteran,  tried  to  gain  a  sympathetic  ear 
from  the  sportswriters  and  sportscasters. 

“When  an  athlete  gets  together  with 
the  media,  he’s  an  easy  target,”  Orvis 
said.  “I’m  35  and  still  a  kid.  The  media, 
the  owners  and  the  whole  business  take 
advantage  of  us.” 

“I  didn’t  go  to  (the  University  of)  Col¬ 
orado  to  learn  anything,”  he  said.  “I 
went  to  play  football.  You  have  to  realize 
who  you  are  dealing  with.” 

Orvis  said  the  six  figure  contracts  of 
players  are  overplayed  by  the  media.  He 
said  after  his  team,  the  Colts  ended  the 
past  season  2-14,  four  players  had  to  bor¬ 
row  money  to  get  home. 

“The  most  defeating  thing,”  he  said, 
“is  to  hear  these  $90,000  salaries  being 
bounced  around.” 

Orvis  said  during  the  current  contract 
negotiations,  while  the  NFL  owners  have 
a  gag  rule  on  discussing  the  situation,  the 
athletes  do  not. 

“All  our  1,500  athletes  can  talk,”  he 
told  sportswriters  and  sportscasters  in 
attendence.  “You  can  go  to  anyone  of 
them.” 

*  *  * 

Will  Grimsley  of  Associated  Press  was 
honored  as  National  Sports  writer  of  the 
Year  by  NSSA.  It  was  the  third  time  he 
won  the  award  in  the  past  four  years. 
Dick  Enberg  of  NBC  was  honored  as  the 
National  Sportscaster  of  the  Year.  In 
addition,  one  sportswriter  and  one  sports- 
caster  from  each  state  was  honored.  (A 
list  of  all  the  NSSA  award  winners 
appeared  in  E&P’s  March  27  issue.) 

NSSA  award  winners  are  selected  by 
ballots  which  are  sent  out  throughout  the 
50  states.  According  to  one  NSSA  direc¬ 
tor,  initial  ballots  are  sent  to  all  media 
outlets  in  each  state  soliciting  the  names 
of  the  top  sportswriter  and  sportscaster 
within  each  state.  Votes  are  compiled  and 
a  second  ballot  containing  the  names  of 
the  top  vote  getters  are  sent  out  and  this 
time  a  winner  is  selected  from  among 
those  names.  Winners  are  then  invited  to 
Salisbury  to  receive  their  awards  during  a 
three  day  program  of  seminars,  clinics 
and  receptions. 

Master  of  Ceremonies  during  the 
awards  presentation  was  Chris  Schenkel 
of  ABC.  A  special  posthumous  tribute  to 
former  New  York  Times  sportswriter  Red. 
Smith  was  presented  by  broadcaster 


Lindsey  Nelson,  who  is  currently  writing 
a  column  for  the  Knoxville  (Tenn.)  News- 
Sentinel. 

Sportscaster  Ray  Scott  was  inducted 
into  the  NSSA  Hall  of  Fame. 

In  addition  to  the  seminars,  the  award¬ 
winning  sportswriters  and  sportscasters 
had  the  opportunity  to  attend  a  tennis 
clinic  held  by  World  Cup  Tennis  pro  Paul 
McNamara  and  a  casting  clinic  con¬ 
ducted  by  Linda  England,  1981  Bass  ’n 
Gal  Champion  and  a  member  of  the 
DuPont  Stren  Pro  Fishing  Team. 

♦  *  ♦ 

Dick  Connor  of  the  Denver  Post  is 
president  of  NSSA  and  Bob  Quincy  of  the 
Charlotte  Observer  is  vicepresident.  Fur¬ 
man  Bisher  of  the  Atlanta  Journal  is  vice 
chairman  of  the  NSSA  board. 

Other  newspaper  members  of  the 
board  include:  Hubert  Mizell,  St.  Peters¬ 
burg  Times',  Les  Timms,  Spartanburg 
(S.C.)  Herald',  Bob  Hammel,  Blooming¬ 
ton  Herald  Telephone;  Grimsley,  AP; 
Randy  York,  Lincoln  (Neb.)  Journal 
Star;  Bob  Hentzen,  Topeka  (Kans.) 
Capital  Journal;  Bill  Millsaps,  Richmond 
Times  Dispatch;  and  Jim  Murray,  Los 
Angeles  Times. 

^  * 

NSSA  was  founded  by  Pete  Dimizio,  a 
local  businessman  from  Salisbury.  Origi¬ 
nally,  sportswriters  and  sportcasters 
from  North  Carolina  were  honored. 
When  he  died,  his  widow  asked  Chamber 
of  Commerce  President  Jim  Cobb  to  take 
over  Dimizio’s  dream  of  a  national 
award. 

According  to  the  NSSA  program 
“times  were  difficult.  Rowan  County  had 
lost  its  primary  payroll  when  the  South¬ 
ern  Railway  closed  the  Spencer  Shops. 
Jim  recognized  the  advertising  potential 
such  a  program  might  offer  his  adopted 
home  town  and  NSSA  was  bom.” 

NSSA  has  a  staff  of  two — Zandra 
Spencer,  executive  secretary  and  Bar¬ 
bara  Lockert,  program  coordinator. 

♦  ♦  ♦ 

The  luncheons,  dinners  and  receptions 
at  the  annual  three-day  awards  program 
are  financed  by  a  number  of  sponsors 
such  as  Coca-Cola,  NASCARAVinston, 
Gould  Inc.,  Stren  Fishing  Line;  U.S. 
Tobacco  Company;  Owens-Illinois; 
Anheuser-Busch;  Fiber  Industries;  Lily 
Tulip;  Professional  Rodeo  Cowboys 
Association;  Wrangler;  Coors;  True 
Temper;  and  the  Salisbury  Post,  which 
gives  the  meeting  prominent  coverage. 

About  150  Salisbury  families  also  pay 
$125  each  to  the  NSSA  to  serve  as  hosts 
to  the  out-of-town  award  winning  sport¬ 
swriters  and  sportscasters.  During  the 
three-day  event,  they  escort  the  award 
winners  to  the  various  functions,  giving 
the  out-of-towners  a  chance  to  get  a  real 
feel  for  life  in  this  small  North  Carolina 
city. 

According  to  several  Salisbury  resi¬ 
dents,  it  is  the  social  event  of  the  year. 


Demise  of  Minn.  Star 
biamed  on  life  itseif 


When  Steven  Isaacs  first  lumbered  into 
the  Minneapolis  Star’s  newsroom  four 
years  ago,  it  took  him  exactly  five  months 
to  conclude  that  his  prospects  for  reviv¬ 
ing  the  faltering  p.m.  were  “exceedingly 
dim.” 

In  a  confidential  memo  outlining  his 
strategies  to  publisher  Donald  R.  Dwight, 
Isaacs  wrote  at  that  time,  “The  plan  pre¬ 
sented  here  is,  while  I  think  meaningful 
and  well-reasoned,  something  of  a  roll  of 
the  dice  .  .  .  newspapers  published  in 
big  cities  in  the  afternoon  or  evening  are 
doomed.” 

Isaacs  called  his  plan  the  “most  intelli¬ 
gent  guess  I  have  seen  of  a  possible  hope 
and  method  of  stopping  the  erosion  of  a 
p.m.  paper  in  this  country.”  Once 
enacted,  the  daily's  conversion  from  a 
hard  news  to  magazine  format  not  only 
continued  the  paper's  circulation  decline, 
it  accelerated  it. 

Look  for  reasons 

In  an  article  that  appeared  in  the  Star 
the  day  after  Dwight  announced  the  pap¬ 
er's  pending  demise  last  week.  Star  re¬ 
porters  David  Peterson  and  Robert 
Whereatt  tried  to  sort  out  the  reasons 
behind  their  publisher's  decision. 

One  explanation,  they  wrote,  was 
Isaacs  himself  —  “a  big,  indiscreet,  in¬ 
timidating  Easterner  in  a  town  known  for 
its  Scandinavian  reserve.  His  most  cele¬ 
brated  act  was  his  leveling  of  the  trees  and 
bushes  on  public  property  separating  his 
house  from  Lake  Harriet.  His  explana¬ 
tion  was  decidedly  unrepentant;  he  said 
he  paid  $5,000  in  property  taxes  and 
couldn't  ‘even  see  the  damn  lake'.” 

The  article  paralleled  Isaacs'  personal 
ity  with  the  changes  in  the  Star's  format 
and  content. 

“Suddenly,  or  so  it  seemed,  the  news¬ 
paper's  most  basic  ingredients  —  City 
Council  meetings,  news  conferences, 
speeches  —  were  gone.  In  their  place  was 
an  unpredictable  front-page  mixture  of 
blazing  illustrations,  Hollywood  features 
and  all  sorts  of  things  that  had  once  been 
tucked  away  inside  the  paper.” 

Too  quick  to  change 

Some  observers  felt  Isaacs'  changes 
came  too  quickly  for  readers  to  digest. 

“You  had  a  paper  with  a  readership 
that  had  long-ingrained,  long-entrenched 
habits,”  John  Carmichael,  staff  director 
of  the  Twin  Cities  Newspaper  Guild, 
said .  “  I  remember  in  the  early  stages  talk¬ 
ing  to  Steve  about  this;  urging  that  it  was 
too  short  a  time  to  do  such  a  drastic  kind 
of  overhaul.  I  really  pressed  that  on  him 
as  hard  as  I  could,  but  he  said,  well,  he 
didn't  have  additional  time  and  he  had  to 
go  ahead.” 
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The  paper  eventually  adopted  a  more 
“conventional  stance,”  with  a  combina¬ 
tion  of  hard  news  and  interpretive  articles 
filling  its  front  page.  But  it  was  still  far 
from  a  conventional  newspaper,  the  Star 
article  continued,  and  by  then  the  Star 
had  been  marked  in  the  minds  of  many  as 
a  paper  without  news. 

Compounding  the  problem  was  the  dif¬ 
ficulty  the  company  had  in  promoting  its 
overhauled  product,  according  to  Christ¬ 
opher  Burns,  senior  vicepresident  and 
associate  publisher  of  Star  and  1  ribune 
Newspapers. 

“Ido  think  we  had  difficulty  explaining 
to  people  what  was  special  about  the  Star. 
They  expected  it  to  be  a  traditional  news¬ 
paper  and  in  some  ways  it  wasn't.  We 
think  we  had  trouble  promoting  it.  We 
had  trouble  explaining  its  nature  .  .  . 
We  didn't  know  how  to  explain  it.” 

Overpriced 

In  addition.  Star  ad  rates  were  higher 
than  their  morning  counterpart's,  even 
though  the  latter  boasted  the  higher  cir¬ 
culation.  The  Tribune's  metro  ad  rate,  for 
example  was  $22.12  an  inch,  while  the 
Star  was  asking  $28  an  inch.” 

In  a  one-page  commentary  that  board- 
ered  the  Star  reporters'  wrap-up,  Isaacs 
filled  almost  two  pages  with  his  own 
reasons  for  the  daily's  tombstone. 

“Intellectually,  we  have  known  that  a 
day  like  yesterday  was  inevitable.  But  we 
did  not  want  to  hear.  Could  not  hear,” 
said  the  former  Star  editor  who  left  the 
directorship  of  the  L.A.  Times- 
Washington  Post  News  Service  in  1978  to 
turn  the  Star  around. 

Frustrated  staff 

Isaacs  recalled  a  labor  “retreat”  held 
three  years  ago  for  Star  staffers  and  mod¬ 
erated  by  a  social  psychologist. 

After  the  session,  the  psychologist  told 
Isaacs  that  his  Minneapolis  newsroom 
was  frustrated  because  there  was  nothing 
it  could  do  to  change  a  marketplace  that 
was  “hostile  to  evening  papers  in 
general.” 

The  psychologist  “wanted  us  to  see 
that  the  inexorable  march  of  those  en¬ 
vironmental  factors  would  spell  our  de¬ 
mise  whether  we  put  features  stories  or 
“hard”  news  on  the  front  page,  whether 
the  sports  pages  began  on  the  front  or 
back  page  of  a  section,  whether  or  not  the 
Star  in  the  nameplate  was  in 
yellow  ...” 

Isaacs  then  pointed  to  a  list  of  troubled 
or  defunct  evening  examples  —  the 
Washington  Star,  Cincinnati  Post,  Mil¬ 
waukee  Journal,  Philadelphia  Bulletin, 
St.  Louis  Post,  Atlanta  Journal,  L.A. 
Herald  Examiner  —  and  to  the  fact  that 


“our  own  acquaintances  always  seemed 
to  have  been  too  busy  to  read  our  article 
in  last  night's  .  .  .  paper.” 

“The  disease  has  even  struck  in  Mil¬ 
waukee,  the  kind  of  town  after  which  edi¬ 
tors  of  evening  papers  have  yearned: 
loaded  with  heavy  industry  (which  means 
workers  who  get  off  work  early  enough  in 
the  afternoon  to  enjoy  an  evening  paper); 
a  compact,  densely  populated  city  in 
which  delivery  trucks  can  zip  around  effi¬ 
ciently;  and  a  stable,  tradition-conscious 
populace,  one  of  whose  traditions  — 
almost  a  ritual  —  has  been  settling  down 
most  every  evening  to  read  the  Mil¬ 
waukee  Journal.  At  last  count,  (Journal) 
sales  were  off  more  than  65,000  from 
what  the  Journal  was  selling  20  years 
ago.” 

Isaacs  blamed  the  death  of  metro  even¬ 
ing  papers  on  “life  itself'  —  on  the 
women's  revolution,  the  flight  to  the  sub¬ 
urbs,  television,  and  what  he  called  the 
“change  of  society's  timing.” 

He  then  ticked  off  a  list  of  reasons  for 
his  hypothesis  that  metro  evening  dailies 
are  doomed. 

—  The  competition  for  leisure  time  in 
today's  information  age  has  meant  that 
the  number  of  people  who  regularly  read 
two  newspapers  a  day  is  falling  swiftly. 

Between  just  1970  and  1978,  the  num¬ 
ber  of  people  in  large  central  cities  who 
had  been  reading  two  papers  a  day  was 
halved.  In  addition,  those  adults  who  said 
they  had  read  a  newspaper  the  day  be¬ 
fore,  dropped  13%  between  1971  and 
1977. 

—  Research  at  the  Star  has  shown  that 
readers  have  found  the  morning  paper 
indispensable  to  their  lifestyles,  and  the 
evening  paper  somewhat  expendable — a 
warmed-over  updating  of  the  morning 
paper  they've  already  read. 

—  Star  research  has  also  indicated  that 
morning  readers  look  for  “harder,”  less 
feature  news.  They  tend  to  see  the  paper 
as  a  “bracer,”  a  reorientation  to  the 
ordered  world  that  they  were  current  with 
before  they  went  to  bed. 

Evening  patterns 

Evening  newspaper  readers,  however, 
tend  to  look  for  a  “reward' '  at  the  end  of  a 
day's  labor. 

—  Over  the  past  three  decades,  the 
population  of  Minneapolis  proper  has 
shrunk  by  30%  from  a  high  of  521,000  in 
1950  to  its  current  364,000.  The  Star's 
circulation  decline  —  from  its  high 
(315,000  in  February  1951)  —  to  today's 
170,000  or  so,  paralleled  that  move  out  of 
town. 

The  exodus  from  the  city  has  meant 
that  the  evening  paper  has  had  to  push  its 
deadlines  earlier  so  that  the  trucks  have 
time  to  reach  suburban  distribution 
points. 

With  a  9:30  a.m.  press  run,  few  fresh 
newsworthy  events  will  make  it  into  the 
evening  edition  since  little  news  occurs 
between  midnight  and  the  morning  dead- 
(Continued  on  page  13) 
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(Continued  front  page  12) 

And  the  problem  is  growing  since  more 
and  more  event-makers  are  scheduling 
events  they  control  for  the  benefit  of  6 
p.m.  television  newscasts  and  morning 
newspapers. 

During  a  two-week  period  in  May  1980, 
the  Star  clocked  each  story  reporting  a 
breaking  news  event  that  was  published 
in  the  Star  and  the  Tribune.  The  result: 
90.5%  of  the  events  broke  on  Tribune 
time. 

—  Star  research  has  indicated  that 
women  with  jobs  outside  their  homes 
average  27%  less  time  reading  newspap¬ 
ers  than  women  who  don’t  have  jobs.  In 
Minnesota,  more  than  68%  of  women  be¬ 
tween  20  and  35  years  old  work.  In  the 
Twin  Cities  area,  of  those  in  that  age 
bracket  who  have  no  children,  90%  work. 

Moreover,  the  key  time  of  life  for  read¬ 
ing  a  newspaper  is  after  one  marries  and 
starts  raising  a  family.  The  fact  that  more 
people  are  marrying  later  and  postponing 
having  children,  coupled  with  a  high  di¬ 
vorce  rate  which  also  created  more  sing¬ 
le-person  households  and  sent  more 
women  back  to  work,  also  has  affected 
afternoon  readership. 

—  A  four-year-old  survey  indicates 
that  82%  of  Americans  regularly  or  occa¬ 
sionally  get  their  information  on  national 
and  international  events  in  the  evening 
from  television,  compared  with  only  24% 
in  the  morning.  Television  is  a  tough  com¬ 
petitor  with  evening  papers  simply  be¬ 
cause  of  its  sheer  timeliness. 

Considering  the  obstacles,  Isaacs  said 
the  Star  could  have  just  stuck  “with  what 
it  had,  a  hard-news  oriented  (in  other 
words,  yesterday  oriented)  newspaper 
that  was,  like  its  counterparts  elsewhere, 
slipping  gradually  into  its  grave.  Business 
school  denizens  would  call  this  option 
letting  an  outdated  company  follow  a  nor¬ 
mal  business  decline.” 

The  Star,  however,  opted  to  follow  a 
path  which  some  observers  “regarded  as 
stupid  and  others  perceived  as  heroic.” 

Key  ingredients 

Isaacs’  key  ingredients  in  turning  the 
daily  around  were  “differentiation”  and 
“vitality.” 

“This  meant  that  the  paper  would  try 
its  hardest  to  be  as  unlike  its  morning 
sister,  the  Tribune,  as  possible  so  as  to 
avoid  being  perceived  as  a  limp  rehash  of 
the  morning  paper. 

“In  the  end,  what  we  created  was  a 
kind  of  newspaper  that  no  one  had  ever 
seen  the  likes  of  before.  It  created  lots  of 
interest  among  media  here  and  else¬ 
where.” 

That  the  Star  did  not  succeed  is  ob¬ 
vious,  as  of  today,  Isaacs  concluded. 

“But  anybody  whoever  set  foot  inside 
the  doors  of  425  Portland  Avenue  knows 
how  very  hard  we  all  tried  to  fight  off  the 
inevitable.” 
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Employment  contract 
disputed  in  iawsuit 


The  former  executive  editor  of  the 
Anchorage  (Alaska)  Times  has  filed  suit 
against  the  newspaper  for  alleged  breach 
of  contract  and  wrongful  discharge. 

Fred  Dickey  is  seeking  $560,000  for 
breach  of  contract,  $27,250  in  severance 
pay  and  $9,000  for  relocation  expenses. 
Dickey  now  resides  in  California. 

In  addition  to  the  Anchorage  Times 
Publishing  Corporation,  Dickey  also 
names  in  his  suit  Robert  Atwood,  editor 
and  publisher  of  the  Times  and  William 
Tobin,  associate  editor  and  general  mana¬ 
ger  of  the  Times. 

Dickey  claims  that  he  was  involuntarily 
terminated  and  that  according  to  an  em¬ 
ployment  contract,  he  is  entitled  to  sever¬ 
ance  pay  in  the  amount  of  one-half  of  his 
then  annual  prevailing  wage. 

In  his  suit,  Dickey  claims  that  Atwood 
and  Tobin  “did  intentionally  and  mali¬ 
ciously  conspire”  to  force  him  to  resign 
because  of  his  (Dickey’s)  “strict  insist¬ 
ence  on  upholding  traditional  journalism 
ethics  and  the  integrity  of  news  reporting 
as  recognized  throughout  the  profes¬ 
sion.” 

Dickey’s  court  papers  state  that  he  “re¬ 
fused  to  sanction”  Atwood’s  and  Tobin’s 
use  of  the  newspaper  for  “their  personal 
ends  and  designs,  which  were  in  clear 
violation  of  journalistic  standards  and  re¬ 
sponsibility.” 

According  to  Dickey,  this  took  the 
form  of  such  practices  as  “selling  news 
stories  to  advertisers;  the  furtherance  of 
pet  political  candidates  and  issues  such  as 
the  capital  move  by  undue  exposure  and 
the  discouragement  of  inclusion  of  differ¬ 
ing  points  of  view;  the  use  of  news  pages 
to  advance  corporate  financial  interests 
such  as  insisting  on  preferential  treatment 
of  a  labor  union  faction  with  the  hope  of 
favored  treatment  in  later  union  nego¬ 
tiations;  publishing  corporate  promotion¬ 
al  material  as  news,  such  as  the  Times 
luxury  cruise;  discouraging  the  fair,  hon¬ 
est  and  accurate  coverage  of  persons  con¬ 
sidered  friends  or  associates;  and  dis¬ 
couragement  of  coverage  of  broad  seg¬ 
ments  of  the  Alaska  community. 

Dickey  contends  that  his  powers,  “as  a 
result  of  his  refusal  to  countenance  these 
practices,  were  so  curtailed  that  his  op¬ 
tions  became  limited  to  either  forced  re¬ 
signation  or  reluctant  compliance  in  an 
ongoing  breach  of  the  public  trust.” 

The  Times,  in  its  responding  court  pap¬ 
ers,  deny  that  anyone  from  the  Times, 
including  Atwood  or  Tobin,  “executed  a 
written  employment  contract”  with 
Dickey.  The  Times  does  admit  that 
Atwood  executed  a  “written  agreement 
to  employ”  which  was  prepared  by  Dick¬ 
ey.  The  defendants  allege  that  the 


memorandum  of  agreement  to  employ  is 
not  by  law  a  contract. 

In  addition  to  denying  that  Dickey  had 
a  contract  of  employment,  the  defendants 
also  deny  that  he  was  forced  to  resign, 
deny  that  he  was  involuntarily  terminated 
and  deny  that  he  is  entitled  to  severance 
pay. 

The  Times  contends  that  Dickey  volun¬ 
tarily  left  the  newspaper  and  should  be 
entitled  to  no  compensation. 

Dickey’s  suit  was  filed  on  February  22 
and  the  defendants  answered  the  suit  on 
March  1 1 .  Depositions  were  scheduled  to 
begin  in  late  March. 

N.J.  Senator  aided 
news  recycling  firm 

Nicholas  F.  Brady,  who  was  selected 
this  week  by  New  Jersey  Governor  Tho¬ 
mas  Kean  to  replace  Harrison  Williams 
Jr.,  in  the  U.S.  Senate,  helped  obtain  the 
financing  to  start  the  Garden  State  Paper 
Company. 

Severd  years  ago  Brady  teamed  up 
with  Richard  Scudder,  then  publisher  of 
the  Newark  Evening  News,  to  examine  a 
process  for  recycling  old  newspapers. 

Brady  was  sold  on  Scudder’ s  secret 
process  in  which  ink  could  be  cleaned  out 
of  newspaper  sufficiently  to  make  a  quali¬ 
ty  reusable  product. 

Brady  obtained  $8  million  in  financing 
to  start  Garden  State  along  with  Scudder. 
The  company  was  later  sold  to  Media 
General,  Inc.,  which  gave  Brady  a  seat  on 
its  board  of  directors. 

Senator  Williams  was  convicted  in  the 
ABSCAM  bribery  case  and  resigned  from 
the  Senate.  Brady,  in  accepting  the 
appointment,  stated  that  he  will  only 
serve  until  a  replacement  can  be  elected 
this  November.  He  said  he  has  no  plans  of 
seeking  election  to  the  office. 

Louis  Lyons  dies 

Louis  M.  Lyons,  84,  former  curator  of 
Nieman  Foundation,  and  a  reporter  for 
the  Boston  Globe  for  many  years,  died 
April  11.  Lyons,  who  was  one  of  nine 
reporters  selected  for  the  first  Nieman 
fellowships  in  1938,  was  appointed  assis¬ 
tant  curator  of  the  foundation  in  1939, 
dividing  his  time  between  the  Globe  and 
the  foundation.  The  fellowships  were 
established  by  Agnes  Wahl  Nieman, 
widow  of  the  founder  of  the  Milwaukee 
Journal,  to  permit  reporters  and  editors 
to  study  at  Harvard  University.  He  re¬ 
tired  as  curator  in  1964.  He  continued  his 
commentaries  on  WGBH  public  tv  and 
radio  until  1980. 
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Detroit  News  wins  Puiitzer  Goid  Medai 


By  Lenora  Williamson 

The  1982  Pulitzer  Prize  for  meritorious 
public  service  by  a  newspaper  was 
awarded  April  12  at  Columbia  University 
to  the  Detroit  News  for  a  series  exposing 
the  U.S.  Navy’s  coverup  of  circumst¬ 
ances  surrounding  deaths  of  seamen 
aboard  ship  and  leading  to  reforms  in  nav¬ 
al  procedures. 

The  series  by  reporters  Sydney  P. 
Freedberg  and  David  Ashenfelter  scored 
a  twin  victory,  also  winning  The  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi  general  reporting  award  announced 
April  12  in  Chicago. 

Another  dual  victory  in  both  national 
Pulitzer  and  SDX  journalism  awards  was 
scored  by  Ron  Edmonds  of  the  Associ¬ 
ated  Press  for  his  photo  sequence  of  the 
very  moment  President  Reagan  was  hit 
during  the  assassination  attempt. 

Reporters  Freedberg  and  Ashenfelter 
set  out  to  help  the  grieving  family  of  a 
young  Michigan  sailor  who  died  as  a  re¬ 
sult  of  what  the  U.S.  Navy  termed  “an 
unfortunate  accident”  suffered  during 
punishment  exercise  aboard  the  USS 
Ranger.The  reporters  pieced  together 
more  than  a  dozen  eyewitness  accounts 
indicating  that  the  sailor  died  of  heat 
stroke  and  heart  attack  brought  on  by 
mental  and  physical  torment  inflicted 
during  detention. 

The  reporters  did  a  series  of  more  than 
60  stories  revealing  the  pattern  of  Navy 
reports  to  next  of  kin  by  traveling  around 
the  country  and  conducting  interviews. 
They  discovered  that  the  Navy  had  given 
relatives  either  inadequate  information  or 
misinformation.  The  Navy  conceded  it 
had  “apparently  mishandled”  all  six  of 
the  cases  probed  by  the  News  and 
ordered  reforms  in  naval  procedures. 

Ashenfelter,  a  1971  graduate  of  Indiana 
University  is  assistant  news  editor  of  the 
newspaper.  Ms.  Freedberg.  a  Radcliffe 
College  graduate,  worked  on  the  Staten 
Island  Advance  before  joining  the  News 
in  1980. 

The  Pulitzer  Prize  for  general  local  re¬ 
porting  went  to  the  Kansas  City  Star  and 
Kansas  City  Times  for  concerted  cover¬ 
age  of  the  Hyatt  Regency  Hotel’s  sky 


walks  collapse,  which  killed  113  people 
and  injured  186. 

The  papers  used  every  available  repor¬ 
ter  on  the  story  the  first  two  days.  In  the 
first  week,  they  published  more  than  50 
full  pages  of  related  news  and  by  year’s 
end  more  than  340  stories,  hundred  of 
pictures  and  many  editorials  had  been 
printed. 

The  papers  hired  engineers  to  translate 
blueprints,  electrical  plans  and  structural 
documents,  and  by  the  first  week  found  a 
critical  design  change  had  been  made  in 
the  walks  that  doubled  key  area  stress. 
The  papers  continued  to  investigate  con¬ 
struction,  inspection  and  specification 
changes,  with  much  of  what  they  found 
verified  in  an  official  study  by  the  Nation¬ 
al  Bureau  of  Standards. 

In  the  special  local  reporting  category, 
the  board  awarded  the  prize  to  Paul  Hen¬ 
derson,  a  specialist  in  crime  news  and 
investigations  for  the  Seattle  Times. 
Steve  Titus,  who  had  been  convicted  by  a 
jury  of  first-degree  rape,  went  to  the 
newspaper  last  spring  in  a  desperate 
attempt  to  prove  his  innocence.  Hender¬ 
son  listened  and  began  compiling  police 
reports  and  court  documents,  discover¬ 
ing  discrepancies.  By  his  second  story, 
Henderson  pointed  to  factors  that  made  it 
doubtful  Titus  was  guilty.  The  reporter 
dug  up  a  report  from  another  police  juris¬ 
diction  indicating  the  rapist  was  another 
man.  Authorities  took  the  case  further 
and  found  a  “Titus  look-alike”  who 
pleaded  guilty. 

Henderson  served  in  the  Army  in 
Korea,  where  he  was  a  correspondent  for 
the  First  Cavalry  Division  newspaper  and 
Stars  and  Stripes.  Afterwards  he  worked 
at  the  Council  Bluffs  (Iowa)  Nonpareil 
and  the  Omaha  World-Herald,  studying 
at  the  University  of  Nebraska  and 
Creighton  University  meanwhile  as  a 
journalism  major.  He  joined  the  Seattle 
Times  in  1%7. 

For  reporting  on  national  affairs,  the 
1982  Pulitzer  went  to  Rick  Atkinson  of 
the  Kansas  City  Times  for  uniform  excell¬ 
ence  in  bringing  alive  stories  of  national 
scope  for  regional  readers.  One  series 
mentioned  in  Columbia  University’s 


background  release  dealt  with  the  nation¬ 
wide  crisis  looming  as  a  result  of  the 
country’s  chaotic  management  of  water 
resources.  Other  stories  were  mentioned 
as  a  combination  of  solid  reporting  and 
stylish  writing. 

Atkinson  worked  for  the  Pittsburg 
(Kan.)  Morning  Sun  before  moving  to  the 
Times,  where  he  has  been  a  suburban  and 
general  assignment  reporter  and  now  a 
national  reporter. 

The  prize  for  international  reporting 
went  to  John  Darnton  of  the  New  York 
Times  for  reporting  on  Poland.  Darnton 
had  spent  two  years  writing  on  the  failure 
of  Communism  in  Poland  and  rise  of  Soli¬ 
darity.  After  imposition  of  martial  law  he 
frequently  circumvented  censorship  in 
giving  the  Times  reports. 

Darnton  is  the  son  of  a  New  York 
Times  correspondent,  Byron  Darnton 
who  died  in  New  Guinea  in  1942.  Darnton 
joined  the  Times  in  1966  as  a  news  clerk, 
was  promoted  to  reporter  in  1968  and  be¬ 
gan  his  career  as  a  foreign  correspondent 
in  1976  in  Nigeria.  After  expulsion,  he 
went  to  Kenya  for  three  years  and  then  to 
Eastern  Europe  with  Warsaw  as  his  base. 

Jack  Rosenthal  of  the  New  York  Times 
received  the  Pulitzer  Prize  for  editorial 
writing.  Before  joining  the  Times  in  l%9, 
Rosenthal  had  worked  for  the  Portland 
Oregonian  and  the  Portland  Reporter  and 
then  was  with  Life  magazine.  He  is  now 
deputy  editorial  page  editor  and  has 
served  as  chief  urban  affairs  correspon¬ 
dent,  assistant  Sunday  editor  and  editor 
of  the  New  York  Times  Magazine.  He 
was  cited  for  writings  on  a  wide  range  of 
concerns. 

Ben  Sargent,  an  editorial  cartoonist  for 
the  Austin  (Texas)  American-State sman 
the  past  eight  years,  won  the  Pulitzer 
editorial  cartooning  award  for  what  has 
been  called  his  mordant  satire  in  the  tradi¬ 
tion  of  Thomas  Nast  and  pungent  picto¬ 
rial  comment. 

Sargent,  Texas-born  into  a  newspaper 
family,  learned  the  printing  trade  at  12 
and  was  a  proof  runner  at  14.  After  gra¬ 
duation  from  the  University  of  Texas  in 
Austin,  Sargent  first  worked  as  reporter 
with  the  Corpus  Christi  Caller-Times, 
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The  Pulitzer  Prize  for  spot  news  photography 
was  won  by  Ron  Edmonds  of  the  Associated  Press, 
Washington,  for  his  pictures  of  the  attempted 
assassination  of  President  Reagan.  This  excerpt 
from  the  series  shows  agents  pushing  the  wounded 
president  into  his  limousine. 


Long  News  Service,  and  then  the  Amer- 
ican-Statesman.  He  started  drawing  car¬ 
toons  in  1974.  His  work  is  distributed 
nationally  by  United  Feature  Syndicate. 

Ron  Edmonds,  winner  of  the  spot  news 
photography  Pulitzer  Prize  category  and 
SDX  news  photography  award  for  cover¬ 
age  of  the  assassination  attempt  on  the 
president,  had  been  a  staff  photographer 
for  the  Associated  Press  in  Washington, 
D.C.  a  few  weeks  and  was  in  an  exact 
position  to  record  a  three-frame  sequence 
as  President  Reagan  reacted  to  being  hit 
by  gunfire.  Edmonds  had  settled  on  the 
far  side  of  the  limousine  hoping  for  pic¬ 
tures  of  the  President  waving  to  the 
crowd.  After  the  car  sped  off  to  the  hos¬ 
pital,  revealing  wounded  men  on  the 
other  side,  Edmonds  caught  that  scene 
also. 

California-born  Edmonds  was  a  free¬ 
lance  photographer  in  Sacramento  before 
joining  the  Honolulu  Star-Bulletin  and 
had  become  chief  photographer  by  time 
he  moved  back  to  Sacramento  in  1978  to 
be  United  Press  International  Newspic- 
tures  bureau  chief.  He  covered  the 
Reagan  campaign  trail  through  to  inau¬ 
guration  and  joined  AP  in  Washington 
last  February. 

John  H.  White,  a  staff  photographer  for 
the  Chicago  Sun-Times,  won  the  Pulitzer 
Prize  for  feature  photography  with  1981 
photographs  covering  a  range  of  subjects. 


PULITZER  PRIZES  1982 

Public  Service — 

Detroit  News 

General  Local  Reporting — 

Kansas  City  Star  and  Kansas  City  Times 
Special  Local  Reporting — 

Paul  Henderson  of  the  Seattle  Times 
National  Reporting — 

Rick  Atkinson  of  the  Kansas  City  Times 
International  Reporting — 

John  Darnton  of  the  New  York  Times 
Editorial  Writing — 

Jack  Rosenthal  of  the  New  York  Times 
Editorial  Cartooning — 

Ben  Sargent  of  the  Austin  American-Statesman 
Spot  News  Photography — 

Ron  Edmonds  of  the  Associated  Press 
Feature  Photography — 

John  H.  White  of  the  Chicago  Sun-Times 
Commentary — 

Art  Buchwald  of  the  Los  Angeles  Times  Syndicate 
Criticism — 

Martin  Bernheimer  of  the  Los  Angeles  Times 
Feature  Writing — 

Saul  Pett  of  the  Associated  Press 


During  nearly  14  years  with  Field  news¬ 
papers — ten  with  the  Chicago  Daily 
News  before  joining  the  Sun-Times, 
White  was  named  Photographer  of  the 
Year  by  the  Chicago  Press  Photographers 
Association  four  times,  a  record. 

White,  who  holds  an  associate  of  ap¬ 
plied  science  degree  from  Central  Pied¬ 
mont  Community  College  in  Charlotte, 
N.C.,  was  a  U.S.  Marine  Corps  photo¬ 
grapher  and  technician  at  a  commercial 
studio  in  Charlotte  before  going  to  Chi¬ 
cago. 

Art  Buchwald,  an  American  humor  in¬ 
stitution,  has  received  the  Pulitzer  com¬ 
mentary  prize  for  his  columns  distributed 
by  the  Los  Angeles  Times  Syndicate. 
While  writing  humor  columns  since  1949 
when  he  worked  for  the  International 
Herald  Tribune,  Buchwald’s  journalistic 
skills  seem  to  get  better  and  better  with 
passage  of  time.  In  the  last  year  he  has 
treated  current  social  and  political  con¬ 
cerns  with  searching  scrutiny  in  a  style 
marked  by  liberal  doses  of  fantasy  and 
sense  of  the  absurd. 

Buchwald  spent  his  childhood  in  foster 


homes,  served  with  the  Marines  in  the 
Pacific  in  World  War  II,  and  headed  for 
Paris  after  study  at  the  University  of 
Southern  California.  He  stayed  abroad 
for  more  than  a  decade  and  moved  to 
Washington  where  he  writes  three  col¬ 
umns  a  week. 

The  Pulitzer  Prize  for  criticism  went 
Martin  Bernheimer,  classical  music  critic 
for  the  Los  Angeles  Times,  whose  editors 
have  called  him  “without  question  the 
most  controversial  figure  on  the  news¬ 
paper  this  side  of  editorial  cartoonist  Paul 
Conrad.” 

His  criticism  during  the  year  consi¬ 
dered  a  variety  of  subjects  and  targets. 
Munich-born  Bernheimer  holds  a  bache¬ 
lors  from  Brown  University  and  a  mas¬ 
ters  in  music  from  New  York  University 
where  he  taught.  On  the  music  staff  of  the 
New  York  Herald  Tribune  for  several 
years,  he  later  was  managing  editor  of  the 
Philharmonic  Hall  Program  Magazine,  a 
temporary  music  critic  for  the  New  York 
Post  and  assistant  to  the  music  critic  of 
Saturday  Review. 

(Continued  on  page  34) 
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Growth  of  ‘telomarketing’ 
could  signal  opportunity 


Telemarketing,  or  direct  marketing  by 
telephone,  is  growing  by  leaps  and 
bounds.  AT&T  reports  that  the  use  of 
toll-free  “800”  telephone  numbers  grew 
22%  from  1980  to  1981.  Marketers,  last 
year,  spent  some  $9.8  billion  paying  for 
those  phone  calls. 

There  is  no  accurate  estimate  of  how 
much  marketers  spent  on  advertising 
containing  toll-free  telephone  numbers 
last  year.  But  there  are  general  assess¬ 
ments  of  where  they  spent  that  money. 
Direct  mail,  print  (newspapers  and  maga¬ 
zines),  spot  television  and  catalogue  list¬ 
ings  are  the  major  media  for  advertising 
containing  800  numbers.  AT&T  generally 
discourages  the  use  of  network  television 
for  toll-free  campaigns,  mainly  because 
they  tend  to  cause  circuit  overloads  dur¬ 
ing  a  10-minute  “burst  period”  following 
a  commercial. 

Within  the  print  category,  magazines 
are  often  favored  as  a  medium  for 
advertising  contaning  toll-free  numbers. 
Yet  some  marketers  see  disadvantages  in 
the  lead  time  required  for  magazine 
advertising  and  in  the  slow  response 
generated  by  magazines. 

Direct  mail  is  seen  as  an  especially 
effective  vehicle,  and  it  offers  the  ability 
to  target  consumers.  But  it  is  sometimes 


judged  too  expensive. 

A  television  campaign  often  requires 
more  staff  to  handle  telephone  response 
because  television  usually  generates  the 
largest  number  of  calls  in  the  shortest 
time.  And  a  tv  ad  often  generates  such 
response  that  many  calls  go  unanswered. 

While  newspapers  often  run  ads  con¬ 
taining  800  numbers  for  their  own  circula¬ 
tion  promotion  and  for  financial  advertis¬ 
ers,  the  category  may  present  opportuni¬ 
ties  for  previously  untapped  revenues. 

Bernard  Cohen,  a  media  specialist  with 
New  York  Telephone,  says  telemarket¬ 
ing  “is  very  much  a  growth  industry.  A 
lot  of  people,  including  advertising  agenc¬ 
ies,  are  not  up  on  it.  And  if  they’re  not 
that  familiar  with  it,  then  how  familiar 
would  their  clients  be?” 

Cohen,  who  will  conduct  a  telemarket¬ 
ing  seminar  at  New  York  Telephone’s 
headquarters  April  21,  reports,  “While 
the  telephone  provides  the  two-way  com¬ 
munications  capability  of  face-to-face 
personal  selling  and  can  stand  alone  as  a 
direct  response  marketing  tool,  there  is 
also  the  opportunity  to  use  it  as  a  major 
component  of  a  media  mix.  Used  with 
media  advertising  or  direct  mail  advertis¬ 
ing,  it  provides  added  leverage  that 
almost  always  boosts  the  results  that 


would  be  obtained  from  a  single 
medium.” 

Cohen  says  he  sees  no  reason  why 
newspapers  could  not  increase  their 
share  of  the  toll-free  advertising  market. 
Department  stores,  he  points  out,  “are 
very  familiar  with  telemarketing — they 
use  it  in  their  catalogues.” 

On  the  national  front,  he  reports,  13  of 
the  top  20  advertising  agencies  have  set 
up  special  direct  marketing  units. 

“The  increase  in  the  number  of  work¬ 
ing  women  and  single  person  households 
are  trends  which  allow  little  time  for 
shopping.  This  has  encouraged  more 
companies  to  market  directly  to  the  con¬ 
sumer.  The  growth  of  credit  card 
availability  has  encouraged  this  direct  re¬ 
sponse  selling,”  Cohen  says  in  his  pres¬ 
entation. 

As  retailers  look  more  and  more  to 
direct  marketing  as  a  means  to  cut  over¬ 
head  costs,  and  as  national  advertisers 
continue  discovering  the  benefits  of 
direct  marketing,  the  media  will  likely  see 
increases  in  direct  response  advertising 
containing  telephone  numbers.  In  his 
seminar,  Cohen  points  out,  “The  con¬ 
cepts  of  telemarketing  feature  pro¬ 
minently  in  the  curriculum  of  such 
schools  as  Wharton  and  the  Harvard 
Business  School.  In  fact.  Harvard  has 
used  the  AT&T  telemarketing  concept  as 
a  business  case  for  graduate  students  and 
executive  training  programs.” 

According  to  the  A/5  800  Report,  an 
industry  newsletter,  research  shows 
there  will  be  “growth  of  interacting,  mul¬ 
ti-media  campaigns  in  which  ads  from  the 
first  medium  initiate  toll-free  calls  to 
obtain  more  specific  customized 
advertising.” 
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Market  strategy  cuts  rates,  hikes  prefits 


By  Rick  Kaspar 

Synergistic  marketing  is  a  concept  whose  time  has  come 
for  newspapers.  Despite  what  the  term  might  imply,  it  is 
nothing  more  than  retailers’  product  line  thinking  applied 
to  newspapers — developing  it  can  definitely  extend  your 
reach  and  increase  your  profits. 

First,  consider  that  newspapers’  role  as  an  advertising 
medium  is  changing.  Indeed,  the  environment  is  changing. 
For  example: 

•  Third  class  direct  mail  unit  costs  have  decreased  while 
newspaper  costs  have  risen  in  recent 

years. 

•  Direct  mail  is  attaining  greater  credi¬ 
bility  while  “marriage  mailing’’  is  de- 

veloping  as  a  marketing  strategy.  Alf* 

•  Our  competition  is  developing  from 
unfamiliar  areas:  industries  are  ex- 
panding  vertically  as  direct  mail 
houses  become  commercial  prin- 
ters,  software  service  centers  be- 
come  direct  mailers,  etc. 

•  Many  advertisers  are  becoming 
more  selective  about  the  audi¬ 
ences  for  their  messages. 

•  Because  of  cost/benefit  / 

changes,  many  newspapers  a 

have  lessened  abilities  to 
deal  with  the  needs  of 
smaller  advertisers  (ex¬ 
cepting  those  newspap¬ 
ers  with  some  measure 
of  zoning). 

What  does  all  this  mean? 

For  our  larger  advertisers,  it 
means  there  are  additional 
attractive  alternatives  available, 
and  their  thinking  is  to  look 
more  in  that  direction.  For  our 
smaller  advertisers,  it  means  we 
may  be  forcing  them  to  go  else¬ 
where.  If  they  become  large, 
perhaps  they’ll  stay  elsewhere. 

From  an  industry  standpoint, 
our  problem  is  not  just  environ¬ 
mental.  Not  all  problems  and 
opportunities  have  been  caused 
from  without. 

For  the  most  part,  we  offer  one  advertising  vehicle 
(newspaper)  to  clients  needing/using  many  (newspaper  pre- 
prints/ROP,  shoppers,  direct/marriage  mail,  “door  han¬ 
gers’’,  etc.);  and  we  offer  only  large  geographic  targets 
(city  zone,  state  edition,  etc.)  to  advertisers  with  differing 
needs  (saturation,  non-subscribers,  zip  codes,  etc.)  as  op¬ 
tions. 

In  short,  our  thinking  has  been  to  expand,  but  more 
along  traditional  newspaper  lines.  Put  another  way,  say 
we’re  an  infantile  General  Motors,  and  we’ve  only  de¬ 
veloped  a  Chevy  Wagon.  We’ve  fully  developed  an  option 
list  for  the  car,  but  now  it’s  time  to  develop  several  new 
car  lines. 

To  begin,  one  must  first  realize  that  most  newspaper 
companies’  advertising  can  be  sold  along  a  two  dimension¬ 
al  product  line:  one  dimension  covers  the  distribution 
method  (carrier  route,  postal  carrier  route,  cable,  etc.)  and 


bine  the  two  dimensions  in  the  most  optimum  way  to 
satisfy  diverse  advertiser  needs. 

This  point  was  brought  home  to  Columbus,  Georgia,  last 
year  as  our  major  advertiser.  Sears,  pulled  and  went  direct 
mail. 

Necessity  is  the  mother  of  invention.  In  looking  at  the 
Sears  loss,  we  took  the  broad  view  and  examined  our  pro¬ 
duct  lines.  They  were  top  heavy  and  essentially  one 
dimensional:  our  prices  were  high,  and  the  few  options  we 
offered  our  advertisers  were  mostly  geographical  in  nature 
and  large  in  size  (city  zone,  southside,  westside,  full  run). 

In  retrospect,  the  dilemma’s  answer  was  simple:  to  get 
Sears  back  and  lay  ground  work  for  future  growth,  we 
needed  to  expand  our  product  line.  Our  product  line  was 
incomplete. 

We  only  offered  one  of  the 
many  lines  we  could  offer. 
There  were  (are)  two  simple 
steps.  The  first  was  to  decide 
where  we  wanted  to  go.  In  our 
case,  lower  than  desired 
penetration  coupled  with  high 
preprint  and  ROP  rates  drove  us 
to  look  at  product  development 
on  the  low  cost,  left-hand  side 
of  both  product  lines.  (Circula¬ 
tion  declines  from  home 
delivery/single  copy  price 
increases  and  triple  conversions 
to  employee  carriers,  direct 
office  billing  and  a  circulation 
information  system  had  driv¬ 
en  already  high  cost-per- 
thousand  prices  “through  the 
roof’). 

This  step  also  entails 
knowing  where  you  are — take 
an  asset  inventory.  In  our 
case,  we  had  a  commercial 
offset  press  and  Cheshire 
machine,  a  dynamic  data 
base  of  all  subscribing  house¬ 
holds,  computer  mail  label 
I  generation  capability,  eight 
I  branch  offices  throughout  the 

I  city  —  each  capable  of 

handling  inserts,  plus  a  receptive  management  team. 

So  our  mission  was  clear:  Develop  a  low  cost  ad  pro- 
duct(s)  offering  coverage  versatility  (pinpoint  to  saturation) 
for  our  advertisers.’’ 

With  a  clear  sense  of  mission,  our  second  step  was  to 
decide  how  we  were  going  to  get  there.  There  were  two 
dimensions  to  our  product  line  to  consider:  delivery  vehi¬ 
cle  and  distribution  method.  Expansion  of  either  line  re¬ 
quired  knowledge  of  subscribers  (which  we  had  through 
CIS)  and  non-subscribing  households  in  our  market.  This 
is  a  tedious  chore,  but  it  can  be  handled  in  many  different 
ways.  Use  your  imagination.  In  our  case,  a  close  working 
relationship  and  follow  through  with  the  Post  Office  gave 
us  the  missing  addresses  (briefly,  we  simply  said  this 
would  allow  us  to  increase  the  mail  they  handled — most 
postal  folks  like  what  increased  business  will  mean  to 
them). 
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the  other  covers  the  delivery  vehicle  (newspapers,  mail 
piece,  etc.).  The  idea  in  synergistic  marketing  is  to  com- 

(Rick  Kaspar  is  vicepresident/general  manager  for  the 
Columbus  (Ga.)  LedgerlEnquirer.) 


With  all  our  marketplace  addresses  in  hand,  we  pro¬ 
ceeded  with  development  of  our  two  broad  alternatives: 
employee  carrier  delivery  and  U.S.  Mail  delivery. 

(Continued  on  page  26) 
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Retail  exec  says  recesssien  ferces 
stores  to  re-examine  ad  budgets 


By  M.L.  Stein 


Newspapers  must  offer  a  “diversified 
communication  channel"  if  they  are  to 
successfully  compete  for  retail  advertis¬ 
ing  dollars  in  the  recession,  an  executive 
for  a  major  California  department  store 
chain  warned  April  8. 

“Quality  newspapers  are  just  one  of 
our  options,”  Jack  Hirschberg,  senior 
vicepresident  for  May  Company,  told 
members  of  the  California  Newspaper 
Advertising  Executives  Association  at 
their  Montebello  meeting. 

Hirschberg,  whose  company  operates 
34  stores  and  is  expanding,  said  direct 
mail,  neighborhood  newspapers  and 
shopper  guides  are  all  being  considered  as 
his  firm  looks  for  the  “communication 
that  will  bring  in  the  greatest  audience.” 

According  to  Hirschberg,  retailers  are 
taking  a  harder  look  at  their  advertising 
budgets  in  reaction  to  the  recession. 

“1  challenge  you  to  be  successful,”  he 
said  to  the  ad  executives.  “We’re  still 
learning  about  broadcasting  but  we  are 
looking  into  cable  and  in-home  market 
programs.  We  are  examining  the  needs  of 
the  market  place.  This  is  the  key  ingre¬ 
dient.” 

Hirschberg  explained  that  the  search 
for  the  best  advertising  medium  is  tied 
into  changing  attitudes  and  strategies  by 
retailers  in  the  face  of  the  recession  which 


he  saw  as  extending  to  September  or 
October. 

He  said  that  companies,  caught  in  a 
“noticeable  profit  squeeze,”  must  adjust 
to  a  slower  economic  pace. 

“We  must  anticipate  greater  competi¬ 
tion  for  the  dollar  and  slower  economic 
development,”  he  continued.  “This  in¬ 
volves  plans  for  sales  and  development. 
Consumers  are  very  much  into  quality. 
Heavy  advertising  will  not  be  enough. 
Merchandise  must  be  efficiently  pre¬ 
sented.  The  target  will  have  to  be  identi¬ 
fied  and  we  must  go  after  it  aggres¬ 
sively.” 


Hirschberg,  who  also  lectures  on 
marketing  and  retailing  at  UCLA,  said 
retailers  are  currently  taking  into  account 
changing  life  styles  in  their  marketing 
approach.  This,  he  said,  involves  couples 
marrying  late,  having  fewer  children, 
wives  working  and  different  shopping 
habits.  Evening  store  hours  he  noted,  are 
drawing  fewer  customers  while  weekend 
openings  are  proving  far  more  popular. 
He  also  pointed  out  consumer  interest  in 
pasta  machines,  woks  and  other  trendy 
kitchen  items. 


“These  are  now  part  of  the  new  life¬ 
style — not  pots  and  pans  anymore,  he 
declared.  Hirschberg  indicated  that 
newspapers  should  be  aware  of  these 
changing  life  styles  and  reflect  them  in 


Postal  Service  plants  bogus  ads 
in  attempt  to  protect  readers 


They’re  there  in  the  classified  sections 
of  most  newspapers,  those  two,  maybe 
three-line  ads  promising  incredible 
monetary  rewards  for  work  that  does  not 
seem  to  justify  such  compensation  —  to 
most  people.  But  there  are  those  who 
respond  with  alacrity  to  such  advertise¬ 
ments.  The  U.S.  Postal  Service  has 
hatched  a  scheme  to  warn  those  who  may 
be  taken  in  by  the  ads. 

Though  about  a  dozen  newspapers 
have  refused  to  accept  the  Postal  Ser¬ 
vice’s  ads,  about  40  newspapers  have  re¬ 
portedly  accepted  classified  ads  proc¬ 
laiming,  “Earn  $750  a  month  in  your 
spare  time  from  your  own  home,”  and, 
“Lose  weight  like  never  before.”  Those 
who  respond  to  these  ads,  which  were 
slated  to  run  in  newspapers  in  West  Virgi¬ 
nia,  Pennsylvania  and  New  York  this 
week,  won’t  be  receiving  what  they  ex¬ 
pect.  They’ll  get  a  carefully  worded  letter 
from  the  Postal  Service  warning  them  of 
the  fraudulent  schemes  often  perpetrated 
through  classified  ads. 

According  to  an  account  in  the  New 
York  Times,  the  Postal  Service  inspection 
18 


office  in  Pittsburgh  is  placing  the  ads.  The 
Postal  Service  inspectors,  says  the 
Times,  went  though  a  lot  of  trouble  to 
ensure  that  the  scheme  was  not  viewed  as 
trickery  by  the  newspapers  which  run  the 
ads. 


Postal  Service  inspectors  contacted 
news  editors  at  the  newspapers  which 
were  slated  to  run  the  ads  to  inform  them 
of  the  plan.  That’s  the  point  at  which  the 
ads  were  rejected  by  some  newspapers. 
Other  papers,  however,  embraced  the 
concept  and  planned  companion  mailings 
to  the  Postal  Service’s  response  noting 
that  the  newspaper  is  also  interested  in 
the  welfare  of  its  readers. 


The  advertising  industry  has  long  de¬ 
cried  the  publication  of  so  called  “back  of 
the  book”  ads  which  make  claims  which 
can  not  be  substantiated.  Many  newspap¬ 
ers  and  magazines  reject  this  type  of 
advertising,  but  others  don’t.  It  is  the 
advertising  industry’s  contention  that 
this  type  of  advertising  cheapens  not  only 
the  image  of  all  advertising  but  of  the 
medium  itself. 


their  pages. 

“We  are  thinking  in  terms  of  dispersion 
of  communication,”  he  stated.  “We  want 
a  vehicle  that  will  reach  our  most  impor¬ 
tant  audience.  If  we  don’t  do  all  these 
things  in  the  1980’s  we  will  finish  second, 
third,  or  fourth.  This  requires  a  team 
effort.  Your  continued  brilliance  is 
needed  for  profitablity  in  the  80s.” 

The  speaker  said  ad  costs  also  will  be  a 
concern  for  retailers  explaining  that  a  fai¬ 
lure  to  stabilize  ad  rates  could  be  a  factor 
in  retailers  seeking  other  outlets. 

Hirschberg  predicted  that  future  de¬ 
partment  stores  will  be  smaller,  more  effi¬ 
cient  and  more  appealing  to  customers 
through  use  of  flexible  units  that  will 
make  items  easier  to  find.  Such  arrange¬ 
ments,  he  reasoned,  can  be  an  effective 
answer  to  the  cable  concept  in  which  con¬ 
sumers  can  order  merchandise  from 
home  by  simply  punching  a  button. 

“Consumers  will  want  to  go  to  the 
store  if  we  make  it  appealing  and  excit¬ 
ing,”  he  said. 

Professional  ads 
rising  in  N.C. 

A  survey  conducted  by  a  public  rela¬ 
tions  firm  for  seven  North  Carolina  news¬ 
paper  companies  shows  that  professional 
service  advertising,  while  it’s  still  a  minor 
advertising  classification,  has  been  rising 
steadily  over  the  past  two  years. 

The  survey,  conducted  by  John  L. 
Moorhead  Advertising/Public  Relations 
of  Durham,  documented  an  overall  in¬ 
crease  in  advertising  by  accountants, 
attorneys,  dentists,  doctors,  chiroprac¬ 
tors  and  opticians  from  2,503  inches  in 
October,  1980  to  3,718.5  inches  in  Octo¬ 
ber  1981. 

By  profession,  advertising  by  accoun¬ 
tants  was  up  31%;  attorneys  up  35.4%; 
medical  doctors  up  92.5%;  chiropractors 
up  340%;  and  opticians  up  32%.  Advertis¬ 
ing  by  dentists  was  down  8%,  but  the 
researchers  noted  that  such  advertising 
has  posted  substantial  increases  so  far  in 
1982.  The  optician  category,  while  it  was 
included  in  the  survey,  is  actually  a  tech¬ 
nical  rather  than  a  professional  category, 
according  to  the  researchers. 

The  newspapers  involved  in  the  study 
are  the  Raleigh  News  &  Observer  and 
Times,  Durham  Morning  Herald  and 
Sun;  Asheville  Citizen-Times;  Charlotte 
News  &  Observer;  Fayetteville  Observer 
&  Times;  Greensboro  News-Record;  and 
the  Winston-Salem  Journal/Sentinel. 

Professionals  will  again  be  surveyed 
this  October  concerning  their  1982  adver¬ 
tising. 

Correction 

In  March  27  issues  of  E&P,  it  was  in¬ 
correctly  reported  that  American  News¬ 
paper  Representatives  billed  $7.86  billion 
in  1981.  The  correct  figure  in  $7.86  mil¬ 
lion. 
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Ad  scene 


By  Dan  Lionel 


Ad  vagaries  help  slow  newspaper  acquistions 


AT&T’s  potential  entry  into  the  classi¬ 
fied  advertising  business  and  the  poten¬ 
tial  for  target  retail  marketing  via  cable 
television  are  only  some  of  the  reasons 
that  demand  for  acquisition  of  daily  news¬ 
papers  has  “slowed  down  perceptibly,” 
according  to  Leroy  Keller,  the  veteran 
New  York  based  media  broker,  appraiser 
and  consultant. 

Keller,  prior  to  becoming  a  broker, 
spent  many  years  as  an  executive  with 
United  Press  International,  the  last  eight 
of  which  he  served  as  vicepresident  and 
general  manager  of  UPI's  international 
operations.  In  an  interview  with  E&P  last 
week  he  explained  some  of  the  reasons 
why  the  big  newspaper  groups,  with  the 
exception  of  Gannett,  have  pulled  in  their 
horns  with  respect  to  committing  them¬ 
selves  to  further  expansion  along  the  dai¬ 
ly  newspaper  route. 

“In  the  last  few  years,”  he  said, 
“newspaper  groups  have  been  the  prin¬ 
cipal  purchasers  of  newspapers.  With  the 
exception  of  a  very  rich  person  like 
(Joseph)  Allbritton,  few  individuals  have 
been  able  to  come  up  with  the  kind  of 
money  that  was  being  asked  for  daily 
newspaper  properties. 

“Today,  however,  even  the  group  buy¬ 


ers  become  wary.  In  addition  to  the 
vagaries  of  advertising  diversion  to  new 
media,  the  current  recession,  high 
interest  rates  and  the  state  of  flux  in  the 
whole  communications  business  with 
Videotext,  Teletext,  Prestel  rapidly  mov¬ 
ing  onto  the  scene  all  contribute  to  the 
pause  in  newspaper  buying  as  there's  no 
telling  what  their  impact  on  newspapers 
will  be.  Besides,  most  are  making 
important  investments  in  cable.  These 
include  Times-Mirror,  Knight-Ridder, 
Newhouse,  Gannett  and  the  New  York 
Times.” 

Keller  attributes  the  current  malaise  in 
the  newspaper  market  principally  to  the 
current  economic  picture. 

“With  individual  newspaper  owners 
demanding  a  high  multiple  (price/profits 
ratio),  the  prospective  buyer  who  must 
put  up  substantial  equity — money  that 
presently  can  be  earning  substantial 
interest — and  then  laying  out  additional 
dollars  for  interest,  at  high  rates,  and 
principal  over  a  long  term,  requires  a 
large  enough  cash  flow  to  justify  such  a 
commitment.”  He  said  that  sellers  who 
are  willing  to  take  back  paper  themselves 
are  being  more  successful  in  consummat¬ 
ing  sales. 


Considering  the  newspaper  buying 
sprees  by  the  newspaper  groups  in  the 
past  few  decades,  Keller  was  asked  about 
how  many  individually  owned  papers  still 
exist. 

“About  500  to  600,”  he  said,  “or  about 
1/3  of  the  total  papers  published  in  this 
country.  The  large  papers,  however, 
have  been  sold  off  or  merged  and  the 
independents  are  mainly  in  the  5,000  to 
under  50,000  circulation  range.  These  are 
largely  family  owned  and  they  are  usually 
put  up  for  sale  due  to  the  increase  in  the 
numl^r  of  heirs  and  the  diminution  of  the 
return  to  each  of  them.” 

“Is  the  newspaper  business  still  a  good 
one?”  he  was  asked. 

“Yes,”  he  said,  “very  defmetly.  In  my 
opinion  it  will  survive  cable  and  every 
other  medium.  It  is  a  superb  advertising 
medium  and  serves  readers  in  a  way  that 
no  other  medium  can.  During  the  great 
’3l-’32  depression,  newspapers  weath¬ 
ered  the  debacle  quite  well.  It’s  true  that 
newsprint  and  labor  costs  were  lower,  but 
we’ve  undergone  a  technological  revolu¬ 
tion  in  newspaper  production  and  we  are 
able  to  save  a  great  deal  on  labor  costs 
today. 

“When  tv  came  around  in  1948-30, 
everyone  waited  to  see  it  kill  radio,  but 
today,  radio  is  bigger  and  stronger  than 
ever.  Cable,  a  new  medium,  will  simply 
expand  the  advertising  base.  If  it  gener¬ 
ates  an  efficient  response,  it  will  spur  the 
expenditure  of  additional  ad  dollars.” 
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AAcAlister 


Rademaekers 


Nesselroad 


Lee  Enterprises,  Inc.,  has  appointed 
its  first  woman  publisher,  Wanda 
McAlister,  who  took  over  this  month  at 
the  Muscatine  (Iowa)  Journal.  McAlister 
succeeds  William  Fahy,  who  retires 
after  a  career  with  the  Journal  spanning 
50  years. 

McAlister  had  been  editor  of  the  Cor¬ 


Ed  Rademaekers,  most  recently  Sun¬ 
day  editor  of  the  Philadelphia  Bulletin, 
was  named  managing  editor  of  the  San 
Antonio  Light.  Other  appointments  are 
those  of  Jeff  Cohen  as  assistant  manag¬ 
ing  editor  and  Sharon  Gibbs  as  execu¬ 
tive  news  editor. 

Rademaekers  earlier  was  news  editor 


NEWSPEOPLE 


Landmark  Communications.  Inc.,  has 
named  Sharon  N esselroad  to  the  new¬ 
ly  created  position  of  employee  benefits 
manager.  She  will  manage  the  evaluation 
and  coordination  of  benefit  programs  and 
develop  ways  to  improve  salary  and  wage 
administration  for  the  company’s  4,000 
employees.  Nesselroad  joined  Landmark 
in  1977  as  benefits  manager  for  the  Virgi¬ 
nian-Pilot  and  Ledger-Star,  Norfolk,  and 
became  administrative  assistant  to  Land¬ 
mark  board  chairman  Frank  Batten  in 
1981. 

* 

IPHIGENE  Ochs  Sulzberger  will  be 
honored  April  22  by  the  Girl  Scout  Coun¬ 
cil  of  Greater  New  York  with  conferring 
of  the  1982  Woman  Achievers  Award. 


vallis  (Ore.)  Gazette-Times  since  1979 
and  was  the  first  woman  editor  of  a  Lee 
newspaper.  The  mother  of  five  grown 
children,  McAlister  was  cited  in  1981  by 
Oregon  Magazine  as  one  of  the  100  most 
influential  women  in  the  state. 

*  «  4c 

Lou  ClOFFi,  ABC  News  United  Na¬ 
tions  correspondent,  will  be  Washington 
bureau  chief  for  Satellite  News  Channel 
I,  scheduled  to  begin  operations  in  June. 
It  is  an  all-news,  24-hour  cable  television 
service  owned  by  Group  W  Satellite 
Communications  and  ABC  Video  Enter- 


Robert  Guenther  was  named 
director  of  property  and  facilities  for  The 
Arizona  RepublicIThe  Phoenix  Gazette, 
with  responsibility  for  directing  the  most 
efficient  use  of  properties  and  facilities. 


Visit 


Rambrandts 


house 


WoiSster.  I 


and  Atlantic  City  bureau  chief  for  the 
Bulletin  and  a  copy  editor  for  the  Atlantic- 
City  Press.  Cohen  joined  the  newspaper 
as  a  sports  reporter  and  became  sports 
editor  in  1980.  Gibbs  joined  the  Light  in 
1981  as  a  news  editor.  She  has  worked  for 
the  Wheeling  (W.Va.)  Intelligencer, 
Seattle  Post-Intelligencer,  and  Rochester 
Times-Union. 

*  *  * 

Roscoe  C.  Born,  a  founding  editor  of 
the  late  National  Observer  and  now 
Washington  editor  of  Barron’s,  is  taking 
early  retirement  from  Dow  Jones  &  Co., 
Inc . ,  to  (among  other  things)  build  a  stone 
fence  at  his  Maryland  home  while  con¬ 
templating  a  second  career.  Born’s  25 
years  with  Dow  Jones  included  four  in  the 
Washington  bureau  of  the  Wall  Street 
Journal.  Previously  he  was  with  Stauffer 
Communications,  Inc. 

4c  4c  * 

Elected  to  the  executive  board  of  the 
New  Jersey  Circulation  Manager’s 
Association  at  the  Spring  meeting  were: 
Ed  Kelley,  Ocean  County  Times- 
Observer,  Toms  River,  president;  VlTO 
Cicero,  Asbury  Park  Press,  vicepre¬ 
sident;  Pat  Stone,  The  Record,  Hacken¬ 
sack,  secretary-treasurer. 


Mrs.  Sr'^berger  has  been  a  member  of 
the  board  and  active  in  work  of  the  coun¬ 
cil  almost  since  its  inception.  Kitty  Car¬ 
lisle  Hart  will  be  mistress  of  ceremon¬ 
ies  for  the  annual  dinner  at  the  Waldorf- 
Astoria. 

Robert  W.  Dodson  retired  managing 
editor  of  the  Norfolk  (Va.)  Ledger-Star, 
and  a  resident  of  the  Currituck,  N.C., 
Outer  Banks,  is  leading  an  effort  to  have  a 
16-mile  stretch  of  the  Currituck  Outer 
Banks  incorporated  as  a  town.  Dodson 
would  be  interim  mayor  of  the  town  to  be 
named  Corolla  if  the  North  Carolina 
legislature  approves  the  necessary 
legislation. 

4:  4c  4c 

John  McDermott,  a  former  senior 
editor  of  Life  magazine  and  executive 
vicepresident  of  Diners  Club,  has  been 
appointed  associate  director  of  The 
American  Association  of  Retired  Per¬ 
sons.  He  will  head  AARP’s  Publication 
Division,  publishers  of  Modern  Maturity, 
Dynamic  Years,  and  two  News  Bulletins. 
McDermott,  also  as  editorial  director, 
will  have  editorial  responsibility  for  the 
publications  and  be  based  at  the  publish¬ 
ing  headquarters  in  Long  Beach,  Calif. 
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IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 

Jerry  Merlino  was  appointed  editor 
of  the  Cleveland  Press  as  of  April  5  and 
continues  serving  as  associate  publisher. 
In  the  post  of  editor,  Merlino  succeeds 
Herb  Kamm,  who  was  given  the  title 
editor  emeritus. 

Before  moving  to  Cleveland  in  Novem¬ 
ber,  1980,  Merlino  was  director  of  sales 
and  marketing  for  the  Grand  Junction 
(Colo.)  Daily  Sentinel  and  publisher  of 
the  Leesburg  (Fla.)  Daily  Commercial. 

*  ♦  ♦ 

J.  William  Diederich  has  been 
named  executive  vicepresident  and  chief 
financial  officer  of  Landmark  Com¬ 
munications,  Inc.,  Norfolk,  Va.  He  will 
oversee  financial,  legal  and  related 
administrative  and  corporate  affairs  and 
continue  as  chairman  of  Landmark  Com¬ 
munity  Newspapers,  Inc.,  the  operating 
division  which  publishes  dailies,  non¬ 
dailies  and  shoppers.  Diederich  will  work 
with  Landmark  president  Richard  F. 
Barry  III,  in  planning  and  analyzing 
operations. 

3fe  :|c 

Richard  E.  Bowdidge,  managing  edi¬ 
tor  of  the  Sudbury  (Ont.)  Star,  since  1974, 
was  named  executive  editor  of  the  news¬ 


Terwilliger  Fantini 

DELAWARE  PROMOTIONS— Frank 
A.  Fantini,  formerly  managing  editor  of 
the  Delaware  State  News,  Dover,  was 
appointed  to  the  newly  created  post  of 
executive  editor,  and  George  J.  Terwilli- 
ger,  marketing  director,  was  appointed 
to  the  long-vacant  general  nranager  slot. 
The  promotions  coincide  with  structural 
changes  at  the  State  News.  Terwilliger 
will  oversee  all  non-news  related  functions 
at  the  paper,  according  to  Publisher  O. 
D.  Bailey. 

Bill  O’Shea  of  The  New  York  Times 
News  Service  was  elected  president  of 
the  Deadline  Club,  New  York  City  chap¬ 
ter  of  The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi.  He  succeeds 
Kay  Lockridge,  freelance  editor/ 
writer,  who  becomes  chairman  of  the 
executive  council. 


George  Belton,  senior  vicepresi¬ 
dent,  Sawyer  Ferguson  Walker  Com¬ 
pany,  has  been  appointed  western 
regional  manager  with  responsibility  for 
all  sales  and  operations  in  the  nine-state 
area. 

*  «  « 

William  Greider  was  appointed 
national  editor  of  Rolling  Stone  magazine 
effective  in  May.  He  will  contribute  a  reg¬ 
ular  column  on  national  affairs  and  in- 
depth  reports.  Greider  leaves  the  Wash¬ 
ington  Post,  where  he  most  recently  was 
assistant  managing  editor  for  national 
news.  He  has  been  with  the  Post  since 
1968  and  won  the  1981  George  Polk 
Award  for  his  article  “The  Education  of 
David  Stockman,’’  published  in  The 
Atlantic  Monthly.  Greider  will  continue 
to  work  out  of  Washington. 

«  «  « 

In  Montreal,  Lise  Bissonnette  was 
appointed  editor-in-chief  of  Le  Devoir, 
replacing  Michel  Roy,  who  moved  over 
to  La  Presse.  As  well  as  developing  news 
policy,  she  will  continue  to  write  for  the 
daily’s  editorial  page. 

«  *  * 

Robert  J.  Sheinfeld  was  appointed 
classified  advertising  manager  of  the  Bos¬ 
ton  Herald  American.  Sheinfeld  has  been 
associated  with  the  Hearst  Corporation 
for  35  years,  most  recently  as  Herald 
American  suburban  advertising  manager. 

(Continued  on  page  23) 


paper.  Brian  Gannon,  city  editor,  takes 
over  as  managing  editor  and  will  have 
overall  control  of  the  news  department. 
Wendy  Bateman,  who  has  been  co¬ 
ordinating  the  family  pages,  becomes  city 
editor,  and  Laurie  Horner- 
Maslakenwycz  takes  over  the  family 
pages. 


Other  officers  for  the  new  year  include: 
Vicepresidents  Claudia  Caruana  of 
Chemical  Engineering  Progress , 
Andrew  Lluberes  of  Reuters,  and  Ed 
Staats  of  the  Associated  Press;  treasur¬ 
er,  Edward  J.  Hardy,  Jr.,  of  New  York 
Telephone,  and  secretary,  Darrell 
Turner  of  Religious  News  Service. 
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Join  Journalism  Hall  of  Fame 


Daniel  Coffin 


Three  newspapermen  and  a  pioneer 
journalism  educator  have  been  named  to 
the  North  Carolina  Journalism  Hall  of 
Fame  at  the  University  of  North  Caroli¬ 
na,  Chapel  Hill. 

The  new  members  are;  Clifton  Daniel, 
former  managing  editor  and  associate  edi¬ 
tor  of  the  New  York  Times;  Thomas  J. 
Lassiter,  editor  emeritus  and  former  pub¬ 
lisher  of  the  Smithfield  (N.C.)  Herald; 
Donald  C.  Shoemaker,  senior  editor  of 
the  Miami  Herald,  and  the  late  O.  J.  Cof¬ 
fin,  professor  of  journalism  at  the  univer¬ 
sity  for  30  years.  They  all  began  their 
journalistic  careers  in  the  state. 

Induction  ceremonies  will  take  place  at 
a  banquet  in  Carolina  Inn,  April  22,  in 
conjunction  with  the  School  of  Journal¬ 
ism’s  “Journalism  Days”  April  22-23. 

Daniel,  who  was  graduated  from  UNC- 
CH  in  1933,  spent  33  years  as  a  New  York 
Times  correspondent  and  editor.  He 
covered  numerous  foreign  countries  and 
was  bureau  chief  in  Washington  three 
years.  Daniel  was  named  managing  editor 
in  1964  and  associate  editor  in  1%9,  retir¬ 
ing  in  1977.  Before  joining  the  Times, 
Daniel  had  been  with  the  Raleigh  News 
and  Ohserx’er  and  the  Associated  Press  in 
New  York  and  abroad. 

Coffin  taught  journalism  at  the  univer¬ 
sity  from  1926  until  he  retired  in  1956.  He 


Shoemaker  Lassiter 

had  worked  at  the  Ashehoro  Courier, 
beginning  in  1909,  and  later  was  with  the 
Winston-Salem  Journal,  Charlotte 
Observer,  and  in  1918  was  named  city 
editor  of  the  Raleigh  Times,  later 
becoming  editor.  He  died  shortly  after  his 
retirement. 

Lassiter  has  been  associated  with  the 
Smithfield  Herald  since  1933.  He  began 
as  a  reporter  and  later  moved  to  editor. 
His  parents  both  were  editors  of  the 
Herald,  his  father  until  his  death  in  1920 
and  his  mother  from  then  until  her  death 
in  1960.  Lassiter  retired  when  the  news¬ 
paper  was  sold  to  the  Raleigh  News  and 
Observer  in  1980  but  continues  to  con¬ 
tribute  editorials  as  editor  emeritus. 

Shoemaker  is  a  graduate  of  UNC-CH 
and  began  his  career  with  the  Greensboro 
Record,  moving  to  the  Asheville  Times  in 
1937  and  to  the  Asheville  Citizen  to 
become  associate  editor  in  1941.  He  was 
named  editor  in  1947. 

In  1955,  Shoemaker  became  executive 
director  of  the  Southern  Education 
Reporting  Service  in  Nashville,  and  in 
1958  was  named  editor  of  the  editorial 
page  for  the  Miami  Herald.  He  became 
editor  in  1962  and  senior  editor  in  1%8. 
Although  he  officially  retired  early  this 
year,  he  is  still  a  senior  editor  and  writes  a 
column  syndicated  to  60  newspapers. 
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Family  Weekly  sets 
publishing  records 

Family  Weekly  publisher,  Morton 
Frank,  reported  record  advertising  re¬ 
venues  in  1981,  and  declared  10.4%  pro 
rata  revenue  sharing  payment  to  sub¬ 
scribing  newspapers,  the  largest  in  the 
magazine’s  history. 

In  1981 ,  Family  Weekly  collected  more 
than  $102  million  in  advertising  revenues 
based  on  a  circulation  of  12,400,000  in  357 
newspapers,  Frank  disclosed  in  his  16th 
annual  report,  which  he  said  was  his  last 
as  chairman  and  publisher  before 
becoming  chairman  emeritus  on  June  22. 

He  noted  that  despite  the  loss  of  busi¬ 
ness  from  tobacco  advertisers,  ad  re¬ 
venues  increased  as  a  result  of  intensified 
selling  by  accounts  which  had  never 
before  or  rarely  used  gravure  and 
increased  linage  in  the  food,  drug,  build¬ 
ing  material,  entertaiment,  insurance, 
gasoline  and  lubricants  categories. 

Frank  estimates  that  it  rejected  roughly 
$2  million  of  ads  offered  due  to  unsuitable 
copy  or  products. 

This  year’s  payment  to  subscribing 
publishers  represented  a  9.9%  increase 
over  last  year,  amounting  to  a  10.4135% 
return  on  a  newspaper’s  investment, 
based  on  the  standard  contract  price  of 
$6.50  per  thousand  copies. 

CBS,  Inc.  took  over  ownership  of  the 
supplement  in  January,  1980.  Frank  said 
discussions  are  continuing  with 
broadcasting  people  on  the  idea  of  con¬ 
verting  some  of  Family  Weekly’s  materi¬ 
al  into  programs  for  radio,  network  and 
cable  tv,  and  with  other  media  people  on 
the  prospects  of  book  spinoffs. 

Striking  tv  staffers 
picket  newspaper 

Striking  news  staffers  of  a  tv  station 
owned  by  the  parent  company  of  the  Balt¬ 
imore  Sunpapers  briefly  disrupted 
operations  at  the  newspapers  (April  13) 
until  publisher  Reg  Murphy  agreed  to 
stop  handling  syndicated  material 
destined  for  the  station. 

Members  of  the  American  Federation 
of  Television  and  Radio  Artists  have  been 
striking  WMAR — tv  since  March  1  over 
wage  cuts. 

The  striking  tv  staffers  claimed  the 
shipping  service  provided  from  the 
Sunpapers’  plant  constituted  a  manage¬ 
ment  dodge  around  their  picket  line  at  the 
offices  of  WMAR.  Murphy  indicated  in 
his  statement  that  the  practice,  though 
“sporadic,”  was  routine  and  had  been 
going  on  for  two  decades. 

Preparation  of  the  first  edition  of  the 
April  14  Evening  Sun  was  hampered 
when  Sunpapers’  union  members  hon¬ 
ored  the  tv  crew’s  picket  line.  City  editor 
William  Hawkins  said  the  paper  actually 
closed  the  press  run  a  little  early  despite  a 
late  start. 
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Peck  Smithmeyer  Gormley 


SPOKANE  APPOINTMENTS — Donald  W.  Gormley  is  the  new  general 
manager  of  The  Spokesman  Review  and  Spokane  Chronicle,  succeeding  John 
E.  Smithmeyer.  With  Cowles  Publishing  Company  in  Spokane  since  1946, 
Smithnrjeyer  requested  early  retirement  and  while  relinquishing  his  post  with 
the  daily  newspapers,  will  remain  general  manager  of  the  Northwest  Unit 
Farm  Magazines  until  June  1 ,  according  to  W.  H.  Cowles,  3rd,  publisher. 

Gormley  joined  the  Spokesman-Review  as  managing  editor  over  three 
years  ago  and  previously  was  managing  editor  of  the  Chicago  Daily  News. 

Assuming  the  managing  editor's  post  on  the  Spokesman-Review  is  Christ¬ 
opher  Peck,  a  columnist  for  the  morning  newspaper  the  past  three  years.  He 
previously  was  managing  editor  of  the  Twin  Falls  (Idaho)  Times-News. 

Under  new  management  structure,  both  Peck  and  E.  Curtiss  Pierson, 
managing  editor  of  the  Chronicle,  report  to  Gormley.  Previously  they  re¬ 
ported  directly  to  the  publisher. 


Newspeople 

(Continued  from  page  21) 


John  M.  Williams,  former  news¬ 
paperman  and  public  relations  executive, 
is  now  manager  of  the  New  York  office  of 
Business  Wire,  a  national  press  relations 
wire  service. 

Williams  joined  the  company  after  two 
years  with  CBS  Inc.  as  director  of  corpo¬ 
rate  information.  Prior  to  that  he  was  with 
Citicorp  for  five  years  as  a  public  affairs 
officer.  In  the  early  70s,  Williams  was  a 
financial  and  general  assignment  reporter 
for  United  Press  International  in  New 
York  and  Los  Angeles. 

♦  *  * 

Janna  Quitney  Anderson,  with  The 
Forum,  Fargo-Moorhead,  Minn.,  since 
1978,  has  been  named  entertainment 
editor. 

tft  4c 

James  H.  Norris  was  promoted  to 
production  manager  of  the  Detroit  News. 
He  joined  the  News  last  year  as  assistant 
production  manager  and  previously  had 
been  operations  manager  for  the  Detroit 
Free  Press. 

*  ♦  * 

Brian  Tucker  was  appointed  corre¬ 
spondent  in  charge  of  the  Associated 
PTess  bureau  in  Cleveland,  moving  from 
Grand  Rapids,  Mich.,  to  succeed  Henry 
Ackerman,  who  was  named  New 
Orleans  chief  of  bureau. 

Kim  Price  was  appointed  correspon¬ 
dent  in  charge  of  the  AP  bureau  in 
Omaha.  Price  was  correspondent  at 
Boise  and  succeeds  Kent  Waltz,  who 
moved  to  chief  of  bureau  at  Albuquerque. 
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Jack  Wenzel,  former  classified 
advertising  manager  and  recently  assis¬ 
tant  advertising  director  of  the  San 
Bernardino  (Calif.)  Sun,  retired  April  1. 
He  had  been  with  the  newspaper  25  years 
and  continues  as  consultant  for  the  re¬ 
mainder  of  the  year. 

*  «  * 

James  C.  Shine,  previously  customer 
service  center  supervisor  of  the  Detroit 
Free  Press,  moved  to  home  delivery  man¬ 
ager  of  the  Bradenton  (Fla.)  Herald.  Both 
newspapers  are  in  the  Knight-Ridder 
group. 


Arthur  Ochs  Sulzberger,  chairman 
of  The  New  York  Times  Company  and 
publisher  of  the  New  York  Times,  was 
honored  by  two  New  York  City  groups 
April  6.  At  the  Waldorf  Astoria  Sulzber¬ 
ger  received  the  Founders’  Award  of  the 
New  York  Botanical  Garden  on  the  occa¬ 
sion  of  the  garden’s  90th  birthday.  The 
Times  and  Sulzberger  were  cited  for 
“steady  and  imaginative  effort  to  inform 
readers  of  the  glories  of  nature’s  continui¬ 
ng  drama  as  the  seasons  unfold  in  parks, 
botanical  gardens,  on  terraces  and  back¬ 
yards.” 

That  evening  the  first  annual  dinner 
dance  to  benefit  New  York  City’s  salute 
to  the  fashion  and  beauty  industry  had  to 
be  canceled  because  of  the  blizzard.  May¬ 
or  Edward  1.  Koch  was  to  present  an 
award  to  the  Times  in  recognition  of  its 
“continuing  and  exceptional  reporting  of 
news  from  the  fashion  capital  of  the 
world.” 

*  *  * 

Three  new  editors  have  been  named  at 
the  Oakland  Press,  Pontiac,  Michigan,  as 
follows: 

William  Thomas  Jr.,  formerly  city 
editor  and  an  assistant  to  the  publisher  of 
the  Albuquerque  Journal,  was  named 
assistant  managing  editor.  Previously  he 
was  with  the  Youngstown  (Ohio)  Vindica¬ 
tor  and  The  Record,  Hackensack,  N.J. 

Joseph  Grimm,  with  the  Press  since 
1976,  was  named  associate  editor.  He  has 
served  as  a  copy  editor,  wire  editor,  news 
editor  and  assistant  city  editor. 

Lawrence  A.  Laurain  was  named 
city  editor.  He  joined  the  Press  in  late 
1981,  after  having  worked  in  capacities 
from  reporter  to  executive  editor  at 
several  daily  and  weekly  Michigan  papers 
and  with  United  Press  International  in 
Detroit. 


THE  UNIVERSITY  OF  TEXAS 
AT  AUSTIN 

MANAGEMENT  DEVELOPMENT 
PROGRAM 
for 

NEWSPAPER  EXECUTIVES 

June  6-11 

Providing  newspaper  executives  with  intensive  exposure  to  a 
broad  range  of  business  management  topics  as  they  apply  to  the 
newspaper's  decision  making  environment. 

Cost:  $1000  (Includes  lodging  and  meals) 

For  reservations  or  to  Ms.  Chantal  Vessely 
obtain  a  brochure,  call  Program  Coordinator 
or  write:  Management  Development  Programs 

University  of  Texas  at  Austin 
P.  O.  Box  7337,  Austin,  TX  78712 
(512)  471-5893 
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to  print  inserts  and 
Sunday  Magazines* 


Harris  has  developed  three  new  presses  which  are  specifically 
designed  to  print  inserts  and  Sunday  Magazines  efficiently  and 
economically.  Regardless  of  size  or  run  length,  there  is  a  Harris  press 
ideally  suited  to  the  job.  The  double-width  N-1700,  and  single-width 
N-900  and  N-936  all  have  21 "  cut-offs  to  save  up  to  15%  on  paper. 

Let  Harris  show  you  how  these  great  new  presses  can  Improve 
your  products  while  reducing  costs.  Write  to  Richard  H.  Bell,  Harris 
Corporation,  Newspaper  Press  Division,  121  Broadway,  Dover,  NH  03820. 


Synergy 

(Continued  from  page  17) 


Employee  carrier  delivery  came  easy. 
We  tested  to  determine  the  proper  piece 
rates  to  pay  at  least  minimum  wage  for 
non-subscriber  delivery  (our  carriers  are 
hourly  paid  employees).  We  also  tested  to 
determine  its  impact  on  newspaper  deliv¬ 
ery  times  and  service.  We  ordered  spe¬ 
cially  marked  bags  for  the  non-subscriber 
pieces.  The  distribution  network  was 
made  simple  by  our  eight  branch 
offices — all  non-subscriber  advertise¬ 
ments  would  be  sent  directly  to  them  for 
handling  by  carriers,  who  would  be  work¬ 
ing  from  computer  generated  subscriber 
lists,  to  deliver  to  non-subscribers  on 
their  routes.  Everything  fell  into  place,  so 
we  were  able  to  add  an  item  to  our  pro¬ 
duct  lines:  employee  carrier  delivery,  in 
any  combination  of  routes,  for  relatively 
low  cost,  and  with  very  little  lead  time. 

U.S.  Mail  delivery  to  non-subscribers 
was  another  story.  In  case  you  haven’t 
discovered  it,  the  Post  Office  can  catch 
the  “inexperienced”  in  a  quagmire  of 
rules  and  regulations.  Basically,  to  meet 
our  “lowest  cost”  objective,  we  had  the 
following  constraints: 

•  As  near  as  possible,  we  wanted  all 
products  delivered  on  Wednesday,  to 
coincide  with  newspaper  advertise¬ 
ments  and  retailers’  inventory.  (The 
trouble  is,  the  Post  Office  only 
guarantees  delivery  “anytime  within 
72  hours”  on  bulk  presort  third  class 
mail.) 

•  The  jacket  we  would  use  as  a  mar¬ 
riage  mail  vehicle  had  to  meet  certain 
size  requirements.  This  meant  the 
preprints  had  to  also  meet  those  re¬ 
quirements.  We  had  to  check  with  our 
advertisers,  and  order  special  news¬ 
print  for  our  jacket. 

•We  needed  to  keep  the  product  under 
weight  limits,  or  price  it  accordingly. 

To  try  to  ensure  our  product  would  be 
delivered  on  the  target  day,  we  worked 
with  postal  officials  to  obtain  their  route 
list  in  “throw  order”.  This  was  done,  as 
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all  45,000  Good  Neighbors  are  now 
labeled  in  exact  postal  carrier  sequence. 

We  named  the  jacket  “Good  Neigh¬ 
bors”,  decided  to  put  pick-up  news  and 
features  in  it,  and  sell  discounted  pick-up 
ROP  classified  and  retail.  It  made  its  de¬ 
but  on  July  8,  1981.  It  has  run  weekly 
since  then,  with  an  average  6-10  page 
jacket  and  one  or  two  inserts  per  issue, 
although  it’s  contained  as  many  as  five 
inserts.  (Incidentally,  we  got  Sears  back 
with  this,  and  K  mart  is  scheduled  to 
begin  total  market  saturation  in  mid- 
April.)  Virtually  all  of  Good  Neighbors 
preprint  and  ROP  advertising  is  sold  in 
combination  with  the  Ledger! Enquirer, 
although  we  will  sell  Good  Neighbors 
ROP  only. 

Good  Neighbors  has  been  remarkably 
successful  from  a  number  of  standpoints 

•  It  has  kept,  or  recaptured  more  than 
one  major  advertiser  from  direct  mail. 

•  Preprint  prices  were  halved,  but 
operating  profit  grew,  thanks  to 
volume  increases. 

•  The  product  has  a  very  high  return  to 
sales  ratio,  even  in  worst  case  situa¬ 
tions  (lowest  ad  rate,  highest  distribu¬ 
tion  cost). 

In  short.  Good  Neighbors  brought  low¬ 
er  prices  but  increased  volume/profit, 
thus  benefitting  the  newspaper,  advertis¬ 
er,  and  post  office.  The  only  loser  was  the 
competition! 

The  further  one  moves  from  the  left 
(bottom  of  the  line)  to  the  right  (top  of  the 
line),  the  greater  the  total  ad  cost. 
However,  unit  cost  usually  declines  as 
you  move  right.  The  print  product  line  is 
complete. 

Our  print  delivery  vehicle  product  line 
is  now  virtually  complete. 

The  title  of  this  article  is  “Synergistic 
Marketing”,  but  up  until  now,  we  have 
focused  mostly  on  product  line  develop¬ 


ment,  a  component  of  “Synergistic 
Marketing”,  because  a  company  must 
plug  the  holes  in  its  product  line  in  order 
to  obtain  a  synergistic  effect.  Synergism, 
in  the  context  used  here,  means  that  each 
of  the  products  offered  works  together  to 
increase  the  effectiveness  of  the  other, 
i.e.  the  costs  of  producing  various  lines  of 
advertising  for  an  advertiser  can  be 
shared  among  the  products,  thus  lower¬ 
ing  the  advertisers’  unit  costs  but  increas¬ 
ing  ad  quantity,  while  increasing  your 
profit.  Voila! 

For  example,  we  recently  sold  one  of 
our  largest  retailers,  Kirvens,  into  four  of 
our  products — commercial  printing, 
direct  mail  to  preferred  customers,  pre¬ 
prints  and  zoned  Good  Neighbors  non¬ 
subscriber  distribution: 

•  Product  number  one:  three  commer¬ 
cial  printing  jobs  at  commercial  print¬ 
ing  rates.  Kirvens  will  run  two  four- 
page  standard  and  one  eight-page 
standard  commercial  printing  jobs. 
The  press  run  on  each  job  will  be  ab¬ 
out  75,000  products. 

•  Product  number  two:  we  are  also 
going  to  act  as  a  direct  mail  house  and 
mail  about  15,000  of  those  products  to 
Kirvens’  preferred  customers  using 
its  labels,  but  our  Cheshire  machine. 

•  Product  number  three:  We  will  insert 
around  45,000  of  those  products  into 
our  city  zone  Ledger/Enquirer,  thus 
attaining  preprint  revenues. 

•  Product  number  four:  Kirvens  is 
going  to  select  certain  U.S.  postal 
routes  and  have  the  product  carried  in 
Good  Neighbors  to  attain  selected 
non-subscriber  saturation  coverage. 

Now,  the  synergistic  effect  becomes 
readily  apparent.  The  filling  in  of  our  pro¬ 
duct  line  enabled  our  resources  to  obtain 
business  they  were  incapable  of  before, 
(Continued  on  page  39) 


Synergistic  Marketing 


Delivery 

Distribution 

Smallest 

Product  Purpose(s) 

Vehicle 

Product 

Target 

(to  get  message  to  audience) 

Employee  Carriers 

Total  Market 
Coverage 

Carrier  Route 

Pinpoint  saturationjowest 
cost  saturation 

Preprints 

ROP; 

City  Zone 

Relatively  low  cost  subscriber  reach 

Newspaper 

Full  run 

High  quality  reach  (all  subscribers) 

Bayonet 
(south  zone) 

E.  Ala.  Today 

South  Columbus 

Military  market 

(west  zone) 

Alabama  (west) 

Alabama  market 

U.S.  Mail 

Single  piece 

U.S.P.O.  route 
or  zip  code 

Conventional  saturation 
and  segmentation 

Marriage 

Jacket 

U.S.P.O.  route 
or  zip  code 

Same  as  single  (directly  above)  but 
cheaper,  (perhaps)  less  effective 

(Good 

ROP:  Non-sub. 

Allow  ROP  and/or  preprint  non¬ 

Neighbors) 

city  zone 

Preprints:  Non¬ 
subscriber  by 
P.O.  route 

subscribers  saturation  coverage  in 
city  zone  at  very  low  cost.  (To  an  even 
greater  extent,  makes  newspaper  the 
only  mass  media  buy) 
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This  chart  takes  the  two  product  lines,  merges  them,  and  provides  a  view  of  the  Columbus  Ledger/ 
Enquirer's  coverage  versatility  for  its  advertisers. 
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Roy  Park  acquires 
53rd  newspaper 


Roy  Park,  a  native  North  Carolinian 
now  living  in  Ithaca,  New  York,  with  ex¬ 
tensive  newspaper  and  broadcasting 
holdings,  has  purchased  the  Robesonian 
of  Lumberton,  North  Carolina.  The  112 
year-old  afternoon  newspaper  has  a  cir¬ 
culation  of  16,000  and  is  published  daily 
Monday  through  Friday,  plus  a  Sunday 
edition. 

The  transaction  was  completed  when 
the  assets  of  the  Robesonian,  Incorpo¬ 
rated,  corporate  publisher  of  the  Robeso¬ 
nian  were  acquired  by  Park  who  is  the 
owner  and  president  of  Park  Newspap¬ 
ers,  Inc.  and  Park  Broadcasting,  Inc. 

The  newspaper’s  ownership  was  equal¬ 
ly  divided  among  the  families  of  three 
descendants  of  the  long  time  publisher  of 
the  newspaper,  J.A.  Sharpe,  Sr.,  who 
served  the  newspaper  jointly  as  editor 
and  publisher  from  1907  to  1947.  The 
owners  were  the  families  of  J.A.  Sharpe, 
Jr.,  president  of  the  Robesonian;  Albert 
M.  Sharpe,  secretary  and  business  man¬ 
ager;  and  Courtney  S.  Ward,  vicepresi¬ 
dent. 

The  sale  includes  all  the  assets  of  .the 
Robesonian  as  well  as  the  assets  of  the 
McCulloch  Press,  Inc.,  the  publisher  of 
the  semi-weekly  Bladen  Journal  in  Eli¬ 
zabethtown,  North  Carolina. 

The  Lumberton  and  Elizabethtown  ac¬ 
quisitions  bring  the  Park  Newspapers  in 
North  Carolina  to  a  total  of  eleven,  in¬ 
cluding  six  dailies,  three  weeklies  and 
two  shoppers. 

The  heads  of  the  owning  families — 
Albert  M.  Sharpe,  J.A.  Sharpe,  Jr.  and 
Courtney  S.  Ward — made  the  following 
Joint  statement  at  the  closing: 

"We  decided  to  do  business  with  Roy 
Park  for  several  reasons.  For  one  thing  he 
is  a  native  North  Carolinian,  having 
grown  up  in  the  same  state  we  did.  He  is 
familiar  with  the  needs  and  aspirations  of 
the  people  of  this  state. 

“In  his  early  days  he  was  editor  of  the 
North  Carolina  Cotton  Grower,  a  pub¬ 
lication  of  the  North  Carolina  Cotton 
Growers  Association  back  in  the  days 
when  cotton  was  an  exceedingly  impor¬ 
tant  crop  for  the  state  and  especially  for 
our  area.  He  later  helped  organize  the 
Farmers  Cooperative  Exchange  and  cre¬ 
ated  a  farm  magazine  known  as  the  Caroli¬ 
na  Cooperator  which  serves  as  a  trade 
journal  for  the  members  of  both  the  Cot¬ 
ton  Growers  Cooperative  and  the  FCX. 

“A  graduate  of  North  Carolina  State 
University,  he  served  for  several  years  as 
chairman  of  the  University’s  Develop¬ 
ment  Council  and  for  a  number  of  years 
he  has  been  a  member  of  the  University’s 
Board  of  Trustees.  Although  he  has  be¬ 
come  a  recognized  leader  in  the  com¬ 


munications  industry,  he’s  never  forgot¬ 
ten  his  rural  upbringing  and  his  ties  to 
North  Carolina. 

“For  these  reasons  and  others,  we  felt 
more  comfortable  in  dealing  with  him 
than  with  others  who  were  competing  for 
the  newspaper.’’ 

The  purchase  of  the  Robesonian  and 
the  Bladen  Journal  brings  to  53  the  total 
number  of  Park  publications  of  which  20 
are  daily  newspapers  and  33  are  weekly 
or  semi-weekly  publications.  His  com¬ 
munications  companies  also  include 
seven  television  and  fourteen  radio  sta¬ 
tions,  outdoor  advertising,  and  real  estate 
firms  as  well  as  farm  and  timber  lands  and 
orange  groves  in  Florida. 

The  journalistic  roots  of  the  Robeso¬ 
nian  go  back  more  than  1 10  years.  It  was 
established  in  1870  and  is  the  fifth  oldest 
newspaper  in  the  state. 

It  was  founded  by  Whitfield  S.  McDiar- 
mid,  a  Baptist  minister  who  served  in  the 
Civil  War. 

Three  years  later  he  drowned  in  the 
Lumbee  River.  For  the  next  24  years  the 
newspaper  was  run  by  his  brother,  Wal¬ 
lace  W.  McDiarmid. 

During  the  very  early  days  of  the  news¬ 
paper,  S.E.  Ward,  great-grandfather  of 
Ann  Courtney  Ward  Little,  was  co¬ 
founder. 

Upon  the  death  of  Wallace  W.  McDiar¬ 
mid  in  1897,  the  newspaper  was  then  pub¬ 
lished  by  J.R.  Whitchard  until  1900,  when 
it  was  sold  to  A.P.  McAIlester,  who  later 
sold  it  to  the  Robesonian,  Inc. 

The  new  company  secured  the  services 
of  C.H.  Hines,  who  left  to  go  into  law  and 
turned  the  management  of  the  newspaper 
over  to  his  son,  P.T.  Hines.  Hines  was 
followed  by  Pegram  A.  Bryant,  who  after 
a  year  left  to  become  publisher  of  the 
Statesville  newspaper,  which  newspaper 
is  now  a  member  of  the  Park  group. 

The  next  editor  was  John  Allen  Sharpe, 


CHAIRAAAN  —  Dorman  E.  Cordell, 
chief  of  the  AP's  Texas  operations,  will 
become  chairman  of  the  board  and  chief 
executive  officer  of  News-Texan  Inc., 
A.H.  Belo  Corp.'s  wholly-owned  sub¬ 
urban  newspaper  group,  effective  May  1 . 
Cordell,  50,  will  be  responsible  for  the  six 
daily  newspapers  and  one  weekly  news¬ 
paper  owned  by  News-Texan,  and  Bob 
Canon,  president  of  News-Texan,  will 
continue  in  his  present  role.  The  job  of 
chairman  of  the  board  and  chief  executive 
officer  has  been  vacant  since  April  1980. 


who  also  came  from  a  Statesville  news¬ 
paper — now  the  Record  &  Landmark — 
about  1907  and  continued  as  editor  and 
publisher  for  40  years.  Other  officers 
were  Glicrest  McCormick,  president,  and 
A.W.  McLean,  who  later  became  Gov¬ 
ernor  of  North  Carolina,  and  Col.  N.A. 
McLean. 

In  1912,  Sharpe  bought  out  most  of  the 
stockholders  and  in  1923,  he  purchased 
the  remaining  shares  to  become  sole  own¬ 
er.  J.A.  Sharpe,  Jr.  has  been  editor  since 
1947.  Other  children  of  J.A.  and  Daisy 
Courtney  Sharpe  are  Albert  M.  Sharpe, 
business  manager  since  1953  and  Court¬ 
ney  Sharpe- Ward,  features  and  social 
editor  since  1956. 


AT  ANPA 

MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 

at  the  Fairmont 
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NEWSPAPER  SERVICE,  INC. 

NORTON,  KANSAS  •  SHAWNEE  MISSION,  KANSAS 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Happiness  in  pubiishing  is  an  iBM 
Seriesll  computer  at  home 


Can  a  publishing  business  be  run  from 
home  and  still  produce  a  thriving  news¬ 
paper  with  a  circulation  that's  topping 
55,000  in  the  U.S.  alone? 

Sam  Blum,  58,  head  of  Blum  Publica¬ 
tions  and  editor/publisher  of  Type  World, 
answers  emphatically  yes!  But  then  adds: 
“With  the  help  of  a  computer.” 

Using  an  IBM  Series^  computer  to 
maintain  his  mailing  list,  Blum  publishes 
TypeWorld,  a  tri-weekly  newspaper  for 
word  processing,  typesetting  and  graphic 
communications  people. 

“It’s  the  only  newspaper  in  the  country 
addressing  itself  to  that  audience,”  he 
said.  Operating  out  of  his  home  in  sub¬ 
urban  Wilmington,  Mass. ,  Blum  (or  Sam, 
as  he  likes  to  be  called)  has,  within  five 
years,  built  TypeWorld  from  its  initial 
16,000  circulation  to  the  present  U.S. 
circulation  figure  of  over  55,000. 

The  newspaper  is  also  read  in  foreign 
countries,  including  Canada,  England, 
Scandinavia,  the  Netherlands,  Israel  and 
Russia. 

Recalling  how  his  publication  was  con¬ 
ceived,  Sam  said:  “I  started  TypeWorld 
because  I  felt  there  was  a  need  for  such  a 
publication.  There  just  wasn’t  anything 
devoted  to  this  market.” 

The  idea  came  sometime  during  the 


twenty  years  he  spent  as  a  market 
researcher  and  consultant  for  such  firms 
as  Mergenthaler  Linotype,  Photon,  MOD 
and  Graphic  Systems. 

“All  through  my  years  in  market 
research,  I  was  aware  of  a  need  for  a 
publication  that  addressed  itself  to  the 
users  of  pre-press  equipment,”  Sam  said. 

Around  1976,  he  decided  to  do  some¬ 
thing  about  it.  He  quit  an  executive 
position  and  started  his  own  publishing 
operation.  In  January,  1977,  the  sample 
issue  of  TypeWorld  rolled  off  the  presses. 
“I  had  started  a  new  career  at  50,”  Blum 
says.  Then  adds,  with  irrepressible 
humor:  “Like  Henry  Ford!” 

From  its  beginning,  TypeWorld  found 
a  receptive  audience.  “I  took  the  sample 
issue  around  to  the  printer’s  show  in  Bos¬ 
ton,”  Sam  recalls.  “And  I  sold  ads  for  the 
first  issue  of  TypeWorld.  The  newspaper 
was  my  handout.”  With  the  gleam  of  a 
successful  maverick  in  his  eye,  he  added: 
“The  reason  for  its  success,  in  part,  re¬ 
lated  to  the  fact  that  I  knew  everybody  in 
the  industry.” 

TypeWorld  was  a  bi-monthly  at  first, 
then  went  monthly.  But  Sam’s  instinct 
and  the  growing  size  of  each  issue  told 
him  that  growing  monthly  was  a  mistake. 


“The  issues  were  getting  too  thick,”  he 
said.  “And  I  had  the  feeling  that  some  ads 
and  the  smaller  articles  would  get  lost.  So 
I  went  to  tri-weekly.” 

Articles  in  TypeWorld  cover  a  rang,  of 
new  technology  being  offered  by  man¬ 
ufacturers  for  users  in  word  processing, 
typesetting  and  graphic  communications. 
The  tabloid  also  features  a  reader  inquiry 
service  which  permits  readers  to  acquire 
additional  information  concerning  equip¬ 
ment  that  is  highlighted  in  a  particular 
article  or  ad. 

The  reader  returns  a  simple  form  to 
TypeWorld  —  the  form  is  included  in 
each  issue.  Blum  then  passes  the  name 
and  address  of  the  reader  on  to  the  appro¬ 
priate  equipment  manufacturers  and 
advertisers. 

Until  the  Series/1  computer  was 
installed  last  year,  the  work  of  maintain¬ 
ing  TypeWorld’s  burgeoning  mailing  list 
plagued  the  operation. 

“When  we  first  started,  the  list  was 
produced  by  a  private  service  bureau,” 
Sam  explained.  “They  did  our  list  main¬ 
tenance  and  provided  us  with  mailing 
labels.  But  it  wasn’t  cheap  and  they  made 
far  too  many  errors. 

“That  meant  too  much  time  lost  for  us. 
Also,  I  had  to  give  them  10  days  lead  time 
before  each  issue  date.  After  that  I 
couldn’t  get  any  label  changes  or  updates 
into  that  issue.  So  every  copy  that  wasn’t 
delivered  I  had  to  pay  the  post  office  25 
cents  just  to  let  me  know  that  it  was 
undelivered.  And  that  wasn’t  cheap 
either!” 

Sylvia  Blum,  Sam’s  wife  and  the  news- 
paper’s  circulation  manager,  also 
remembers  vividly  the  days  of  list  mainte¬ 
nance  before  the  computer  arrived. 

“Even  when  I  think  about  it  I  get 
tired,”  Sylvia  said.  “I  had  to  write  every 
change  with  the  ID  number  of  the  account 
and  the  change  of  address.  The  changes 
would  be  passed  on  to  the  service  bureau. 

“Too  frequently  they  would  indicate 
they  had  made  the  change,  though  they 
hadn’t.  I  knew  they  hadn’t  because  it  was 
part  of  my  job  to  review  the  new  list  every 
month.” 

Now,  with  Series/1,  Sylvia  Blum  sim¬ 
ply  keys-in  a  change  and  the  computer 
stores  it  until  Sam  is  ready  for  the 
machine  to  print  labels.  “Now  I  can  make 
changes  every  day,”  she  said.  “I  can  add, 
delete,  etc.  The  computer’s  made  a  great 
difference.  It  saves  time  and  energy.” 

“With  the  computer,”  Sam  said,  “if 
there  are  any  mistakes  on  the  list  we’ve 
made  them.  And  now  there’s  no  lag  time. 
If  I  need  labels  tomorrow  morning.  I’ll  do 
them  tonight.  The  computer  will  physi¬ 
cally  produce  them  when  1  want  them.” 

The  computer’s  printer  can  print  about 
10,000  labels  per  hour,  making  the  label 
printing  process  for  each  issue  of  Type- 
World  about  a  five-hour  process. 

When  Blum  made  the  decision  to  pur¬ 
chase  his  own  computer,  he  did  not 
(Continued  on  page  30} 
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Happiness 

(Continued  from  page  28) 


choose  the  simple  hobbyist's  model  or 
even  a  mildly  complicated  personal  com¬ 
puter.  He  chose  a  highly  sophisticated 
machine  —  an  IBM  Series/I  with  69- 
megabyte  disk  storage.  The  machine  is 
installed  in  a  rear  room  of  his  home;  a 
room  that  also  serves  as  his  office. 

In  this  domestic  setting,  the  computer 
—  along  with  its  support  devices, 
including  a  magnetic  tape  unit,  a  printer 
and  a  display  station  —  presents  an 
impressive  array  of  computer  hardware 
to  a  visitor.  When  queried  regarding  the 
use  of  such  sophisticated  equipment  for 
the  performance  of  one  application  —  list 
maintenance  —  Sam  replied  emphatical¬ 
ly:  “The  mailing  list  is  our  lifeline.  Our 
prime  asset.  Our  reason  for  existence.” 

But  he  added:  “We  have  more  capabil¬ 
ity  than  we  use.  Right  now  we  maintain  a 
data  base  of  about  70,000  records,  though 
the  system  can  easily  hold  100,000. 1  can 
do  market  research  and  market  analysis. 
Right  now  we  use  the  Series/ 1  solely  for 
list  maintenance,  but  we  know  we  can  use 
it  for  other  things.” 

Not  only  does  the  computer  handle 
TypeWorld  circulation  chores,  but  it  has 


also  broadened  Blum  Publication’s  reve¬ 
nue  base  by  allowing  Sam  to  run  an  effi¬ 
cient  list  rental  service. 

“It’s  another  payoff  of  the  computer.  I 
couldn’t  do  it  without  the  Series/1,”  he 
said.  “The  computer  gives  us  more 
accuracy  than  the  average  list  rental  serv¬ 
ice.” 

And  accuracy  is  most  important.  “In 
general  practice,’’  explained  Sam. 
“When  a  company  rents  lists  from  you 
and  they  have  returns  undeliverable  in 
excess  of  7  'A  percent,  then  the  list  rental 
service  will  refund  them  the  postage  on 
any  return  undeliverable  in  excess  of  that 
figure. 

“In  effect,  the  list  rental  service  is  tell¬ 
ing  them  they  can  expect  7  ‘A  percent 
undeliverable.  We  operate  at  3  percent.” 

With  an  investment  of  about  $60,000  in 
computer  hardware  and  another  $20,000 
to  $30,000  in  software,  Sam  feels  that  his 
Series/ 1  is  cost  effective. 

“There’s  no  doubt  about  it,”  he  said. 
“I  figure  a  payback  time  of  about  three 
years.  Plus  it’s  given  us  faster  turnaround 
time,  better  control,  and  it’s  allowing  us 
to  handle  the  Zip-plus-four  .  .  .the  new 
9-digit  mailing  code. 

As  a  small  publisher,  Blum  is  con¬ 
stantly  on  the  alert  for  ways  of  keeping  his 
overhead  low.  By  automating  he  f^eels  he 
has  made  tremendous  strides  in  that 


direction.  “I  think  the  mailing  list  area  is  a 
very  attractive  area  for  publishers  to 
automate,”  he  said. 

“It  should  probably  be  their  first  area 
rather  than  production  equipment,”  Sam 
continued.  “It  makes  more  sense 
because  of  the  savings  in  time  and  money . 

In  small  publishing  operations,  the  name 
of  the  game  is  to  keep  the  overhead  low.” 

Then,  the  maverick  surfacing  on  his 
face  once  more,  he  adds:  “And,  as  you 
can  see,  I  don’t  have  to  hire  a  staff!” 

Not  yet.  But  things  may  be  changing. 
Now,  with  TypeWorld  a  thriving 
publication,  Sam  is  turning  his  attention 
toward  the  future. 

“We’re  in  the  process  of  starting  a  new 
business  venture  which  will  probably 
lead  to  another  publication  called  Liga¬ 
ture,”  he  said.  “It’ll  be  primarily  for  art 
directors,  ad  managers,  etc.  It’ll  promote 
new  type  designs.  Type  designs  that’ll 
evoke  the  emotions  you  want.  A  sort  of 
showcase  for  innovative  type  designers .  ’  ’ 
The  first  sign  of  Ligature’s  existence 
will  be  in  the  April  issue  of  TypeWorld, 
where  a  special  24-page  section,  promot¬ 
ing  24  new  type  faces  appeared.  With  Lig¬ 
ature,  as  with  TypeWorld,  Blum  is  again 
attempting  to  fill  a  void  that  he  recognized 
many  years  ago  but  was  unable  to  do  any¬ 
thing  about. 

His  wife  Sylvia  puts  it  this  way: 
“We’re  ready  for  growth.” 

Sam  nods  agreement,  glances  over  at 
the  Series/1  and  launches  into  an 
anecdote  he  likes  to  relate:  “I’ll  tell  you  a 
funny  story,”  he  begins.  “When  1  was  in 
market  research  at  Mergenthaler,  they 
had  a  big  IBM  computer.  I  asked  the  con¬ 
troller  to  give  me  a  two-digit  field  for  use 
in  market  research.  He  never  did  it.  Now 
I’ve  got  hundreds  of  fields.” 

He  gives  a  big  laugh  —  the  maverick 
has  surfaced  again. 

Advancement  shown 
in  linotype  operation 

International  Herald  Tribune  of  March 
30,  1982,  reported  that  50  years  ago  in 
Charlotte,  North  Carolina,  type  had  been 
set  and  cast  by  a  linotype  machine  direct 
from  copy  without  the  aid  of  an  operator. 

In  a  demonstration  carried  out  before  a 
group  of  publishing  and  news  executives, 
the  inventor,  Buford  L.  Green,  explained 
that  a  tiny  beam  of  light,  focused  on  one 
line  of  copy  at  a  time,  took  the  place  of  the 
operator,  and  a  specially  constructed 
typewriter  carriage  replaced  the  standard 
linotype  keyboard.  The  light  beam. 
Green  said,  passes  through  transparent 
copy  paper  and  falls  on  a  photoelectric 
cell.  This  converts  the  light  impulses  into 
electric  impulses,  which  in  turn  operate 
the  keys  on  the  linotype  machine,  releas¬ 
ing  the  proper  matrices  from  the  linotype 
magazine. 


"Reads”  a  Video  Newspaper^"? 

Local  news  buffs  who  want  the  latest 
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Cosmo  Users  counseled  on  method 
for  survival  through  the  ’80s 


By  John  Mier 

Frank  Drazan  wants  to  see  newspapers 
^ide  through  the  ’80s  in  a  sparkling  char¬ 
iot,  not  dragged  by  a  hearse. 

The  Rockwell  International  represen¬ 
tative  was  one  of  more  than  a  dozen 
speakers  who  shared  ideas  at  the  annual 
meeting  of  the  Cosmo  Press  Users 
Association,  held  March  28-31  in  St. 
Joseph,  Mo.,  and  hosted  by  the  St. 
Joseph  News-Press  &  Gazette. 

Rockwell  manufactures  the 
internationally-purchased  Goss  press, 
and  the  association  boasts  of  a  member¬ 
ship  of  24  of  the  30  Cosmo  users  around 
the  world. 

“My  whole  reason  for  being  is  working 
on  the  survival  of  newspapers,”  Drazan 
said.  “I  don’t  have  a  problem  with  the 
small  town  papers — they  have  a  more  or 
less  captive  audience. 

“But  they  just  folded  the  Washington 
Star,  the  Philadelphia  Bulletin  ...  all 
those  good,  hotshot  newspapers  went 
down  the  tubes. 

“It’s  my  belief  that  in  order  for  us  to  get 
serious  about  survival  in  the  1980s,  we’re 
going  to  have  to  generate  additional 
sources  of  advertising — and  I  mean  seek¬ 
ing  the  national  advertising  which  we 


capability  to  give  you  production  you’ve 
never  believed  possible  from  a  news¬ 
paper.” 

Drazan  said  there  are  methods  now 
available,  and  in  use,  which  will  give 
sharper  color  and  black  and  white,  all  of 
which  start  with  “cleaning  up  your  act.” 

“If  you  clean  up  your  act,  you  can 
come  up  with  a  consistently  salable  prod¬ 
uct.” 

Advances  in  other  areas  covered  at  the 
meeting  included  Goss’  announcement 
that  it  would  be  introducing  two  new 
presses  this  spring. 

Richard  Schoen,  Goss’  manager  of 
marketing/communications,  said  the  first 
would  be  the  Headliner  Offset  press 
designed  to  fit  on  the  substructure  of  the 
old  Headliner  letterpress. 

Schoen  called  the  Headliner  a  function¬ 
al,  simplified  design  requiring  a  minimum 
of  staffing.  He  said  the  press  would  print 
about  60,000  products  per  hour  and 
would  have  the  capacity  for  “lots  of 
color.” 

The  second  press  will  be  called  the  En¬ 
terprise  and  will  be  designed  for  com¬ 
mercial  printing.  The  heat-set  offset  press 


will  print  75,000  to  80,000  products  an 
hour  and  can  double  that  volume  “under 
certain  conditions,”  he  said. 

A  representative  of  the  American 
Newspaper  Publishers  Association  gave 
the  Cosmo  users  an  update  on  the  new 
noise  amendment  which  went  into  effect 
August  22,  1981.  The  legislation  gives 
newspapers  until  August  22,  of  this  year 
to  implement  a  hearing  conservation  pro¬ 
gram  in  their  pressrooms,  should  such  a 
program  be  warranted  as  a  result  of  noise- 
level  monitoring  called  for  under  the 
amendment. 

The  AN  PA  representative  advised  the 
more  than  50  Cosmo  users  attending  the 
meeting  that  their  newspapers  now 
should  be  looking  at  waste,  because  of 
possible  future  regulations,  and  on  a  more 
immediate  basis,  as  a  way  of  saving 
money. 

Regarding  waste,  J.M.  Paterson,  pro¬ 
duction  manager-newsprint  for  Great 
Lakes  Forest  Products  Limited  of  Thun¬ 
der  Bay,  Ontario,  Canada,  reported  that 
his  mill  is  making  use  of  computers  to 
provide  a  higher  quality  roll  of  paper  to 
run  on  the  double-width  offset  press. 

“The  pafier  industry  has  been,  over  the 
years,  more  of  an  art,”  he  said.  “Now 
we’re  trying  to  take  the  human  element 
out  and  make  it  a  science.” 


have  failed  to  do,  since  our  track  record 
has  been  so  abominably  bad.” 

In  a  recent  study,  Drazan  supplied  65 
newspapers  in  57  locations  throughout 
'the  United  States,  Canada  and  South 
Africa  with  a  color  separation — bearing 
the  words  “Color  Sells  More  Pro¬ 
ducts” — which  he  hopes  will  get  the 
publishers  to  generate  enough  initiative 
to  upgrade  their  newspapers. 

At  the  Cosmo  users  meeting,  Drazan 
displayed  newspaper  tearsheets  carrying 
color  reproduction  which  rivaled  the  slick 
processing  of  magazines. 

“These  presses  aren’t  cheap.”  he  said. 
“I  think  if  you  go  into  it  with  millions  of 
dollars,  you  ought  to  get  something  out  of 
it.” 

And  Drazan  is  confident  they  can,  if 
they  just  make  an  effort. 

“A  guy  from  one  paper  called  me  and 
said,  ‘Why  should  I  get  into  it?  I’m  the 
only  game  in  town,”’  he  recalled.  “And  I 
said,  ‘Have  you  ever  heard  of  radio  or 
television?”’ 

In  addition  to  talking  with  newspaper 
people,  Drazan  has  taken  his  “dog  and 
pony  show”  all  over  the  country,  hitting 
advertisers  with  what  he  calls  “the  Virgi¬ 
nia  Slims  approach.” 

“We’ve  come  a  long  way,  baby,”  he 
said.  “The  last  time  you  saw  us  we  used 
letterpresses  and  the  printing  was  gar¬ 
bage,  but  now  we  have  offset  and  the 

Mier  is  a  staff  writer  for  the  St.  Joseph 
(Mo.)  News-Press. 
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SCHEMATIC  of  K  &  F  Anilox  inking  unit  shows  removable  collars  on 
application  roller  for  color  printing. 


K&F  to  retrofit  entire 
press  at  Lee  paper 

K&F  Manufacturing  of  Granger, 
Indiana,  and  the  Decatur  (111.)  Herald  & 
Review,  a  member  newspaper  of  Lee  En¬ 
terprises,  announced  recently  an  agree¬ 
ment  to  retrofit  the  entire  pressroom  at 
Decatur  to  the  K  &  F  Anilox  Inking  Sys¬ 
tem.  The  conversion  is  scheduled  to 
begin  in  April  and  is  expected  to  be  com¬ 
pleted  in  late  May  or  early  June. 

“This  will  be  the  first  newspaper  we 
know  of  that  will  be  making  an  entire 
conversion  to  Anilox,”  said  Dave  Brat¬ 
ton,  general  manager  at  K  &  F.  The  con¬ 
version  calls  for  retrofitting  12  black 
printing  couples  and  3  color  deck  cou¬ 
ples.  All  15  couples  will  be  fully 
reversible  and  have  “full  color  flexibil¬ 
ity”,  a  newly  designed  feature  offered  by 
the  K&F  system  that  allows  the  user  to 
run  4  individual  colors  across  the  web  of  a 
single  Anilox  roller. 

Decatur's  decision  to  make  the  conver¬ 
sion  was  made  with  the  assistance  of 
George  Milakovich,  director  of  news¬ 
paper  systems  for  Lee  Enterprises.  Mila¬ 
kovich  feels  that  the  Lee  family  is  “tech¬ 
nologically  inclined”  and  looks  to  the 
Anilox  system  to  deliver  improved  print 


quality,  reduced  start-up  waste  and  a 
more  uniform  end  product.  “The  automa¬ 
tic  inking  of  the  Anilox  system  is  highly 
desirable,”  said  Milakovich. 

Located  in  North  Central  Illinois,  the 
Decatur  Herald  &  Review  publishes 
Herald  with  a  daily  circulation  of  36,000; 
the  Daily  Review  with  a  circulation  of 


24,441;  and  the  Herald-Review  on  Sun¬ 
day,  circulation  of  59,895.  Pressroom 
needs  are  currently  being  met  by  a  line  of 
6  Hoe  Colormatic  units,  plus  3  half  units 
in  a  deck  type  arrangement. 

Mergenthaler  donates 
equipment  to  RIT 

Mergenthaler  Linotype  Company  has 
donated  $5.6  million  worth  of  composi¬ 
tion  and  typesetting  equipment  to  the 
Rochester  Institute  of  Technology. 

The  donation  includes  20  V-I-P 
phototypesetters,  32  MVP/2  video  dis¬ 
play  terminals,  five  Linoscreen  pagina¬ 
tion  systems  and  10  Omnitech/2000  laser 
typesetters.  Shipping,  installation,  and 
training  for  all  the  equipment  is  included 
in  the  gift. 

RIT  will  use  the  equipment  in  a  variety 
of  professional  programs  in  the  School  of 
Printing,  the  School  of  Photographic  Arts 
and  Sciences,  the  Technical  and  Educa¬ 
tion  Center  of  the  Graphic  Arts,  and  the 
School  of  Art  and  Design. 

USSI  appoints  two 
vicepresidents 

Users  Systems  Services  Inc.  (USSI)  of 
San  Antonio,  Texas,  announced  recently 
that  Ray  Frazier  and  Jim  Chapman  were 
appointed  vicepresident-general  manager 
and  vicepresident-administration  respec¬ 
tively. 

USSI  is  a  San  Antonio  based  computer 
services  company  serving  the  newspaper 
industry. 

Frazier  had  been  president  and  general 
manager  for  the  Lexington  Herald  Lead¬ 
er  Company  and  Chapman  was  pre¬ 
viously  director  of  data  processing  for  the 
Dallas  Times  Herald. 
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J-school  survey  finds 
over  50%  hiring  of  grads 


National  employment  figures  released 
from  a  Newspaper  Fund/Gallup  survey 
indicate  that  more  than  half  of  the  16,600 
journalism  and  communications  gradu¬ 
ates  in  1981  found  jobs  in  the  media. 

Daily  newspapers  led  in  the  hiring  of 
J-graduates,  taking  11%  of  the  class. 
Public  relations  and  advertising  followed 
with  10.8%  and  10.7%  respectively. 
Television  stations  hired  10.0%  of  the 
class  and  radio  stations  attracted  4.3%. 
Weekly  newspapers  took  4.9%  and  com¬ 
mercial  magazines  2.9% 

Almost  a  quarter  of  the  class,  24.2%, 
were  drawn  into  non-media  fields  of 
sales,  management  and  clerical  work, 
reflecting  a  continuing  trend  of  J-grads 
who  chose  non-media  occupations. 

Salaries  for  the  class  of  1981  ran  about 
$20  higher  than  the  year  before.  Public 
relations  offered  the  highest  weekly  salar¬ 
ies  of  approximately  $240.  Advertising 
work  paid  about  $225  per  week. 

The  graduates  who  were  hired  by  daily 
newspapers  started  with  a  median  salary 
of  $222  a  week. 

Students  who  prepared  in  a  specific 
college  major  were  more  likely  to  find 
jobs  in  that  field  after  graduation.  More 
than  80%  of  the  graduates  who  majored  in 
broadcast  news  or  production  found  jobs 
on  radio  and  television  stations,  and 

Public-owned 
weekly  thriving 

One  won’t  find  the  price  of  the  Pigeon 
Forge  Publishing  Co.’s  stock  in  the  finan¬ 
cial  section  even  though  this  weekly  pub¬ 
lisher  in  the  Great  Smoky  Mountains  of 
Tennessee  is  publicly-owned. 

Smoky  Mountain  Star  started  publish¬ 
ing  August  4,  1980  in  Sevier  County, 
Tenn.  According  to  general  manager, 
Delmar  Dennis,  the  capital  was  raised  by 
selling  stock  to  local  citizens  living 
around  Pigeon  Forge,  Tenn.  A  total  of 
$100,000  was  raised,  and  Dennis  said  the 
company  has  never  had  to  borrow  any 
money  to  operate. 

He  said  ad  revenue  the  first  year  was 
over  $150,000.  In  the  second  year,  he  said 
ad  revenues  will  exceed  $300,000. 
Circulation,  according  to  Dennis,  has 
reached  5,000. 

The  paper,  which  competes  with  a  100- 
year-old  paper  that  is  published  three 
times  a  week  by  Harte-Hanks  Com¬ 
munications,  was  founded  by  Dennis  and 
James  H.  Dumas,  editor-publisher. 

“The  success  of  this  paper  is  proof  that 
the  ‘little  guys’  do  have  a  chance  even  in 
today’s  economy  and  even  with  chain- 
owned  competition,’’  Dennis  said. 
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slightly  more  than  70%  of  the  public  rela¬ 
tions  majors  took  jobs  in  their  field. 

Two-thirds  of  those  who  landed  jobs  on 
daily  or  weekly  newspapers  specialized 
in  news-editorial  studies,  and  an  addition¬ 
al  15%  of  the  news  majors  chose  public 
relations  to  start  their  careers.  A  little 
more  than  half  of  the  advertising  majors 
took  ad  agency  jobs. 

News-editorial,  public  relations  and 
advertising  majors  had  the  highest  rate  of 
employment  due  to  the  students’  ability 
to  secure  related  media  work  if  none  was 
available  in  their  specific  field.  Only  3.6% 
of  the  public  relations  majors  and  4. 1%  of 
the  news-editorial  majors  said  they  were 
unemployed  and  actively  looking  for 
media  work  six  months  after  graduation. 

Broadcast  majors  had  the  highest  rate 
of  unemployment,  10%,  because  they 
took  jobs  mainly  in  the  broadcasting  field. 
The  overall  unemployment  rate  for  the 
1981  communications  graduates  was  less 
than  7% 

In  every  media  field,  a  higher  propor¬ 
tion  of  students  who  maintained  a  B  +  or 


better  average  found  work  than  their 
classmates  who  had  lower  grades.  Stu¬ 
dents  hired  by  daily  newspapers  and 
advertising  agencies  had  the  highest 
grade  point  average. 

Job  satisfaction  among  those  who 
found  work  ranked  high,  with  slightly 
more  than  90%  of  the  graduates  reporting 
to  be  very  satisfied  or  moderately  satis¬ 
fied  with  their  first  job  after  college.  Only 
10%  reported  to  be  very  dissatisfied.  Job 
satisfaction  among  those  who  took  news¬ 
paper  jobs  was  higher  than  the  average 
for  the  total  class. 

The  class  of  1981  included  a  record 
number  of  women  and  minorities. 
Women  made  up  61 .3%  of  the  class,  com¬ 
pared  to  59.6%  the  year  before  and  46.6% 
five  years  ago.  Minorities  were  8.8%  of 
the  graduating  class,  compared  to  8. 1%  in 
1980  and  5.5%  in  1976. 

The  information  for  the  survey  was 
gathered  by  the  Gallup  Organization  for 
the  Newspaper  Fund.  This  is  the  18th 
year  the  Fund  has  conducted  this  survey. 

Jud  Creasy  retires 

Judson  Creasy,  ad  manager, 
Schenectady  (N.Y.)  Gazette,  retired 
March  31.  Creasy  recently  completed  47 
years  of  service  with  the  newspaper. 
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Los  Angeles  Times  crime  series  Puiitzer  prizes 

wins  SDX  pubiic  service  honors  (Continued  from  page  15) 


The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  gave  its  Public 
Service  in  Newspaper  Journalism  award 
to  the  Los  Angeles  Times  for  a  series 
examining  crime  and  its  effects  on  victims 
and  the  public  at  large. 

The  Distinguished  Service  Awards  for 
1981  were  announced  in  Chicago  April 
12. 

The  public  service  winning  series  was 
written  by  Mike  Goodman,  John  Hurst, 
Richard  E.  Meyer,  Gaylord  Shaw,  David 
Treadwell  and  Kay  Mills. 

Two  Detroit  News  journalists,  David 
L.  Ashenfelter  and  Sydney  P.  Freedberg, 
received  the  SDX  general  reporting 
award  for  exposing  circumstances  sur¬ 
rounding  the  deaths  of  several  Navy  sea¬ 
men.  The  same  day,  the  Ashenfelter — 
Freedberg  series  won  the  Pulitzer  Prize 
Gold  Medal  for  public  service  for  the 
Detroit  News. 

Ron  Edmonds  of  the  Associated  Press, 
the  Pulitzer  Prize  winner  in  spot  news 
photography,  also  was  recognized  in 
news  photography  by  the  society  for  his 
photos  of  the  assassination  attempt  on 
President  Reagan. 

Other  Society  of  Professional  Jour- 
nalists/SDX  awards,  by  category,  are: 

Editorial  writing:  John  T.  Senderlingof 
the  Dallas  Times  Herald  for  a  series 
focusing  on  Texas  political  reform. 

Washington  correspondence:  Jerome 
Watson  of  the  Chicago  Sun-Times  for  a 
series  of  reports  dealing  with  the  Reagan 
Administration. 

Foreign  correspondence:  Richard  Ben 
Cramer  of  the  Philadelphia  Inquirer  for 
coverage  of  the  plight  of  starving  refugees 
in  Somalia. 

Editorial  cartoon:  Paul  Conrad  of  the 
Los  Angeles  Times  for  depicting  Presi¬ 
dent  Reagan  questioning  the  need  for 
assistance  of  a  poverty-stricken  child. 
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Magazine  reporting:  Seymour  Hersh  in 
the  New  York  Times  Magazine,  for  two 
reports  on  the  American  role  in  terrorism 
abroad. 

Public  service  in  magazine  journalism: 
The  National  Geographic  for  two  special 
issues  on  acid  rain  and  the  issue  of 
energy. 

Radio  reporting:  KVET-am,  Austin, 
Texas,  for  coverage  of  a  destructive 
flood. 

Public  service  in  radio  reporting:  WJR- 
am,  Detroit,  for  reports  on  corruption  and 
unethical  practices  in  Federal  court  bank¬ 
ruptcy  cases. 

Editorializing  on  radio:  Michal  Regun- 
berg,  WEEI,  Boston,  for  a  series  of  edito¬ 
rials  on  Boston’s  financial  crisis. 

Television  reporting:  WHAS,  Louis¬ 
ville,  for  coverage  of  city  sewer 
explosions. 

Public  service  in  television  journalism: 
WNBC,  New  York,  for  exposing  illegal 
adoption  practices. 

Editorializing  on  television:  Jack  Hur¬ 
ley,  WHIG,  Dayton,  Ohio,  for  editorializ¬ 
ing  on  the  degradation  of  Dayton’s  jails. 

Research  about  journalism:  Robert  W. 
Desmond,  author  of  a  five-volume  series 
on  international  news  gathering. 


This  drawing,  published  last  Septem¬ 
ber  in  the  Austin  American-Statesman,  is 
representative  of  the  work  during  1981  of 
Ben  Sargent,  who  won  this  year's  Pulitzer 
Prize  for  editorial  cartooning. 


Bob  Wyrick’s  series  in  Newsday 
documenting  ways  in  which  American 
firms  victimize  consumers,  endanger 
workers  and  poison  the  enviroment  over¬ 
seas  has  won  the  National  Headliner 
Award  for  public  service. 

Daily  newspapers  cited  for  outstanding 
news  reporting  by  the  Press  Club  of 
Atlantic  City  were:  Nyack  (N  .Y .)  Journal 
News  for  its  coverage  of  the  Brink’s  rob¬ 
bery;  Arizona  Daily  Star  for  its  campaign 
to  move  a  dam  to  an  alternate  site,  saving 
the  nesting  ground  of  bald  eagles;  and 


Saul  Pett,  one  of  a  few  reporters  at  the 
Associated  Press  to  hold  the  title  of  spe¬ 
cial  correspondent,  has  won  the  Pulitzer 
Prize  for  feature  writing  with  an  8,500- 
word  portrait  of  the  American  govern¬ 
ment.  The  piece  in  which  he  wrote,  “The 
government  of  the  United  States  is  so  big 
that  nobody  runs  it  and  nobody  owns  it,” 
was  published  the  weekend  of  June  13 
and  14  last  year.  It  helped  explain  the 
story  of  the  year — the  administration’s 
attempt  to  reshape  government  and  re¬ 
verse  trends  of  a  half  century. 

Pett,  a  graduate  of  the  University  of 
Missouri  School  of  Journalism,  worked 
six  years  for  International  News  Service 
in  Detroit,  Chicago  and  New  York,  be¬ 
forejoining  AP  in  1946.  While  assigned  to 
AP  Newsfeatures  in  New  York,  Pett  is 
ready  to  go  to  major  stories  anywhere  in 
the  world. 

The  background  material  released  at 
Columbia  with  the  prize  announcements 
by  President  Michael  I.  Sovern  included 
names  of  newspapers  and  individuals  also 
nominated  in  the  various  categories  by 
their  juries.  This  year  the  board  met  for 
two  days  instead  of  one  to  give  more  in¬ 
tensive  consideration  of  the  nomina¬ 
tions — a  result  of  the  furor  over  last 
year’s  feature  reporting  award  to  Janet 
Cooke  of  the  Washington  Post.  The  re¬ 
porter  later  admitted  the  story  was  fabri¬ 
cated  and  the  prize  was  returned  and 
awarded  to  Teresa  Carpenter  of  the 
Village  Voice,  New  York  City. 

The  board  moved  the  Detroit  News 
gold  medal  winner  from  its  investigative 
reporting/specialized  reporting  jury 
nomination  in  awarding  it  the  public  serv¬ 
ice  award. 

*  *  ♦ 

Jim  Murray,  sports  columnist  for  the 
Los  Angeles  Times  and  columnist  for  the 
Los  Angeles  Times  Syndicate,  will 
receive  the  Associated  Press  Sports  Edi¬ 
tors’  annual  Red  Smith  Award  June  24  in 
Tampa  during  the  national  convention  of 
the  association. 


Atlanta  Constitution  for  its  coverage  of 
Atlanta’s  missing  and  murdered  black 
youths. 

Chicago  Sun-Times  won  the  Tom  Pap- 
rocki  Memorial  Award  for  outstanding 
investigative  reporting  for  its  series  on 
Cardinal  John  P.  Cody’s  alleged  personal 
use  of  diocesan  funds. 

These  prizes  and  other  Headliner  print 
and  broadcast  awards  and  citations  will 
be  presented  at  the  annual  National 
Headliner  Awards  weekend  in  Atlantic 
City  on  May  21  and  22. 
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Syndicates 


By  Lenora  Williamson 


CSM  expands  business/financial  news 


To  meet  growing  public  interest  in 
financial  news.  The  Christian  Science 
Monitor  News  Service  distributed  by  the 
Los  Angeles  Times  Syndicate,  is 
expanding  business  and  financial  news 
coverage. 

David  R.  Francis,  Monitor  business 
editor,  notes  that  space  available  for  daily 
business  coverage  has  been  increased  by 
about  one-third. 

Four  major  columns  will  anchor  the 
Monitor  reports:  “Economic  Scene”  by 
Francis,  covering  international  economic 


inexpensively.”  United  Media  Enter¬ 
prises  includes  in  its  operations  United 
Feature  Syndicate  and  Newspaper  Enter¬ 
prise  Association,  TV  Watch/DIP,  Tele- 
Log  and  TV  Data,  which  is  providing  the 
listings  for  the  Sun's  magazine. 

Robert  Roy  Metz,  UME  president, 
said  the  new  venture  “should  prove  to  be 
a  precedent  in  the  way  newspapers  and 
cable  systems  can,  and  will,  work 
together  in  the  future.” 


AAerry  Clark 


affairs  and  the  domestic  economy;  “Busi¬ 
ness  Scene”  by  David  Cook,  analyzing 
industrial  and  corporate  news;  “Wall 
Street  Scene”  by  Peter  Grier,  focusing  on 
government’s  impact  on  business  and  the 
economy,  regulatory  agencies  and 
national  economic  policy. 

Other  Monitor  financial  coverage 
includes  the  columns  of  Harry  B.  Ellis 
and  Thomas  Watterson.  Ellis,  senior  eco¬ 
nomics  correspondent,  keeps  an  eye  on 
financial  and  business  trends  as  seen  from 
the  nation’s  capital.  Watterson  writes 
“Moneywise”,  looking  at  personal  fi¬ 
nance  issues  and  answering  questions 
from  readers. 

Special  Reports  by  Clayton  Jones  and 
Scott  Armstrong  continue  to  focus  on  the 
economy  of  countries,  cities,  regions  and 
individual  industries. 

*  *  * 

United  Media  Enterprises,  in  conjunc¬ 
tion  with  the  Las  Vegas  Sun  and  Commu¬ 
nity  Cable  TV  of  Las  Vegas,  a  Times 
Mirror  Company  cable  TV  division,  will 
introduce  a  new  weekly  television  pro¬ 
gramming  magazine  beginning  Sunday, 
May  2.  The  launching  is  set  for  opening 
day  of  the  National  Cable  Television 
Association  convention  in  Las  Vegas. 

The  Las  Vegas  Sun  Cable  Magazine, 
containing  both  broadcast  and  full  cable 
listings,  is  to  be  distributed  in  the  Sunday 
edition  and  will  also  be  available  for  lim¬ 
ited  newsstand  sales  in  Las  Vegas. 

Sun  vicepresident  and  general  mana¬ 
ger,  Brian  Greenspun,  said  of  the  col¬ 
laborative  venture,  “I  can’t  think  of  a 
better  place  than  the  NCTA  convention 
to  launch  The  Sun’s  Cable  Magazine  and 
to  show  other  newspapers  and  cable  sys¬ 
tems  that  this  kind  of  cooperation  can — 
and  should — exist  all  over  the  country. 

“United  Media  Enterprises  Weekend 
Sections  vicepresident  Charles  Dye  has 
been  instrumental  in  helping  The  Sun  and 
Community  Cable  TV  produce  this  com¬ 
prehensive  combination  of  cable  and 
broadcast  listings  along  with  movie  re¬ 
views,  entertainment  features  and  local 
advertising  so  quickly  and 
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Merry  Clark  is  the  new  editor  of  Sun¬ 
day  Woman,  the  national  newspaper  sec¬ 
tion  produced  and  distributed  by  King 
Features  Syndicate.  She  succeeds  Elaine 
Liner,  who  will  write  and  report  for  King, 
particularly  doing  major  stories  for  Sun¬ 
day  Woman. 

Previously  Clark  was  with  New  York 
magazine,  where  she  edited  the 
Intelligencer  column  for  three  years  and 
also  was  a  contributing  editor  for  Cue 
magazine,  writing  the  Star  Watch  col¬ 
umn. 


More  recently,  as  associate  editor  of 
Miami  magazine,  Clark  wrote  two 
monthly  columns  and  major  feature  stor¬ 
ies.  She  now  writes  a  monthly  column  for 
Fair  Lady,  the  largest  magazine  for 
women  in  South  Africa. 

Clark  has  had  writing  and  editing 
assignments  for  a  number  of  magazines 
and  earlier  in  her  career  she  was  a  repor¬ 
ter  for  the  Harrisburg  (Pa.)  Patriot  and 
News  and  editor  of  the  Daily  Texan  at  the 
University  of  Texas.  She  has  a  master’s 
in  communications  from  Shippensburg 
(Pa.)  College. 


Have  we  got  a  winner  for  you ! 


Field  News  Service  is  the  most  complete  and  com¬ 
prehensive  supplementary  news  service  available. 

Tough  to  substantiate?  Look  at  the  facts: 

•  Field  News  Service  is  unsurpassed  in  variety. 

•  Scheduled  packages  include  sports,  travel, 
science,  politics,  personality  columns, 
lifestyle,  foods,  fashion,  business,  editorial 
opinion,  the  arts-some  with  photos  and 
illustrations-plus  daily  spot  news  in  all 
categories. 

•  Field  News  Service  has  more  first-rate 
sources,  including  hundreds  of  leading 
journalists,  than  any  other  news  service. 

•  More  than  50,000  words  are  filed  daily  from 
The  Chicago  Sun-Times,  The  Boston  Globe, 
The  Baltimore  Sunpapers,  The  London  Daily 
Telegraph  and  Newhouse  News  Service. 

•More  than  200  newspapers  worldwide  rely  on 
Field  News  Service  daily. 

Convinced?  We  knew  you  would  be! 

If  you  are  interested  in  running  with  a  substantiated  winner. 

contact  Ken  Reiley.  sales  manager,  collect  at  (714)  549-8700 


_  field 

NEwsMP€B  SYNOCME  1703  Kaisor  Aveoue  •  Irvine,  California  92714  •  (714)5494700 
A  DIVISION  OF  FIELD  ENTERPRISES.  INC  (3 
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South  Succotash  backlash 

Editor  resigns  over 
pubiisher’s  poiicy 


By  Pearl  Ahnen 

Is  it  news  that  some  fellow  in  South 
Succotash  has  been  laid  off,  and  should 
be  interviewed  nationwide? — President 
Reagan. 

John  Cusumano,  editorial  director  of 
the  News-Herald  Newspapers,  which 
publishes  weekly  editions  in  Wyandotte, 
Michigan,  and  four  other  Michigan  com¬ 
munities,  resigned  (March  29)  after  pub¬ 
lisher  John  Tarrant  ordered  him  to  down¬ 
play  “hard  news”  and  put  more  bright 
features  on  the  front  pages  of  the  news¬ 
papers. 

“Basically  it’s  a  disagreement  between 
myself  and  the  publisher.  He  was  con¬ 
cerned  about  the  direction  we  were  going 
in  and  on  March  26  he  gave  me  a  four- 
page  memo  which  didn't  give  me  much 
leeway  about  policy,”  said  Cusumano, 
who  has  been  editorial  director  of  the 
group  for  three  years. 

“He  gave  me  the  memo  on  Friday  and 
on  Monday  afternoon  I  told  him  the  best 
thing  for  all  concerned  was  for  me  to  res¬ 
ign.  He  was  surprised  and  told  me  to  think 
it  over.  I  did  until  Tuesday,  but  that  was 
my  decision.  Basically  I  could  not  put  out 
a  newspaper  the  way  he  wanted,  I  don’t 
think  I  would  have,  honestly  ...” 

The  papers  are  located  in  what  is  called 
the  Downriver  area  of  Michigan,  and  in 
the  last  year  the  communities  have  re¬ 
corded  the  highest  unemployment  record 
in  the  state  (16'/2%).  Plant  closings,  busi¬ 
ness  failures  and  layoffs  are  a  common 
occurrence.  The  memo  hoped  to  down¬ 
play  this  hard  news. 

Highlights  of  the  memo  included: 

1 .  We  will  place  less  emphasis  on  hard 
news  and  do  more  of  lighter  feature  type 
material. 

2.  I  want  all  our  newspapers  to 
immediately  begin  to  deemphasize  hard 
news  copy  including  the  News  Herald, 
the  Guardian,  and  the  Camera.  From 
now  on  plant  closings,  business  failures 
and  plant  layoffs  will  not  appear  on  the 
front  page. 

3.  Photos — “firing  squad”  and  check 
presentations  will  be  accepted  and  used. 

4.  There  will  be  a  business  page  each 
week  and  it  will  not  be  pulled  without  my 
permission. 

5.  It  will  be  our  policy  to  aggressively 
support,  promote  and  report  business 
organizations  within  our  circulation  area 
and  those  who  support  our  newspaper. 

6.  It  will  be  our  policy  to  aggressively 
report  on  people,  places  and  events  and 
organizations. 

7.  Finally,  effective  immediately  our 


Xbc— — •  - 

News-Herald 


McLouth:  gasping  for  a  last  breath 


Too  much  bod  news 

policy  will  be  to  become  supportive  of 
community  institutions  and  organiza¬ 
tions  we  serve.  We  can  do  our  job  without 
offending  and  antagonizing  our  news 
sources. 

According  to  Cusumano,  the  situation 
came  to  a  head  about  three  weeks  ago 
concerning  a  story  about  McLouth  Steel 
and  the  possibility  of  the  company  going 
under. 

“We  had  a  major  disagreement  about 
that  story  and  I  guess  that’s  the  straw  that 
broke  the  camel’s  back.” 

Cusumano,  35,  an  employee  of  the 
group  for  10  years,  also  served  as  edito¬ 
rial  (regional)  director  for  Panax  Corp.  in 
1978,  and  was  on  the  city  desk  for  the 
Macomb  Daily.  All  newspapers  were 
owned  by  Panax  Corp.  before  it  was  li¬ 
quidated  in  1981. 

The  group  of  newspapers  is  now  owned 
by  SEM  (Southeastern  Michigan)  News¬ 
papers  which  is  controlled  by  John 
McGoff,  former  president  of  Panax  Corp. 
The  combined  circulation  of  the  news¬ 
papers  is  50,000  according  to  Cusumano 
and  includes  the  News-Herald  distrib¬ 
uted  in  Wyandotte,  Trenton,  Wood- 
haven,  Riverview,  and  Brownstown 
Township.  An  affiliate,  the  Guardian, 
serves  Flat  Rock  and  the  surrounding 
areas  and  the  Camera  serves  Grosse  He. 

According  to  a  former  editorial  director 
of  a  group  of  Panax  newspapers,  he 
believed  that  “the  editor  precipitated  a 
situation  that  demanded  the  publisher’s 


intervention  to  prevent  a  news  story  from 
being  presented  in  an  overkill  manner. 
There’s  overkill,  underplay  and  using  the 
proper  perspective.  One  of  the  points  in 
this  situation  was  lack  of  com¬ 
munication — good  communications 
internally  was  not  followed.” 

Tarrant  was  not  available  for  comment. 
Two  of  his  editorial  heads  also  would  not 
comment  on  the  situation  although  they 
did  say  that  Cusumano  called  a  meeting 
before  his  resignation  and  distributed 
copies  of  the  memo  to  them. 

Since  his  resignation,  Cusumano  said 
that  his  telephone  has  been  “ringing  off 
the  hook”  with  supporters  telling  him 
that  he  made  the  right  decision. 

Publisher 
emphasizes 
local  issues 

The  publisher  of  the  Sherbrooke  (Que.) 
Record  says  that  close  attention  to  local 
issues  is  the  key  to  the  success  of  a  small 
daily  newspaper. 

“You  CAN  beat  City  Hall,”  George 
MacLaren  said  during  a  break  from  the 
Record’s  85th  anniversary  party. 

MacLaren,  a  lawyer,  pointed  to  a 
series  of  Record  stories  on  a  farmer’s 
battle  to  halt  the  installation  of  Hydro- 
Quebec  power  transmission  lines  across 
one  of  his  fields. 

The  paper  announced  the  farmer  had 
won  and  the  public  utility  would  reroute 
the  line. 

“The  important  thing  I  try  and  remem¬ 
ber,”  MacLaren  said,  “is  that  the  Record 
is  part  of  the  mass  media”  and  serves  a 
wide  market,  ranging  from  professors  at 
Bishop’s  University  in  Lennoxville,  to 
farmers  and  the  unemployed. 

Catering  to  that  wide  market  can  bring 
some  angry  reactions,  MacLaren  said, 
“but  it  also  means  that  our  readers  are 
tremendously  loyal,”  even  though  they 
have  a  television  choice  which  includes 
major  Canadian  and  United  States  net¬ 
works. 

MacLaren  said  he  believes  the  Record 
will  survive  as  long  as  there  is  a  viable 
English-speaking  community  in  the  East¬ 
ern  Townships,  an  area  surrounding 
Sherbrooke,  140  kilometers  east  of  Mon¬ 
treal. 

His  newspaper  defends  English  rights 
to  “the  extent  that  they  are  important  to 
our  community.’’  But  English  and 
French  relations  are  less  hostile  in  the 
Eastern  Townships  than  in  Montreal. 

The  Record,  founded  on  February  9, 
1887,  is  one  of  two  English-language  dail¬ 
ies  still  published  in  Quebec.  The  other  is 
the  Montreal  Gazette. 

More  than  150  former  employees, 
some  from  as  far  away  as  Britain, 
attended  the  Record’s  birthday  party. 
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Linage 

Tin  fellewing  llnag*  tabulatleni  hav*  bam  campilad  by 
Madia  Racards,  Inc.  far  tha  axclutiva  publication  of  Editor 
A  RuMitbar.  Thay  nwy  not  ba  raprintad  or  puMithad  in 
any  farm  without  axplicit  parmitsion  from  Madia  Rac- 
or^,  Inc.  NOTE:  Nawcpapart  morlcad  with  coda  balow 


Includa  advartiting  in  Rorada  or  family  Waokly, 
approximoto  linaga  as  follawt: 

*Rarada-5 1 ,406  tfomily  Waalcly.61 ,1 06 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ATLANTA,  6A. 

Constitufion.m .  2,384,186  384472  2,703,535  385,864 

Journal.* .  2,340,625  384,372  2,710,752  383,752 

Joumol  &  Constitution-S  1,667,162  267,050  1,525,286  300,718 

Journal  &  Cot<stitution-sat  464.632  _  440.760  _ 

Grand  Total .  6,856,605  1,035,794  7,380,333  1,070434 

NOTE:  Consltutlan-m  and  Journal.*  publish*d  5  days  o  we*k  only. 

RJLLTIMORE,  MO. 

•N*ws  Am*ricon-S .  548488  33476  540,749  79,528 

News  Anwrican.* .  797,079  28,512  917,588  40400 

Sun-m .  1432,729  116463  1,529475  92,521 

Sun* .  1,601,230  128,679  1,657451  99476 

Son-S .  1.970.445  144.716  1.935.915  143.107 

Grand  Totol .  6.549471  451,646  6.580,978  455,032 

BERGEN  COUNTY,  NJ. 

Record.*  2,118,106  322,697  2,172,792  351,953 

•Records .  1.753.101  190.428  1.616.144  204  352 

Grand  Totol .  3,871,207  513,125  3,788,936  556405 

NOTE:  Record.*  published  5  days  o  week  only 

BOSTON,  MJLSS. 

Herald  American-m .  731,920  38,376  665,547  61,405 

Herald  Atnerican.s .  474.440  152,984  327.240  186,931 

Glo^)e^J .  2414,744  74,118  2,284,396  91,718 

•Globes.  2.417.102  182.992  2.379.217  125940 

Grand  Total  5,838.228  448,470  5,656,400  465,994 

NOTE:  Herala  American-m  and  5  chonged  frotn  nlneH:olutnn  broadsheet  to 
seven<olumn  tabloid  Sept.  13,  1981 

BUFFALO,  N.T. 

Courier  Eepress  m .  730,368  9,928  771,030  35,689 

•Courier  Express  S .  876,007  31,120  882,237  82,712 

News.* .  1,874,541  13,966  1,988,678  9,920 

News-S .  415.715  39.000  335.004  43.216 

Grand  Total  3,896,631  94.014  3,976,949  171,537 

NOTE:  Effective  Oct.  5, 1981  the  Courier  Express.m  and  S,  and  effectiw  Aug. 

3,  1981  the  News.*  ond  S  changed  from  8  to  9<olumn  width. 

,  CAMDEN,  NJ. 

Courier  Post^ .  1,542,936  53,850  1,632,157  87,632 

fCourier  Post-S .  763450  19.584  643.414  1.264 

Grond  Totol .  2,306,186  73,434  2,275,571  88,896 

NOTE:  Effective  Sunday,  Jan.  31, 1982  the  Courier  Post  storied  publishing 
Parade  magazine. 

CHARLOTTE,  N.C. 

News< .  1,268,813  35,952  1,359,235  78,120 

Observer-m  1,499,875  327,380  1,601.026  138,678 

•Observers  824.781  151.618  853.928  60.768 

Grand  Totol  3,593,469  514,950  3,814,189  277,566 

CHICAGO,  ILL. 

Tribune-m .  2,556,816  1,842,437  3,010,612  2,498,757 

Tribune-S..  1,750,658  749,086  2,103,404  647,778 

Sun-Times-m  2,074,579  550,608  2,212,428  474,793 

•SunTimes-S  707.253  431.441  775.773  406.960 

Grond  Total  7,089,306  3,573,572  8.102,217  4,028,288 

CIFKINFUkTI,  OHIO 

Enquirer-m .  2,442,782  2,623.918  4,928 

Enquirer-S  1,427,824  7,780  1,486,493  41,964 

Post.* .  1.156276  1.103.329  35.033 

Grand  Total  5,026,882  7,780  5,213.740  81,925 

CLEVELAND,  OHIO 

Plain  Deoler-m .  2,373,102  279,614  2,615,743  330,463 

Plain  Deoler-S  1,454,202  64,208  1,544,793  79,773 

Press.* .  U71,860  136,953  1,539,839  209,771 

Press-S .  289.794  49212  _  _ 

Grand  Total .  5,488,958  529,987  5,700,375  620,007 

NOTE:  Effective  Aug.  2, 1981  the  Press  started  publishing  a  Sunday  edition. 
DALLAS,  TEX. 

News-m .  4,028,174  199,100  4,118,959  244,123 

•News-S.  2,329,200  233.293  2.091,989  203,838 

Times  Herald-e  3,461,015  101,900  3,560,187  126.427 

Times  HeroW-S  1.888.127  93.644  1.836.772  89.792 

Grand  Totol  11,706,516  627,937  11,607,907  664,180 


NOTE.  Effective  Sunday,  Jan.  3, 1982  the  News  started  publishing  Parade 
mogozine 
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1982  1981  1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


OAYTONy  OHIO 

KANSAS  orr  MO. 

Journol  HeraW-m 

.  U15»5  50,113 

1,443,014 

76841 

Times-m . . 

1661609  375648 

1,744,103 

423658 

News-« . 

....  1J28.478  380.113 

1.469616 

117,943 

Siai-e 

840.440  141.721 

851.995 

97,905 

•Nwrs-S . 

795.061  _ 

838.084 

Stoi  S 

1.003.937  164.116  , 

]£B7A7Q 

160884 

3,439;M4  430,226 

3,750,714 

254.784 

3683.768 

681847 

DiNVtty  COLO. 

KNOXVILU,  TINN. 

Rocky  Mt.  News-m 

3,766.515 

4.006,546 

Joumol-m . 

1816874  71873 

1883.498 

23624 

‘Rocky  Mt  News-S.. 

.  1,046J53 

850,496 

News-Sentinel-e . 

1,148867  79,982 

1672,907 

44804 

Post-e . 

.  2,788,121  84,045 

2,778892 

111892 

*Ncws-Sentinel-S . 

.  752858  38664 

796823 

Post-S . 

.  2.095.077 

2.015.773 

Grand  Totol . 

.  9>96,066  84,045 

9651.709 

111892 

NOTE:  Journol-m  and  News  Sentinel-e  and  $  changed  fram  9  Ip  6-column 

effective  July  1,1961. 

DCTtOIT,  MICH. 

free  Press-m 

1,612,525  219,772 

1,737,144 

397,973 

urns  KOOC  AAK. 

•free  Press  S 

637,698  235618 

672883 

144,155 

Arkonsos  Gozefle-m. 

825863  146.900 

1810.729 

218.732 

News-e 

1.983,818  364.712 

2840,956 

479868 

•Arkonsos  Gontte-S. 

520.701  137600 

HkSff? 

104800 

News-S 

1.126.163  264 J42 

1894.036 

226841 

Grand  Totol . 

1,346,564  264,500 

1897J26 

323832 

Grond  Totol . 

5.360.204  1.084,444 

6,145,019 

1848837 

NOTE:  Arkonsos  Gozefte-m  «id  S  chonged  fro  9  to  6-column  width  Jon.  1, 

1962 

Itlly  PtL 

Times-e . 

.  1,010,153  9,472 

1,041,416 

9,964 

•Times  News-S 

760.659  29.472 

714.125 

_ LSfi 

LONO  ISLAND,  N.Y. 

Grond  Total . 

1.770812  38.944 

1,755841 

17832 

Newsdoy-e 

2888,997  665,197 

2834692 

599805 

Newsdoy-S 

1832.068  887.447 

FORT  LAUDERDALE,  FLA. 

Grand  Totol . 

3621.065  1852644 

3605.726 

1,154840 

News-e . 

.  3,021,721  462,115 

3,738,728 

487.456 

•News  &  Sun  Sentinel-S  1.635,968  425S25 

1,733.072 

441820 

News  &  Sun  Sentinel-sot  1.115,945 

1858,776 

LOS  ANOiLIS,  CALM. 

Sun  Sentinel-m . 

3.065.226  1.044049 

3  521  078 

939.247 

4,627,041  2,613,439 

2,673,120  1,190J41 

3,052,360 

1,256.526 

NOTE;  News-e  ond  Sun  Sentinel-m  published  5  days  o  week  only 

Herald  Exommer-t . 

...  936819  147890 

842.758 

143804 

Herald  Exommer-S . 

274893  51.446 

»4.931 

_ 12J24 

OtliNWICH/STAMrOtOp 

CONN. 

Grand  Totol . 

8811873  4.002616 

9,008.117 

3.961.909 

Time-e . 

1,243,280  6,720 

tTime-S 

409,002 

Advocote-e . 

.  1,579,715  88,422 

LOS  ANGCLCS/SAN  PCtNANOO  VAUCTg  CAUP. 

tAdvocote-S 

425664  _ 

Naars-m 

2843800  485840 

2.917.971 

640.780 

Grand  Totol . 

.  3657,661  95,142 

•News-S . 

899.605  120.636 

901883 

133832 

NOTE;  Figures  for  1981  not  ovoiloble 

Grond  Totol . 

3.442605  605676 

3899854 

773812 

HAtnOKOy  CONN. 

MCMMIIS,  TENN. 

Couront-m . 

2,372806  428.666 

2,175.197 

405.101 

Commerciol  Appeol-m 

1824,764  188,123 

1.965676 

143,173 

*Courant-S . 

.  1.253.292  366.508 

1-236.526 

247.112 

Commmerciol  Appeol-S  968,154  109,932 

1.006670 

Grand  Totol . 

.  3625,498  795,174 

3.411.723 

652813 

Press-Scimilor-e . 

.  1.427.956  142805 

1.484691 

143.424 

HONOLULU,  HAWAII 

Grand  Totol . 

4820874  440860 

4.457,037 

286697 

Advertiser-m . 

.  2877848 

2.608.495 

Stor  8ulletin-e . 

.  2825,589 

2,690871 

•Star  Bulletin  & 

NASHVILLE,  HNN. 

Advertiser-S . 

.  1.101.675 

1858.874 

Bonner-e . 

1.193.586  165.068 

1677821 

151612 

Grand  Totol . 

5,705,112 

6657640 

Tennes$eon-m  . 

.  1,196,651  189,100 

1.719.791 

148896 

•Tennesseon-S . 

.  802.731  142.476 

l.W7^ 

39.765 

Chronicle-e 

.  5,308,309  387,660 

5824830 

532833 

Grand  Totol . 

.  3,192,968  496,644 

4.404647 

339664 

Chronicle-S 

2.856.188  213,459 

2.792800 

347.766 

NOTE:  Sonner-e  and  Tennesseon-m  and  S  changed  from  9  to  6-column 

Post-m. 

4,010,182  365.143 

4,115,776 

471,741 

effective  July  1,  1961 

•Post-S 

1.454.620  290.000 

1  ■693833 

166.192 

Grand  Tolal . 

13,629,499  1856862 

13,726639 

1818832 

(tontmued  on  page  Jo) 

Ad  Expenditure  Trends 
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A  summary  of  newspaper  advertisins  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


Classifications 

1982 

(000) 

Omitted 

1981 

(000) 

Omitted 

Dollar 

(000) 

Omitted 

Change 

% 

Retail 

February . 

. $  364,699 

316,661 

-1- 

48,038 

+ 

15.2 

First  Two  Months 

709,668 

609,278 

-h 

100,390 

+ 

16.5 

Department  Stores 
(Included  in  Retail) 

February . 

75,215 

66,052 

+ 

9,163 

+ 

13.9 

First  Two  Months 

138,564 

119,311 

+ 

19,253 

+ 

16.1 

General 

February . 

.  119,114 

102,715 

+ 

16,399 

+ 

16.0 

First  Two  Months 

239,763 

193,795 

+ 

45,968 

23.7 

Automotive 

February . 

22,549 

17,491 

5,058 

+ 

28.9 

First  Two  Months 

44,159 

32,225 

+ 

11,934 

+ 

37.0 

Financial 

February . 

25,976 

22,372 

+ 

3,604 

+ 

16.1 

First  TvfO  Months 

68,602 

53,092 

+ 

15,510 

+ 

29.2 

Classified 

February . 

.  197,262 

185,383 

+ 

11,879 

+ 

6.4 

First  Two  Months 

405,673 

369,874 

+ 

35,799 

+ 

9.7 

Total  Advertising 

February . 

.  729,600 

644,622 

+ 

84,978 

+ 

13.2 

First  Two  Months 

1,467,865 

1,258,264 

-1- 

209,601 

+ 

16.7 
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1982  198) 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

Niw  rone.  N.Y. 

Tms-m  2.794,779  217.638  2.804.703  202.802 

Times  S  2.950,544  U73.S38  2.835.250  1,110.244 

Nios-m  1,037.966  1.2)6.965  1.260.316  1.188,585 

Nnn-S  .  570.417  1.150.734  688.152  1,046.868 

Posf-e  965.886  _  783.376  _ 

Grand  Total .  8JI9,592  3,958.875  8J71.797  3,548.499 

NOTf:  Post-e  changed  from  six-column  tobloid  to  seven-column  tabloid 
Sept.  1.  1981 

NOTE  Times-m  suspended  puUicotion  of  Feb.  24,  1982  due  to  o  labor 
dispute 


NIWMK,  NJ. 

Star  ledger-m .  2«1,028  143,013  2,849,544  124,471 

•Star  Ledger  s .  2.247.378  112.992  2.116.749  132620 

Grand  Total  5.068.406  256.005  4.966.293  257.091 

OAKLAND,  CAIIP. 

Tribune-e .  1,740,086  288,849  1,748,037  202,995 

•Tribune-S .  802.858  7.280  1.044.281  57.304 

Grand  Total .  2,542,944  296,129  2,792J18  260,299 

OtANOf  COUNTY,  CALIF. 

Register-d .  4,206,624  93,952  4,685,190  64.872 

TRegister-S .  1.714.600  10.272  1.931.395  _ 

Grand  Total .  5,921.224  104,224  6,616,585  64,872 

PASSAIC,  NJ. 

Herald  News-e .  740.638  193,520  999,003  128.498 

tHeraldNe«B-S  478.648  152.858  434.131  127.100 

Grand  Total  1,219,286  346,378  1.433.134  255.598 

PATtKSON,  NJ. 

Neets-d  809.042  21.696  791.306  44.736 

Grand  Total .  809.042  21,696  791,306  44,736 

PiOKM,  ILL. 

Joumol  Slor-d .  1,»l,100  65,472  1,358J25  90,456 

•Joumol  Slor-S .  619.029  82.608  655.153  32.336 

Grand  Total .  1,920,129  148,080  2,013,478  122,792 

PHILAOILPHIA,  PA. 

BuHetm-e  1,036,140  452,589 

*Bulletin-S  468.156  186.516 

kiquirer-m  1,895,766  182,255  1,673.431  136,547 

taquirerS  1,692,558  356.783  1,713,381  202.029 

News-e  1.025.526  6.800  812.923  11.808 

Grand  Total .  4,613,850  545,838  5,704,031  989,489 

NOTE:  Bulletin-e  and  S  ceosed  publicatian  Jon  29,  1982 

PITTSaUKOH,  PA. 

Post  Go»tte-m  983,682  452,581  968,976  401,098 

Press-e .  1,678,545  442,117  1,860,996  459,917 

•Press-S .  1.763.442  1.760  1.646.566  23.072 

Grand  Total .  4,425,669  896,458  4,476,538  884,087 

PKOVIDfNCf,  ■.!. 

BuHetm-e  1J22,040  530.063  1,387,130  361,438 

joumol-m  1JI0,O5)  257J35  1,391,227  285,607 

Journol-S  1.267.002  101.232  1.235.293  123.184 

Grand  Total  3,899,093  888,630  4,0)3,650  770,229 


NOTE:  BuHetm-e  and  Journol-m  hos  o  combined  sot  edition.  The  linage  is 
shown  only  m  the  Bulletin-e. 


KOCHESHK,  N.T. 

Democrat  &  Chronkle-m  1.433.07)  91.487  1,405.846  70,038 

Oemocrot  &  Chronkle-S  939,422  49,606  866,463  113,008 

Times  Union-e .  1.258.627  105232  1.275.251  29.928 

Grand  Total .  3,631,120  246J25  3,547,560  212,974 

NOTE:  Times  Union-e  published  5  days  a  week  only. 


ST.  PITIKSSUKO,  FUk. 


independent-e . 

.  1«1J)91 

2,134,505 

45,203 

Times*m . 

2,650,061 

1,103,498 

2,720.846 

1,038,527 

*Time$-S . 

1641.770 

l-5’9.252 

472,402 

Grond  Totol . 

6,172,922  1,531,543 

6,374,603 

1,556,132 

SAN  ANTONK),  TlX. 

Express-m . 

.  2J73,131 

189,260 

2,172.074 

162,304 

tbpress-News-S . 

.  1J25,232 

84,080 

1,194,190 

73,792 

Express-News-sot..., 

.  589,208 

589,844 

Ne«rs-€ . 

.  2,100,18) 

189  J32 

2,038,643 

)36J36 

Light-e 

2,146,975 

194,516 

2,051,435 

239,536 

•Li^-S 

1J0e,476 

89,096 

1,160,841 

59,280 

light-sot . 

450.568 

H8-832 

Grond  Totol . 

10,193,771 

746,284 

9,655,859 

671,248 

NOTE:  Express-m,  News-e  and  light-e  published  5  days  o  week  only. 


SAN  DliOO,  CALIF. 

Union-m .  2,997,281  301,991  3,045,695  182,533 

*Union-S  .  1,485,709  49,912  1,525,429  23,680 

Tribune-e  3220.302  317.597  3.313.342  177  746 

Grand  Total  .  7,703292  669,500  7.884.466  383,959 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  FRAIKISCO,  CALIF. 


Chronicle-m  . 

2.041,881  505.522 

2,131,588 

676,458 

Exomtner-e . 

1,995.000  501.686 

2,066,743 

668,980 

Exomlner  &  Chronicle-S. 

1.247.216  310.968 

1.361.390 

259.512 

Grand  Total . 

5,284,097  1,318,176 

5,579,721 

1,604,950 

Mercury-m . 

SAN  JOSE,  CALIF. 

4,195,633  362.450 

4,654,679 

247,015 

News-e . 

.  3.140.305  362,280 

3,642,639 

247,406 

*Meaury-News-S . 

2.087.456  11,040 

2.171.964 

10.112 

Grand  Total . 

.  9.423,394  735,770 

10,469.282 

504,533 

NOTE:  Mercury-m  and  News-e  have  o  combined  sot.  edition  The  linoge  is 

only  shown  in  the  Mercury-m. 

SHREViPOtT,  LA. 

Joumal-e .  1,382,533  71,352 

1,355,060 

92,680 

Times-m 

1,777,667  103,464 

1,881,892 

103,412 

•Times  S 

1.002.968  39.848 

863.116 

Grand  Totol . 

4.)63,)68  214.664 

4,100,068 

196,092 

Herold  Joumol-e . 

SYRACUSE,  N.Y. 

.  1,235.734  73,350 

1,358,641 

12,533 

•Herald- Americon-S . 

.  864,452  11,365 

884,771 

4,429 

Post  $tandord-m . 

..  1.059.891  117.447 

jmsss 

_ 5SM! 

Grond  Totol . 

.  3,160,077  202,162 

3,266,510 

75,822 

Tribune-m . 

TAMPA,  FLA. 

..  2,643,113  915.091 

2,686,678 

813,899 

•Tribune-S 

1,471,702  121,504 

1.363,998 

89,976 

Times-e 

1.875.601  _ 

1.W3.752 

Grand  Total . 

5,990,4)6  1,036,595 

5,984,428 

903,875 

Post-m . 

WASHINGTON,  D.C. 

4,946,080  675,477  4,788,356 

578,026 

•Post  S 

2,043,670  440,831 

2,105,492 

426,276 

Stor-e 

1,667,137 

217,983 

Stor-S 

_  _ 

591.080 

71.584 

Grand  Totol . 

6,989,750  1,116,306 

9,152,065 

1,293,869 

NOTE:  Stor-e  ond  S  ceased  pubkotion  Aug.  7. 

1981 

WASHINGTON,  D.C.  JOURNALS 

Alexondrio  Journol-m .  767,328 

Prince  George's  Journol-m  701,919 
Montgomery  Journol-m..  742,5)0 

Foirfox  Journol-m .  819,024 

Arlington  Journol-m .  769,220 

Grond  Total .  3,800,001 

NOTE:  Figures  for  1981  not  ovoiloble 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,167,352  103,848  1,326,481  138,744 

Reporter  Dispotch-S .  804.754  66.816  784258  67.200 

Grond  Total .  1,972,106  170,664  2,110,739  205,944 


FESRUARY  1912/1 9S1 
LINAGE  FIGURES 
SUPPLIED  SY  PUtllSHER 


ALBisnv,  n.T. 

rmtes-Unkm-m .  1246,125  1,452,850 

Knickerbocker  News-e. ...  933,229  1.009,977 

reiies-Union-S .  625.396  726.678 

Grand  Total .  2,904,750  3,189,505 

NOTE:  Heorst  Newspaper  period  runs  Jon.  25. 1982 -Feb.  21,  1982. 

ALTOONA,PA. 

AAirror-e .  1,352,883  1,379,665 

ANAHEIM,  CALIF. 

Bulletin-e .  1,457,036  1,436,456 

■ANGOR,  ME. 

Doily  News-m .  817,791  846,788 

NOTE:  ROP  linoge  only — inserts  not  included. 

SIRMINGHAM,  ALA. 

News-e .  1,648,374  276,626  1,7)3,488  263,900 

News-S .  1,158,290  1,084,944 

Post-Herald-m .  1.231274  1.245.328  _ 

Grand  Total .  4,038,538  276,626  4,043,760  263,900 

RRANTFORD,  ONT. 

Expositor-e .  1,435,5)2  1,427,326 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,185,816  1,300,299 

Post-e  1,344,398  1,518,218 

Post-S  712.994  708.353 

Grand  Total .  3,243,208  3,526,870 

NOTE:  Sot.  Image  reported  in  Post-e  figures  only 

BURLINGTON,  VT. 

FreePress-m .  1,328,208  1,340,850 

Free  Press-S .  251.804  201.642 

Grand  Total .  1,580,012  1,542,492 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CALGARY,  ALTA. 

Herald -e .  5,002,653  5,113,240 

CASPER,  WYO. 

Star-Tribune-mS .  1244,836  1,647,562 

NOTE:  Includes  inserts— 227296  lines  in  1982;  157,192  lines  in  1981. 
Family  Weekly  not  included— 67  J49  lines  in  1982;  87251  lines  in  1981. 

CHICAGO,  ILL. 

HeraM-m .  897,400  253,113  929,834  171,865 

Herold-S .  148.659  41.930  163.843  30.284 

Grand  Total .  1,046,059  259,043  1,093,677  202,149 

DES  MOINES,  IOWA 

Register  m  429,977  193,284  538,608  173255 

Tribune-e  637,548  782,089 

Register-S  727.578  38.152  757.217  33.277 

Grond  Total  1,795,103  231,436  2,077,914  207,132 

EOMOF4TON,  ALTA. 

Joumol-e .  4,064,901  4,699,272 

FORT  WORTH,  TEX. 

Star-Telegrom-m .  2,878,374  678,034  2,752,468  521,892 

Stor-Telegrom-e .  2,498,560  741,642  2,532,776  523,956 

Star-Telegrom-S .  1.706.802  157.178  1.541.546  232601 

Grand  Total .  7,083,736  1,576,854  6,826,790  1,278,449 

NOTE:  Includes  inserts  and  zoned  editions. 

GREENSBURG,  PA. 

Tribune  -Review-m .  1,238,188  1,408,218 

Tribune-Review-S .  941.668  606.298 

Grond  Total .  2,179,856  2,014,516 

INDULFUkPOLIS,  IND. 

Star-m .  1,894,837  2,049,948 

News-e .  1,485,663  1,643,696 

Star-S .  1.077.401  1.171,875 

Grand  Total .  4,457,901  4,865,519 

KITCHENER-WATERIOO,  OFIT. 

Record  e .  2,359,842  2,467,389 

LINCOLN,  NEB. 

Journol-Stor-d/S .  748,972  828,156 

NOTE:  Includes  inserts — 203,140  lines  in  1982;  217,588  lines  in  1981. 

LOUISVILLE,  KY. 

Courier- Joumol-m .  1,572,917  273,869  1,670,025  129,615 

Louisville  Times-e .  1,709,1)7  380,889  1,828,720  194,135 

Courier  Journal  & 

Times-S .  1.423.967  9.033  1.308.444  _ 285 

Grand  Total .  4,706,001  663,791  4,807,189  324,035 


NOTE:  ROP  disploy  linage  is  published  on  6-column  bosis  but  converted  to 
8-column  basis  obove.  Classified  published  and  reported  on  10-column 
bosis 


NULOISON,  Wise. 

Capital  Times-e .  1,402,336  1,551,049 

State  Joumol-m  1,438,977  1,607,099 

State  Journal  s  765.188  868.968 

Grand  Total  3,606,501  4,027,116 

NOTE:  6-column  pages  converted  to  B-column.  Includes  legal. 


MERIDEN,  CONN. 

Record-Joumol-m .  867,286  897,330 

MONROE.IA. 

News-Stor-Worid-d .  1,388,408  1,314,376 

News-Stor-World-S .  644.350  629.356 

Grond  Total .  2,032,758  1,943,732 

NOTE:  Gannett  newspaper  period  runs  Feb.  1,  1982  to  Feb  28,  1982 


MOF4TREAL,  QUE. 

Gozette-m .  3,365,260  3,531,844 

Le  Devoir-m .  392,301  494,532 

Le  Dimonche-Motin-S .  204.401  296.685 

Grond  Total .  3,961,962  4,323,061 

NOTE:  Gozette  incudes  T.V  Times — 34,491  lines  in  1982;  35,365  lines  in 
1981.  Le  Dimonche-Motin  includes  inserts — 28,980  lines  in  1982;  64,544 
lines  in  1981. 


NASHUA,  N.H. 

Telegraph-e .  1,419,138  1,492,334 

NEW  BRUNSWICK,  NJ. 

Home  News-e .  1,034,400  1,074,522 

Home  News  S  682.774  644.282 

Grond  Total  1,717,174  1,718,804 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  1,694,056  1,690,668 

Times  Herold-e .  1,501,920  1,542,226 

Doily  Press  S  1.070.594  1.031.954 

Grand  Total  4,226,570  4,264,848 
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NOWOIK,  VA. 

Virginion-Pilot-m .  2,013,542  112J13  2,099,503  144,280 

Ledger-Slor-e .  1,794,360  360,353  1,896,335  382,876 

Virginkm-Pilot  & 

LedgerStor-S .  1,M7,823  291.130  1.242.789  327109 

Grond  Total .  5,115,725  763,796  5,238,627  854,265 

PKMTH  BAY,  ONT. 

Nugget-e .  740,613  778,833 

NOBTH  BLATTR,  NIB. 

TriegfopN-nnS  661,679  745,192 

NOTE:  Includes  Familv  Weekly— 64,999  lines  in  1982/  82,41 1  lines  in  1981 

OGOfN,  UTAH 

Stondord-Examiner-e .  1,716,716  1,820,056 

Stondord-ExoniinerS .  651.472  730  662 

Grand  Total .  2,368,188  2,550,718 

NOTE:  Sundoy  includes  Family  Weekly — 67,340  lines  in  1982;  88,696  lines  in 
1981 

OKUkHOAAA  CITY,  OKIA. 

Oklohoman-m .  1,795,596  904,940  1,838,756  845,793 

Times-e .  1,828,762  883,804  1,693,388  803,830 

Oklohoman-S .  1  235  088  _  1  049.772  _ 

Grand  Totol .  4,859,446  1,788,744  4,581,916  1,649,623 

OIWAHA,  NIB. 

WorW-Herald-meS .  2,064,174  2,270,590 

OBLANDO,  FLA. 

Sentinel  Storra/dS .  4,925,774  5,066,978 

OTTAWA,  ONT. 

Le  Droits .  1,419,301  1,605,754 

MLM  SMINGS-PALM  OESEBT,  CALIF. 

Desert  Sun.e .  1,808,377  2,018,363 

PALO  ALTO,  CALIF. 

Peninsula  Times 

TribuneH! .  1,284,752  205,254  1,623,762  160.594 

PHOENIX,  ABIZ. 

Republic-m  3,865,974  162.260  4,350,136  148,512 

Gantte.e..  3,726.268  163,142  4.254,544  150,808 

Republic  s  .  2.140.530  2.069.886  _ 

Grand  Total  9,732,772  325,402  10,674,566  299,320 

POBTLAND,  MAINE 

Press-Herald-m .  1,009,212  1,045,643 

Eiipfess.e..  903,736  974.642 

Telegram-S.  652.248  610.592 

Grand  Total  2,565,196  2,630,877 

POBTLAND,  OBE. 

Oregonion-mS .  4,081,308  4,488,540 

Oregon  Journol.e .  1.554.504  1 .601 .978 

Grand  Total .  5,635,812  6.090.510 

QUEBEC,  QUE. 

le  SoleiU .  1,761,063  1,890,008 

BEADING,  PA. 

TimeS’m/Eogle.e .  1,119,518  1,256,819 

Eogle-S .  700.143  646.024 

Grond  Total .  1,819,661  1,902,843 

BENO,  NEV. 

)ournal-m .  941,780  1.009,708 

Gazettes .  980,224  1,050,924 

Gozette-Journol-S .  272.594  317.492 

Grond  Total .  2,194,598  2,378.124 

BICHMOND,  VA. 

Times-Dispatch-m .  1,649,602  1,658,070 

Times  Oispotch-S .  1,240,872  1,194,969 

News  Leoder^e .  1.296.118  1.345.018 

Grand  Total .  4,186,592  4,198,057 

NOTE:  Part-run  and  comics  not  included 

BIVEBSIDE,  CALIF. 

Press-Enterprise-m .  1,914,444  2,071,202 

Press-Enterprise-e .  1.596,910  1,764,924 

Press-Enterprise-5  .  461.062  517.622 

Grond  Total .  3,972,416  4,353,748 

NOTE:  Parade  linage  or  preprinted  inserts  not  included 

SAN  BEBNABDINO,  CALIF. 

Sun-mS  2,688,812  2,997,848 

NOTE:  Parade  linage  not  included 

SANTA  BABBABA,  CALIF. 

News-Press-eS  2,635,444  5,852  2,596,937  4,130 

NOTE:  Parade  linage  not  included. 

SCOTTSBLUFF,  NEB. 

Star-HeraW-mS .  834,270  923,535 


NOTE:  Includes  Family  Weekly — 64,985  lines  in  1982;  82,397  lines  in  1981 . 

EDITOR  &  PUBLISHER  for  April  17,  1982 


1962  1961 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

SfATTli,  WASH. 


Po$t'lnte{ligencer-d$ .. 

...  1,696,034 

2364610 

Times-<t$ . 

....  3.772356 

<095630 

Grand  Tdol . 

5,468390 

6,160,140 

SOUTH  BAY  (TorroiK*), 

CAUS. 

Breeze-€ . 

2394392 

3304644 

Spokesman-Review  -m 

SPOKANE.  WASH. 

1343,774 

1348,480 

Spokesmon-Review-S. 

696,022 

810394 

Oironicie-e . 

..  1376.912 

1381391 

Grond  Total . 

.. .  3316,708 

3641365 

News-Tribune-e  & 
Tribune  Ledger-S.. 

TACOAAAa  WASH. 

.  2.373.084 

2,461646 

Mode-e . 

TOiiDOu  OHIO 

1.381.651 

1307313 

BWt-S 

1.147345 

1-211-359 

Grand  Total . 

2,528,996 

3319,172 

Capital  Joumol*<i/d.... 

lOPtKK  KANSAS 

.  965.426 

1,054356 

Copital-ioumal-S . 

.  438.585 

<i9.yw 

Grand  Total . 

.  1,404,011 

1,473.164 

Stor-e . 

TORONTO,  ONT. 

.  4.572,419 

4387351 

Sun-m . 

.  2.247.284 

2.435.035 

Grand  Total . 

6319,703 

6,722386 

Star-m . 

TUCSON,  ARIZ. 

2,683,310 

2372,142 

Citizen-e . 

2632,182 

2,869,650 

Star-S . 

1354372 

1.185380 

Grand  Total . 

6,569,864 

6,927,172 

NOTE:  Sundoy  includes  Porade  linoge. 

Worid-m . 

TULSA,  OKLA. 

1,422,806 

1,454332 

Tribunes 

1,408356 

1,430627 

WorW-S 

845.404 

811.058 

Grand  Total . 

3,676,466 

3,696,017 

NOTE:  Figures  ore  based  on  6-a>kjnin  format  and  9-coHimn  classified. 


Ad  revenues  up 
15%  in  January; 
national  up  34% 

Daily  newspaper  advertising  revenues 
in  January,  1982  rose  15.2%  over  year- 
ago  figures,  largely  as  a  result  of  a  strong 
gain  in  national  (34.6%)  and  an  extra  Sun¬ 
day  in  the  month  this  year,  according  to 
Newspaper  Advertising  Bureau  esti¬ 
mates. 

National,  which  has  been  the  fastest 
growing  newspaper  advertising  revenue 
category  for  three  years,  climbed  to 
$252.1  million. 

Retail  ad  expenditures  were  up  13.8% 
to  $665.4  million.  And  classified  ad 
spending  was  up  7.1%  to  $374.1  million. 

The  January  report  is  based  on  the 
NAB’s  traditional  revenue  measurement 
system,  which  uses  Media  Records  data 
from  54  index  cities  and  in-house  revenue 
data. 


Synergy 

(Continued  from  page  26) 


and  at  increased  operating  profit  (of 
course!). 

In  conclusion,  if  you  consider  state¬ 
ments  by  Sears  and  others,  we  must  be 
thinking  product  line  expansion.  Since 
the  government  limits  our  movement  into 


1982  1981 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


VANCOEIVBL  B.C 

Sum .  4,226A93  4342,605 

NOTE:  bidudis  Today  Magam 

WAUKEGAN.  Kl. 

Maw  Sum— .  1/671358  1311,916 

WEST  PALM  BEACH,  FLA. 

Post-m  2.483324  134322  ^701.104  138322 

Tmw-e .  1,985326  134322  2361,434  127,974 

Post-S .  1.546328  109330  1314.786  28504 

Grand  Total  6315,478  377374  6377324  294,7X 

WILKES-BABBE,  PA. 

Times-Leoder  M .  821.912  679321 

WIIMMEGTON,  DEL. 

News-Journal  m.c  1.474333  1336.131 

News-Joumol-S  714361  654.734 

Grwd  Total  2,188394  2390365 

VniRAIFiGTON,  N.C 

Stornn  964394  1,101334 

Slar-News-S  526396  421680 

Grand  Total .  1,491,490  1323314 

WINOSOB,  09IT. 

Stor-e .  1,921399  2396314 

WmSTOFE-SALEIB,  M.C 

Joumal-m .  1339316  1,458314 

Sentinel-e .  1363322  1341.772 

Journal-Sentinel-S .  607312  638392 

Grand  Total  3309350  3338378 

NOTE:  Port-run  and  comics  not  included. 

WOKCtSm,  PRASt. 

Gozene^ . 1.109^1  1.044354 

Telegrom-m .  1.038307  945A79 

Telegrwn-S .  1 .077.083  937.552 

Gnmd  Totol  3.22531  2.927.785 


radio  and  television  within  our  markets, 
our  expansion  must  be  into  either  cable, 
low  power  television,  or  alternative  print 
products  (direct  mail,  shoppers,  etc.). 
That  movement  must  be  taken  with 
advertiser  needs  in  mind.  We  must  ex¬ 
pand  into  areas  that  optimally  give  us  the 
greatest  coverage  versatility,  and  we  can 
do  this  best  by  product  line  thinking. 
That’s  “Synergistic  Marketing”. 

Alabama  daily  starts 
TMC  program 

The  Gadsden  (Al.)  Times  last  month 
began  distribution  of  a  total  market 
coverage  weekly  to  every  non¬ 
subscribing  household  in  Etowah 
County. 

The  weekly,  called  The  Etowah  Adver¬ 
tiser,  is  distributed  every  Wednesday  to 
roughly  14,000  homes.  Approximately 
5,000  Advertisers  are  distributed  by  mail 
and  the  other  9,000  are  carrier  delivered. 
However,  the  newspaper  plans  to  direct 
mail  all  copies  in  the  near  future. 

“This  new  service  is  designed  to  meet 
the  growing  needs  of  advertisers  who 
want  the  greatest  possible  exposure  for 
their  sales  messages  at  the  least  possible 
cost,”  says  Times  ad  director  Wallace 
Miller. 

In  addition  to  total  market  coverage, 
advertisers  are  offered  preprint  delivery 
to  target  ZIP  code  areas  within  the  Times’ 
preprint  delivery  zones. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


WHO-OUN-IT  BOOKS  reviewed  for  mystery  and 
detective  book  fans.  MYSTERY  FORUM  by  Bob 
Myers  on  a  weekly  basis  from  Feature  Associ- 1 
ates,  3334  Kerner  Blvd,  San  Rafael  CA  9490 1 .  i 


CHILDREN  learn  about  nature  through  "Uncle  I 
Walt's  Animal  Farm"  column  (illustrated).  Free  I 
samples.  Cinderella  Adventures.  PO  Box  2216.  I 
Clearbrook  BC  Canada  V2T  3X8.  I 

FOR  THE  ONE  publisher  in  10  really  serious  I 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley.  The  Journal.  Box 
278.  Bruce  MS  38915. 


JEROME:  A  strip  series  of  the  adventures  of  A  ; 
Ten  Year  old  Black  Urbanite.  You  will  learn  to  I 
love  this  funny  loveable  little  tike,  and  his  view  ' 
of  life.  Write  Dickson-Bennett.  Box  265.  St 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572. 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebraties  and  national  political  figures.  Inter¬ 
national  Photo  News.  Box  2405.  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

_ REAL  ESTATE _ 

HOUSE  CALLS — Miami  Herald.  Dallas  News. 
Buffalo.  Rochester.  San  Antonio.  Yakima.  Pon¬ 
tiac  etc.  7th  year.  National  award  says,  "con¬ 
cise.  entertaining,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  240  Hemingway. 
Rochester  NY  14620;  (716)  271-6230. 


BUSINESS  OPPORTUNITIES  NEWSPAPER  BROKERS 


"DIAMOND  REFLECTIONS  '— Weekly  base- 


Joseph  MO  64502  or  phone  (816)  279-9315.  1  ball  nostalgia  column  for  fansof  all  ages.  Write- 

-  samples-rates  (low).  Tom  Knight.  235  9  St. 

OVER  100  FEATURES:  Cartoons,  puzzles.  i  Brooklyn  NY  11215. 
humor,  info,  kids:  some  daily.  Big  catalog  $3  ‘ 

refundable  with  order.  DBI.  17700  Western  ureciri  v 

69e.  Gardena  CA  90248.  _ WttKLY _ 

unucv  PROVEN  SUCCESS!  THE  A.Q.  TEST 

HIUNtJ  Allows  readers  to  test  their  Awareness  Quo- 

tienj  Weekly.  1 75  words.  Fun.  Very  reasonable 
"MORE  FOR  YOUR  M0NEY''-A  proven  weekly  i  rates.  Samples  upon  request.  Prosper  Press, 
column  to  meet  your  need  for  money  saving  ;  123  Alto.  San  Rafael  CA  94902.  Or callcollect 
consumer  news.  Samples.  Mike  LeFan.  1802  S  i  (415)  453-2162. 

13th.  Temple  TX  76501.  _ 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


ENCOURAGEMENT  FOR  TODAY'S  WOMAN. 
Weekly  700  word  column  that  elevates  self 
worth  and  gives  confidence  for  success.  Lura 
Zerick.  PO  Box  428.  Geneva  AL  36340. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 


Run  your  ad  for  12,  26  or  52  issues 
and  benefit  from 
our  low  contract  rates. 


FORMER  WALL  STREET  JOURNAL  EXECU-  ! 
TIVE  offers  amazing  opportunity.  Own  a  TV 
News  Magazine.  Earn  $50-75.000+  yearly.  ! 
$12,000  total  investment.  (212)  243-6800.  ! 

i 

NEWSPAPER  APPRAISERS  ! 


APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel. 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho. 
Box  7133.  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tax.  ■ 
merger,  sale  and  other  purposes.  Hempstead  &  ' 
Co.  21  E  Euclid  Av,  Haddonfield  NJ  08033;  I 
(609)  795-6026.  i 

1 

NEWSPAPER  BROKERS 

Appraisals.  Mergers.  Sales.  | 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109.  McMinnville  TN  37110  .' 

(615)  473-2104  or  473-3715. 

ALAN  G  LEWIS.  MEDIA  BROKER  ’ 
On  file  over  100  active  qualified  buyers  for  | 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.  Hardwick  MA  01037;  (413)  477- 
6009.  , 

BILL  MATTHEW  COMPANY  conducts  profes-  ; 
sional.  confidential  negotiations  for  sale  and  j 
purchase  of  highest  quality  daily  and  weekly  | 
newspapers  in  the  country.  Before  you  consider  I 


33515.  No  obligation,  of  course.  | 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY  i 

CONSULTANTS/INVESTORS  i 

PO  Box  86.  Headland  AL  36345  i 

Wayne  Chancey  (205)  693-26 1 9  I 

Jim  Hall  (205)  566-7198  , 

BROKERS  and  CONSULTANTS  ' 

for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511KSt.  NW 
Washington  (X;  20005 
(202)  NAtional  8-1133 


PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 


Ckinfidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E.  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133.  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212.  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 


NEWSPAPER  CONSULTANTS 

IMPROVE  EFFICIENCY  in  Camera  prep  area. 
Consulting  and  Personnel  job  training.  Con¬ 
tact:  George  H  Wysong,  Graphic  Arts  Consult¬ 
ing  Service,  39  Lakeview  Estates,  Warrenton 
MO  63383;  (314)  456-2136. 

JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way.  Parker  CO  80134. 

WE  GUIDE  YOU  to  practical  management  solu¬ 
tions  for  higher  productivty,  revenues,  profits. 
33  years  in  group  newspaper  management. 
Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B,  RRl,  Brookneal  VA;  (804)  376-3021 


Call  for  information: 

E&P  CLASSIFIEDS 
(212)  752-  7050 


WeTl  give  you  something  to  write 
about! 


If  your  game  is  equipment,  pro¬ 
ducts.  services  or  systems  used 
in  newspaper  production  (or  if 
you're  a  publisher  with  surplus 
equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P's  Help  Wanted  ads  reach 
the  industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And.  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 

Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 


NEWSPAPERS  FOR  SALE 

'  EXCELLENT  OPPORTU  N ITY  for  husband/wife 
I  team  to  require  established  Tennessee  County 
.  seat  weekly.  Competitive  situation.  Gross 
I  $90,000.  $75,000  with  easy  terms.  Box 
'  4085,  Editor  &  Publisher. 

:  ESTABLISHED  SHOPPER,  Southwest,  1981 
1  gross  very  near  $500,000.  Profit  near  30%. 
Will  sell  or  lease  on  reasonable  terms  with  op¬ 
tion  to  purchase  for  less  than  two  times  gross. 
Write  Box  4097,  Editor  &  Publisher. 


mat  c  I  established  SHOPPER,  profitable  1982 
suits!  1  gross  in  excess  of  $800,000.  Located  in  cen- 
I  tral-northern  California.  Excellent  growth  re- 
lace  in  cord  and  potential,  over  50,000  circulation- 
lur  low  direct  mail.  Company  also  owns  other  profit¬ 
able  expanding  publications.  Ideal  for  acquisi- 
'  tion  minded  company  desiring  territorial  ex- 
_  pansion.  Box  4134,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  April  17.  1982 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


GROWING,  respected,  7200  weekly  must  be 
sold  Immediately.  1981  gross  $180,000.  Ad¬ 
judicated.  Composition  included.  Low  down. 
Make  reasonable  offer.  Located  in  Paradise 
Coastal  area  of  Laguna  Beach,  California.  Call 
(714)  673-1330  affter  6pm  (Pacific  time). 


LARGE  SUBURBAN  weekly  in  desirable  Sun 
Belt  city,  returns  editor/publisher  more  than 
30%  on  gross  of  $450-500,(100.  Offered  at 
premium  over  gross,  substantial  down.  This 
kind  of  property  is  not  often  offered .  Box  4119, 
Editor  &  Publisher. 


MIDWEST  DAILIES — Seperate  ownership. 
First  grosses  $1.7  million,  second  $488,000, 
both  have  full  plants.  Terms. 

WEST  MOUNTAIN  STATE  Suburban.  Does 
$1.7L%  million,  beautiful  area,  full  plant,  pro¬ 
fitable. 

ZONE  7  WEEKLY  GROUP,  Three  papers.  No 
competition,  county  seats,  isolated.  Gross 
$750,000,  profitable.  Full  plant,  good  for 
absentee  ownership.  Terms. 

FOUR  SEPERATE  MISSOURI  Weeklies,  all  ex¬ 
clusive,  $100,000  gross  range.  Good  choice 
for  first  time  buyers.  All  terms. 

THREE  IOWA  WEEKLIES,  Companion  shop¬ 
pers,  seperate  owners.  Full  plants,  profitable, 
exclusive.  Combined  $1.7  million  gross.  Basis 
for  excellent  group. 

MOST  PRIME  Western  mountain  state  semi- 
weekly,  gross  $400,000,  available.  Gorgeous 
setting,  exclusive,  full  plant. 

Despite  economy,  buyers  should  consider  pro¬ 
ceeding  at  this  time:  opportunities  never  bet¬ 
ter.  Please  contact: 

ROBERT  N.  BOLITHO 

Box  7133,  Shawnee  Mission,  Kansas  66207. 


NATIONAL  BLUE  RIBBON  WEEKLY  Newspap¬ 
er  in  Mid-Atlantic  boom  area.  Doing  more  than 
$300  thousand  gross.  Usual  asking  price  and 
terms. 

COUNTY  SEAT  WEEKLY  in  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  150- 
year-old  newspapers  priced  right  for  develop¬ 
ment. 

REGIONAL  JEWISH  WEEKLY,  long  estab¬ 
lished,  many  repeat  advertisers,  owner  will 
train  staff.  $150,000  gross. 

WEST  VIRGINIA  COALFIELD  WEEKLY  in 
largest  captive  coalmine  ares.  $80,000  gross. 
VIRGINIA  WEEKLY  without  competition  In  two 
counties.  Modern  offset  equipment  and  good 
commercial  printing  business. 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer.  Licensed  Broker,  Suite  lOl-E, 
300  W  Franklin,  Richmond  VA  23220;  (804) 
643-7816. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEW  ENGLAND  GROUP  with  complete  plant, 
including  press.  Annual  gross  exceeds 
$700,000.  Asking  $625,000,  with  terms.  WB 
Grimes  &  Co.  Inc,  1511  K  St.  NW,  VVasington 


NORTH  CAROLINA  weekly  in  growing  area. 
Well  equipped  4-unit  press,  front-end  system, 
etc.  Can  be  bought  for  less  than  equipment 
value.  $240M.  James  White,  Box  109, 
McMinnville  TN  37110. 


PROFITABLE  county-seat  weekly  in  Alabama 
with  lots  to  report.  Ideal  for  couple.  Only 
%20,000  down.  Owner  will  finance  remaining 
$70,000  for  up  to  20  years. 

WAYNE  CHANCEY,  PO  Box  86,  Headland  AL 
36345;  (205)  693-2619. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


TWO  CALIFORNIA  WEEKLIES  grossing 
$230,000.  Isolated.  Great  growth  potential. 
Compugraphic  equipment,  no  press.  Box 
4063,  Editor  &  Publisher. 


UPPER  ZONE  4  weekly  group.  $1M  gross,  cen¬ 
tral  plant.  1V7  times  gross  plus  real  estate. 
Serious  qualified  inquiries.  Box4115.  Editor& 
Publisher. 


WASHINGTON  COASTAL  WEEKLY,  un¬ 
opposed,  rapidly  growing  resort  town,  grossed 
$85.0<X)  in  1981.  Second  convention  center 
coming.  $110.CKX). 

ISLAND  WEEKLY.  Zone  9,  exclusive,  well 
equipped,  real  money-maker,  $15S.(XX)  gross 
for  $135,000,  flexible  terms. 

NEAR  YELLOWSTONE  PARK.  (2)  exclusive 
Montana  weeklies  in  one  county,  building, 
$250,0<X)  gross  for  $3(X).0(X).  flexible  terms. 
JOHN  N  JEPSON  &  ASSOCIATES 
(406)  266-4223 
John  Jepson-Rod  Whitesmith 
PO  Box  B,  Townsend  MT  59644 


50-YEAR-OLD  award-winning  Florida  weekly  in 
fast  growth  market.  Latest  typesetting 
equipment;  modern  darkroom  and  camera; 
3000  circulation;  $146.0(X)  gross.  Reply  to 
Box  3908,  Editor  &  Publisher. 


15-YEAR-OLD  Sun  Belt  Shopper.  1981  gross 
$500,000.  25%  operating  profit.  $200,000 
down,  balance  at  13%.  Write  Box  4096,  Editor 
&  Publisher. 


NEWSPAPERS  WANTED 


INVESTORS  sought  for  weekly  publication  in 
New  York’s  growing  Hudson  Valley.  Box  4128, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  50  per  line 

2  weeks— $4  00  per  line,  per  issue 

3  weeks— $3  40  per  line,  per  issue 

4  weeks— $2  80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
5  1  week  — $3  00  per  line 

!.  per  issue  2  weeks — $2  50  per  line,  per  issue 

!.  per  issue  3  weeks— $2  25  per  line,  per  issue 

!.  per  issue  4  weeks — $2  00  per  line,  per  issue. 


Add  $4  50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  dispiay.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-S70 
per  column  inch;  4  times-S65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE'.Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company 


Classification 


Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher.  575  Lexington  Av.  New  York,  NY  1(X)22. 


EDITOR  &  PUBLISHER  for  April  17,  1982 


INDUSTRY  SERVICES 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBUCATIONS  FOR  SALE 


FOR  SALE 

California  weekly  TMC  publishing  chain.  Estab¬ 
lished  14  years.  Audited  circulation  over 
200,000.  Gross  sales  $3  million.  Excellent 
growing  market.  Reply  to  Box  4146,  Editor  & 
Publisher. 


PUBUCATIONS  WANTED 


FLAGSHIP  newspaper  or  Group  grossing  $20  to 
$50  million  annually.  Want  management  stay 
in  place.  Reasonably  profitable.  One-on-one 
discreet  negotiation.  Specific  qualified  buyer. 
Please  contact; 

ROBERT  N  BOLITHO 

Box7133.  Shawnee  Mission  KSM207;  (913) 
381-8280. 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


SEASONS  GREETINGS 
Well  positioned  shoppers  and  free  products 
thrive  on  recessions.  Saving  money  is  not  an 
option  to  thousands  of  your  readers— If  you're 
not  thriving  call  Estil  Cradick  and  let's  find  out 
why.  950  Parkwood  Dr,  Dunedin  FL  33528; 
(813)  733-1678. 


CIRCULATION  PROMOTION 
_ SERVICES 


i  I  HAVE  PROMOTION  material  fora  newspaper 
.  who  is  interested  in  circulation  promotion.  I  | 
!  have  copy,  art  and  layout  for  such  newspapers  i 
^  as  the  Los  Angeles  Times,  the  Chicago  Sun  I 
i  Times,  etc.  Reply  Box  4112,  Editor  &  Pub-  | 
:  lisher.  I 


WEEKLY  NEWSPAPERS 
Circulation  Problems???  i 

CIRCULATION  CLIMBERS-(617)  438-7922 
FOR  RESULTS 


CIRCULATION  SERVICES 


'  AHENTION  CIRCULATORS  OR  PUBLISHERS  i 
I  No  newspaper  is  too  large  or  too  small  for  our  j 
organization  to  give  your  circulation  figures  a 
I  boost.  Telephone  marketing  experts.  Use  the 
:  BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates,  3864  Center  Rd, 
#10C,  Brunswick  OH  44212;  (216)  225- 
,  7440. 

!  COIN  RACK  and  mechanisms  service.  Rack  re- 
I  pair  and  refurbishing.  Coin  mechanisms  ex- 
'  changed  for  price  changes.  Check  our  rates.  No 
job  too  small.  Mr  Farrell  (313)  453-5308. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


MR/MRS  CIRCULATOR — We  would  like  to  help  ! 
you  take  the  worry  out  of  inconsistant  circula-  I 
tion  figures  by  providing  you  with  the  most 
effective  telephone  and  crew  marketing  opera¬ 
tion  in  the  business-our  trained  staff  is  ready. 
Are  you?  Call  Jim  Donnelly.  (215)  586-3954. 


EDITORIAL  SERVICES 

WRITING  COACH — Intensive  one-on-one  work 
in  your  newsroom.  Experience:  25  years  as 
ward-winning  reporter,  freelance  and  teaching,  j 
Flexible  schedule,  references,  results.  Box 
4022,  Editor  &  Publisher. _ 


EDITORIAL  SERVICES 


DISSATISFIED  with  the  news  content  of  your  ^ 
paper?  Unhappy  over  how  it  looks?  Let  a  proven 
professional  take  a  look  at  it.  Send  one  issue  for  | 
free  analysis  and  estimate.  Box  4094,  Editor  &  ; 
Publisher.  i 


MARKETING  & 
READERSHIP  RESEARCH 


INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  References  and  brochure  upon 
request. 

CONSUMER  DATA,  319  Clematis,  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 


MARKETING  SERVICES 


!  INCREASE  YOUR  SUBSCRIBER  share  of  mar- 
;  ket  with  Mediamax.  Ck)st  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Cion  White  (716)  631-8220. 


MICROFILM 


LAWRENCE 

Microfilming 

Newspapers  Microfilmed 
POBox  1015,  Fuquay-Varina  NC  27526 

(919)  552-5178 


I  MISCELLANEOUS 

I  NEED  PRESS  ID?  $1  for  application  to  Press 
I  Registry  of  America,  Dept  ED,  PO  Box  27.  S 
Lee  MA  01240. 


TYPESETTING  SERVICES 


:  METRO  AREA  EDITORIAL,  make-up,  com¬ 
puterized  typesetting,  related  services  by  New 
York-trained  professionals  at  low  New  England 
j  prices.  Tabloids,  newsletters,  magazines. 
I  Door-to-door  delivery.  New  York  City,  Boston. 

Washington  references  upon  request.  Contact 
I  Interstate  Graphics,  Inc,  Rt  7,  Arlington  VT 
I  05250  or  call  (802)  375-2566. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in  the  od,  do  Editor  & 
Publisher,  575  Lexington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  submitted  in  response  to  on  od. 
Include  only  material  which  can  be  forwarded  in  a  large  manilla 
envelape.  Editor  &  Publisher  is  not  responsible  for  the  return  of  any 
material  submitted  to  its  advertisers. 


42 


EDITOR  &  PUBLISHER  for  April  17.  1982 


JOIN 

OUR 

CONTRACT 

CREW! 


.Those 
individuals,  com¬ 
panies,  syndicates 
that  know  the  value 
of  an  E&Pad  and  run 
with  us  on  a  regular 
basis. 


Whether  it’s  12, 26  or 
52  times  per  year,  we 
produce  business 
and  profit  for  these 
people.  We  offer  you 
freedom  to  rotate 
your  copy  with¬ 
in  our  regular 
deadline  times, 
monthly  billing  and 
the  best  exposure  in 
the  field. 


Reserve  your  place 
now,  in  the  most 
effective  classified 
market  in  the  news¬ 
paper  industry. 


E&P 

CLASSIFIEDS 


Rates  on  Request 
(212)  752-7050 


EQUIPMENT  I 
&  SUPPLIES 


CAMERA  i  DARKROOM  \ 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service.  | 

KAMERAK  (213)  437-2779  ; 

Box  2798  Long  Beach  CA  90801  { 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 

[  Manufacturer/Specialists  since  1968  j 
I  New,  super  designs  surpass  all 

VARIABLE  OR  FIXED,  2  to  25%  | 

CK  Optical  (213)  372-0372  I 

Bm  1067,  Redondo  Beach  CA  90278 

THREE  EACH  Dupont  Dycril  exposure  units.  | 
;  Four  each  Dupont  Dycril  washout  units.  Four  | 
i  each  Dupont  (iycril  dryer  units.  1600  type  40A  ] 
\  Dycril  pattern  plates.  3,000  Stereo  Two  Lage 
PC  18's,  purchased  1975.  Robert  Riley.  AS 
.  Abell  Publishing  Co,  501  N  Calvert  St.  Balti-  ! 
more  MD  21202. 


COMPUTER  SOFTWARE 


CUSTOMIZED  BUSINESS  SYSTEMS  I 
.  Lookingforsophisticatedbusinessandcircula-  I 
1  tion  systems  tailored  (or  your  newspaper?  CDS,  | 
I  Inc  offers  proven  systems  in  circulation,  i 
I  accounts  receivable,  payable,  payroll,  and  I 
I  general  ledger.  We  have  installed  and  modified  I 
<  systems  for  newspapers  with  circulations  ! 
varying  from  10,000  to  300,000.  Call  collect 
formore information (913) 38l-1109,orwrite  j 
CDS,  Inc.  c/o  Sun  Publications,  Interstate  435  I 
;  at  Metcalf  Av,  Overland  F^rk  KS  66212. 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here’s  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
:  Radio  Shack  Model  II  microcomputer.  It  has 
j  nine  posting  categories,  including:  display. 

classified  display,  regular  classified,  legal.  KA  i 
!  printing,  web  printing,  other  and  receipts.  The  | 
[  program  is  very  "user  friendly."  You  don't  need  ! 
I  a  degree  in  computer  science  to  operate  it.  It 
I  calculates  service  charges  and  prepares  ite- 
i  mized  statements  for  end  of  month  billing,  in-  { 
I  eluding  individual  statements  needed  for  coop  | 
'  reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is  | 
I  an  extremely  valuable  business  tool.  For  a  ; 
I  brochure  describing  the  program  in  detail, 

I  write:  The  Chiefland  Citizen,  Drawer  980, 

I  Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
I  (904)493-4796. 


EAP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


PLACE 

YOUR 

BET 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  ^  a  publisher  for  the  Radio  Shack 
computer.  fYints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1(X)0  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,0(X).  Call  or  write  for  sample  reports.  Pub¬ 
lisher.  (Xrntrol  Systems.  Steve  Kuckuk,  (715) 
526-6188,  P0Box476.  Shawano  Wl.  54166. 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed 
by  a  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  led^, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Proems  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell,  Critten¬ 
den  Publishing  (X>.  PO  Box  459,  W  Memphis 
AR  72301,  (501)  735-1010. 


COMPUTERS 


COMPUGRAPHIC  Videosetter  universal  model 
01210-501,  16,  One  Systems  terminals,  two 
of  which  are  remote.  Two  computer  automatiai 
units  serial  number  PS1882  with  two  control 
data  9760  storage  modules  used  one  year.  Best 
offer.  Must  sell.  Call  Shirley,  (513)  435-5000. 


MAILROOM 


BALDWIN  105  (Xkinto-O-Veyor,  like  new,  used 
very  little,  $80(X).  Available  immediately.  Call 
Richard  (904)  567-5639. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST(5rAGE  &  INDUSTRIES 
(213)  257-7557 


DIDDE  GLASER,  3-station  inserter,  $14,500. 
Didde  Glaser,  5-station  inserter,  $19,5(X). 
Both  machines  in  excellent  condition.  Call 
Dick,  (414)  784-0110. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley:  (800)  527-1668. 


MULLER  AND  MARTINI  Model  227E.  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,^,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


MULLER  AND  MARTINI,  Model  227E  inserter, 
3  into  1.  Like  new.  Call  Mike  Canale.  (212) 
721-3737. 


ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 


If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus 
equipment  on  your  hands)  E&P  Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MULLER  MARTINI,  Perfect  Binder,  Model  RB- 
5.  Equipped  with  24-Gathering  Pockets,  Model 
201,  3-Knife  Trimmer,  1  year  ok).  Pre-Melter. 
$225,000.  Call  Veronica  Aldas,  J  Ridley  Lewis 
Company,  (214)  634-0558. 


MULLER.  Perfect  Binder.  Model  RB-5.  18- 
Pockets.  with  Wohlenberg  in-line  BUtnife  Trim¬ 
mer.  $175,(XX).  Oil  Veronica  Aldas,  J  Ridley 
Lewis  Company.  (214)  634-0558. 


MCCAIN.  15-station,  Utilized  Saddlebinder, 
equipped  with  Caliper,  3-Knife  Trimmer, 
1967.  $89,500.  Call  J  Ridley  Lewis,  J  Ridley 
Lewis  (Xxnpany,  (214)  634-(3558. 


MCCAIN,  4-station,  Utilized  Saddlebinder, 
19”  pockets.  Equipped  with  3-Knife  Trimmer, 
(2)  Two  26-D  Heads.  $49,500.  Call  Veronica 
Aldas,  J  Ridley  Lewis  Company,  (214)  634- 
0558. 


NEW  SHERIDAN  inserter  Model  NP848  with 
8MS  hoppers  and  double  delivery.  Excellent 
condition  with  less  than  10  hours  operating 
time.  Fully  guaranteed.  Available  imm^iately. 
Significant  cost  savings.  Reply  to  Box  4(X)Z. 
Editor  &  Publisher. 


NEW,  never  taken  out  of  shippirK  cartoon  Bald¬ 
win  Model  108Count-0-Veyor.  nice  $22,500. 
Can  be  picked  up  anytime.  Phone  Bill  Halsten- 
berg.  (614)  474-3131. 


STEPPER,  1-5  Hopper,  8(X)  series  fold  and 
tyer,  1-3  Hopper,  800  series  fold  and  tyer,  1-2 
Hopper,  80(J  series  fold  and  tyer,  1  quarter  fold 
inserter,  2  bagging  attachments,  1  shoot  deliv¬ 
er  conveyor.  Will  deliver  to  any  area  within  a 
500  mile  radius  of  Memphis.  Tennessee  and 
train  your  people  to  operate.  Wiley  M  Arnold. 
(901)  345-8000  or  (&1)  368-9774. 


SIGNODE  model  MLN2A  power  strapper  with 
or  without  40  foot  stainless  steel  roller  type 
conveyor  with  13  insert  stations.  Excellent  con¬ 
dition,  Best  offer.  Must  sell.  Call  Shirley,  (513) 
435-5000. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfN  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Sheridan  5  knife  trimmer. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stacker. 

Kansa  inserter  with  4  stations. 

Idab  440  Counter  Stacker  with  programming 
keyboard. 

Idab  shrink  wrap  machine. 

Ferag  H500  Counter  Stacker  factory  rebuilt. 
Sta  Hi  257  (^nter  Stacker. 

Sta  Hi  251  (^nter  Stacker  with  spare  parts. 
Cutler  Hammer  conveyors,  bottom  wraps  and 
pacers. 

Signode  ML2EE  and  MLN2A  tying  machines. 
Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Kirk  Rudy  equipment,  quarter  folders,  insert¬ 
ers,  labelers. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  services  also 
provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailnxims. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Mam  St.,  Southboro  MA  01772 
(617)  481-8562 


WELDOTRON,  Shrink-Wrap,  with  Sealer,  with 
4'  Tunnel.  $3S(X}.  Call  Randi  Ragan,  J  Ridley 
Lewis  Company,  (214)  634-05587 


NEWSPRIHT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd.  Northfiekt  IL 
60093;  (312)  446-70f7. 


PHOTOTYPESETTING 


COMPUGRAPHIC  COMP  IV  A. 
Excellent  condition  with  spare  parts. 
Call  (501)  524-5144. 


EDITWRITER  7900  HR.  $9900;  Edit  2750 
with  ICI,  $6850-both  lV%  years  old.  Comp  I 
with  four  strips,  $15(XI;  ExeeuWriter  display 
14-42  point  with  fonts,  $1125;  Comp  7200 
LI.  5  years.  $2150.  Guaranteed.  Bob  Weber, 
(216)  729-2858. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETT/NG 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


AUTOLOGIC  MICRO-S  TYPESETTER,  barely  I 
used.  Save  45%.  Hard  disk.  Paper  tape  reader.  | 
(714)  956-0860  or  776-9714  I 


COMPUSCAN  ALPHA  page  feed  scanner.  Fair  | 
condition,  seven  years  old.  being  used  daily.  ; 
$3000.  Digital  PDP8e  computer,  includes  8K  ! 
memory  and  cabinet,  no  disk  drives.  $1500.  I 
Call  (215)  258-7171  ext  637.  Ask  for  Barry  ' 
Miers.  I 

COMPUGRAPHIC IV  for  sale  or  take  over  lease.  1 
One  year  old.  Very  little  use.  Eight  type  fonts  ! 
and  processor.  Channel  13.  Box  1568.  Sun  ' 
Valley  ID  83353;  (208)  726-01 13.  i 


FOR  SALE:  Compugraphic  ACM  9000.  6  type 
fonts.  Write  or  call: 

Decatur  Herald  and  Review 
PO  Box  311 
Decatur  IL  62525 
Phone:  (217)  429-5151 
Attn:  Mr  Dixson 

MICROSTOR  SYSTEM,  including  1251  Mic-  j 
rostors.  1420  and  CompuEdit  terminals  to  a  | 
3300Typesetter,  $49,500.  (^Ilober/graphics 
for  details.  (617)  682-1139. 


TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


UNISETTER  LR.  5  years,  $6500;  Unified 
Composer  with  EXP  memory  and  scroll. 
$3750;  ACM  9000  HR,  $2750.  Guaranteed. 
Bob  Weber.  (216)  729-2858. 


PLATEMAKING 


ONE  WESTERN  PLATE  PROCESSORS,  MOD¬ 
EL  38B.  VERY  GOOD  CONDITION.  (314)  622- 
7283. 


TWO  WESTERN  PLATE  PROCESSORS.  MOD¬ 
EL  30A.  VERY  GOOD  CONDITION.  (314)  622- 
7283. 


PRESSES 


(X)LOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts, 
$35,000;  Goss  (^munity  oil  bath  4  unit  web 
press  with  folder  and  accessories.  $130,000; 
Western  Gear  sheeter.  dateliner.  serial  number 
67-986,  22V4"x36",  $20,000.  (415)  626- 
7020. 


21 CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

224!«"  Gok  Headliner  unit.  1  color  hump. 
New  ink  oscillating  gear  Goss  Headliner. 
22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

1  Gregg  imprinter. 

6  unit  VI 5A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285.  McAllen  TX  78501 
(512)  682-7011 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  .  .  .  but  we'll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We  ll  put  that 
equipment  back  into  production 
for  you  in  someone  else's  plant — 
and  produce  a  profit  for  you  to 
boot! 


GOSS  URBANITE  PRESSES  I 

4  unit  Goss  Urbanite  press,  SN  U-892.  Mfg  ' 
1971. 

7  unit  Goss  Urbanite  press  with  two  folders. 

SN  U-725.  reconditioned,  available  for  | 

immediate  delivery.  i 

Several  Urbanite  units  available  which  can  be  1 
offered  stacked  or  floor  position,  complete  with 
loll  arms.  Also  Urbanite  folders  complete  with  ! 
upper  former  and  drive.  | 

Offered  exclusively  by  ! 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999  ! 

Lenexa.  Kansas  66215 

(913)492-9050  Telex  4-2362  ' 


GOSS  SC,  7  units,  circumferential,  1978, 

SC,  4  units,  1971. 

Suburban  1500,  4  units,  1973. 

Urbanite,  6  units,  2  3-colors,  1968-72. 
Community  6-web  folders. 

Community  and  Suburban  units. 

HARRIS  VISA,  6  units,  balloon,  1977. 

V22,  5  units,  remanufactured. 

1  V25,  8  units,  3  folders  1977-78. 

I  845,  4  units,  1975. 

!  845.  6  units.  1970.  1 

I  1650,  4  units,  1980.  I 

I  JFl,  JF4,  JFIO,  JF25,  RBC2  folders.  ] 

BUTLER  4042-15  and  MEG  D200  auto¬ 
splicers. 

ONE  Corp/Atlanta  | 

I  (404)  321-3992  Telex  700563  | 

I  GOSS  COMMUNITY  4-units,  one  SC  folder,  i 
I  1975  vintage  printed  weekly  newspaper.  Avail-  1 
I  able  immediately.  Box  4028,  Editor  &  Pub-  j 
I  lisher.  I 


,  GOSS  URBANITE 

'  7-unit  Urbnite  with  two  folders  and  tri-color 
I  unit  Reconditioned  by  Goss  -  like  new  condi- 
I  tion  -  great  flexibility  and  available  now.  SN 
I  U-725/726. 

Several  Urbanite  units  available  which  can  be 
I  offered  stacked  or  floor  position,  complete  with  , 
j  roll  arms.  Also,  Urbanite  folders  complete  with  | 
I  upper  former,  V*  folders  and  drives.  I 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Hoe  colormatic  press,  8  units  and  3:2  folder 
Hoe  color  convertible  press,  8  units  and  2:1 
folder 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
(^pitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


5  UNIT  Harris  V22,  RBI  folder 
Vanguard  V-15,  4  and  5  units 
2  units  Community 
4  unit  Harris  V-25,  JF25 
Harris  845,  4  units,  22^4", 4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


LIQUIDATION  OF  INHOUSE  PRINT  SHOP- 
IOTA  11x17  offset  press  Itek  (Chief);  NuArc 
Automatic  Vacuum  Platemaker  22x25;  1977 
Collator/stitcher/folder,  Pitney  Bowes;  1976 
Companica  II — DSC618Camera — verticle/ Au¬ 
xiliary  lens;  1975  used  Agfa-Gavert  Copyproof 
CP  38  PMT  processor;  1974  Compugraphic 
Compuwriter  II  phototypesetter/8  fonts  and 
processor.  Call  Andrea  at  California  Manufac¬ 
turers  Association,  (916)  441-5420. 


MERGANTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 


PRESSROOM  OUT  OF  CONTROL? 

Make  us  a  reasonable  offer  on  one  or  more  of 
the  3  Goss  Controllers  and  4  motors: 

1 — 1978  SC  Controller  and  60  HP  drive 
1—1971  SC  Controller  and  50  HP  drive 
1 — 1968  SC  Controller  and  40  HP  drive 
1—  Brand  new  Westinghouse  50  HP  drive 
motor  also  complete  4-color  ink  pumping 
system  (hoses,  reels,  nozzles,  fittings,  etc 
plus  4  Lincoln  pumps.) 

(intact  Jack  Thomsen,  (213)  362-7774,  Val¬ 
ley  Printers,  Inc,  16230  Filbert  St,  Sylmar  CA 


HARRIS  COTTRELL,  3-Unit,  Model  V-15A, 
1977,  Web  Offset  Press,  with  JF-7  Folder,  Con- 
ventional  stands,  Size-22V4"x36". 
$100,000.  Call  Veronica  Aldas,  J  Ridley  Lewis 
Company,  (214)  634-0558. 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


CG  7200  WITH  SPARE  PARTS.  CALL  (713) 
564-8361,  EXT.  201.  MUST  BE  LXATED  IN 
ZONE  6. 


CUTLER  HAMMER,  Mark  IV  Counter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
Publisher. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


Offered  exclusively  by 

I  INLAND  NEWSPAPER  MACHINERY  CORP 
j  105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 

I  (913)492-9050  Telex  4-2362 

i  - 

GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
I  components. 

i  IPEC,  INC. 

I  97  Marquardt  Drive,  Wheeling  IL  60090 
j  (312)459-9700  Telex  20-6766 


i  ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
;  Press,  17H"x24Vf2"  wide,  with  2  Roll  Stands, 

I  Folder,  Sheeter,  $34,500.  (415)  873-2640. 

I  _ 

I  6-UNIT  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
I  seen  in  operation.  (206)  653-2519. 

I  5  UNIT  HARRIS  V15C.  like  new,  installed 
'  October,  1979,  must  sell  immediately-save 
;  $100,000. 

!  2,  3  and  4  unit  Goss  Community,  recondition- 
'  ed,  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

I  4  unit  News  King,  KJ6,  reconditioned. 

!  9  unit  News  King,  KJ8,  Mfg  1976/69,  availa- 
;  ble  May,  1982. 

:  News  King  add-on  units. 

j  TURNKEY  SERVICES 

;  Offered  exclusively  by 

i  INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr,  TO  Box  15999 
I  Lenexa,  Kansas  66215 

.  1  (913)  492-9050  Telex  4-2362 


ORLANDO  SENTINEL  STAR  PRESSES 
Eight  Units-Hoe  Colormatic,  22V4"  cutoff,  55" 
web.  Pair  3:2  folders,  subway  delivery,  three 
color  humps,  semi-auto  reels,  balloon  formers, 
bay  window  bars,  anti-mist  system. 

Eight  Units-Hoe  Color  Covertible,  22^4" 
cutoff,  multi-web.  Pair  2:1  folders,  subway  de¬ 
livery.  Three  color  humps,  manual  reels,  bal¬ 
loon  formers,  bay  window  bars,  electric  com¬ 
pensators,  anti-mist  system. 

Five  Units-Hoe  Litho-matic,  22^4"  cutoff, 
multi-web  width  capability  to  66V%",  5  plate 
wide.  Pair  2: 1  folders,  positioned  right  angle  to 
units,  semi-auto  reels,  hot  air  dryer,  blanket 
washer. 

INSERTING  EQUIPMENT 
Two — Sheridan  48P  Stuffing  Machine,  HH 
Hopper  Heads,  MS  delivery  drive. 

Contact  Gene  Bell,  Production  Director 
(305)  420-5601 
Sentinel  Star  Plaza 
633  N  Orange  Av,  TO  Box  2833 
Orlando  FL  32801-1349 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  V-15A.  8  units.  Upper  former,  1974. 
Cottrell  V-25,  Vx  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25,  8  units,  1978. 

Color  King  presses  and  units. 

.  Fairchild  Newsking,  4  units,  KJ8  folder,  1972. 

I  Harris 845,  4 units,  3 Butlers,  1974,  likenew, 
runs  200,000  IPH  per  month. 

Harris  V-25,  4  units,  1978. 

Harris,  7  units,  V-25,  1974.  4  Pass  TEC  dry¬ 
er,  Butler  flying  pasters. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters.  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
TO  Box  20190 
Ferndale  Ml  48220 


WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 

HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  for  tenure-track 
position  teaching  courses  in  Mass  Communica¬ 
tion,  Newswriting,  Editing.  PhD,  teaching  ex¬ 
perience  and  professional  experience  desir¬ 
able,  MA  required.  Send  letter,  resume,  trans¬ 
cripts  and  names  and  phone  numbers  of  refer¬ 
ences  to  reach  Don  H  Coombs,  School  of  Com¬ 
munication,  University  of  Idaho,  Moscow  ID 
83843  by  May  14.  An  AA/EO  Employer. 


I  EDITOR  of  new  national  communications 
magazine  looking  for  university  professors  in- 
I  terested  in  working  within  freelance  netvwjrk. 

I  Supplement  your  income  while  publishing 
material.  Good  pay.  Box  4123,  Editor  &  Pub- 
I  lisher.  Deadline  May  1. 


EDITOR  &  PUBLISHER  for  April  17,  1982 


44 


HELP  WANTED 


ACADEMIC 


ASSISTANT  DIRECTOR  of  Information  Ser-  ' 
vices  -  Creative,  experienced  person  needed  ( 
for  the  position  of  Assistant  Director  of  Informa-  i 
tion  Services  at  Emporia  State  University.  ' 
Primary  responsibilities:  direct  news  bureau,  i 
write  for  publications,  assist  with  television  and  | 
radio  work,  and  assist  with  special  projects.  , 
Assistant  Director  also  advises  the  student  , 
yearbook  staff.  Salary:  $16,000-$18.000.  de-  | 
pending  upon  qualifications  and  experience. 
Applicants  must  have  a  bachelor's  d^ree  and  ! 
experience  in  publicity  work.  A  master's  de-  i 
pee,  at  least  two  years  of  writing  experience,  at  ^ 
Feast  two  years  of  television  and/or  radio  experi-  j 
ence,  and  experience  working  for  and/or  advis-  i 
ing  a  yearbook  staff  are  preferred.  Send  ap-  ! 
plication,  resume,  and  at  least  three  references  ' 
to.  Paul  Kincaid.  Search  Committee  Chairper-  i 
son.  Information  Services.  Emporia  State  Uni-  ' 
versity,  Emporia  KS  66801.  Application  dead-  I 
line  is  April  30, 1982.  Emporia  State  Universi-  i 
ty  is  an  Equal  Opportunity  Employer  M/F/H.  : 


JOURNALISM 

Regular  full-time  position  available  September 
1982  with  specialty  in  advertising  to  head  up 
advertising  sequence  with  goal  of  being  first 
accredited  advertising  sequence  in  Indiana. 
Teaching  assignment  will  include  8-12  hours 
of  courses  in  advertising  and  related  courses. 
Must  keep  abreast  of  scholarly  and  professional 
developments  and  incorporate  into  teaching. 
Master's  degree  with  5  years  newspaper  or 
agency  experience  or  ABD  with  degree  comple¬ 
tion  in  one  year  acceptable.  Earned  doctorate 
preferred.  Rank  and  salary  dependent  upon 
qualifications.  Send  resume  to  Dr  Mark  Popo¬ 
vich,  Chairman,  Department  of  Journalism, 
Ball  State  University,  Muncie  IN  47306.  Ap¬ 
plications  must  be  postmarked  by  May  7, 
1982. 

Ball  State  University  Practices  Equal  Oppor¬ 
tunity  in  Education  and  Employment. 


THE  UNIVERSITY  OF  MISSOURI  School  of 
Journalism  seeks  two  teaching  editors  to  begin 
Summer  or  Fall.  1982.  One  position  requires 
copy  editing  and  layout  skills.  The  other  re¬ 
quires  ability  to  direct  reporters  and  run  city 
desk.  Both  require  significant  professional  ex¬ 
perience  and  ability  to  work  with  students  on 
the  school's  daily  newspaper.  Advanced  de¬ 
grees  desirable  but  not  essential.  Apply  to  Pro¬ 
fessor  Daryl  Moen,  School  of  Journalism,  Uni-  I 
versity  of  Missouri,  PO  Box  838,  Columbia  MO 
65205.  Deadline  May  15. 


UNIVERSITY  OF  ALASKA-FAIRBANKS 
Department  of  Journalism  and  Broadcasting  | 
has  two  tenure-track  openings  starting  August,  t 
1982.  One  position  is  responsible  for  teaching  ! 
survey  and  skills  courses  in  the  news-editorial  ! 
sequence.  This  position  requires  a  PhD  in  mass  j 
communications  plus  relevant  professional 
media  experience.  The  other  position  is  re¬ 
sponsible  for  teaching  basic,  intermediate,  and 
advanced  photojournalism  courses,  and  re¬ 
quires  at  least  a  master's  degree  in  journalism 
or  mass  communications,  plus  relevant  profes¬ 
sional  media  experience.  Both  positions  b^in 
at  the  instructor/assistant  professor  level,  DOE, 
with  salary  range  of  $23,100-$28,500.  plus 
excellent  fringe  benefits.  Send  resume,  trans¬ 
cripts,  and  a  list  of  references  to:  George  M 
Winford,  Head,  Department  of  Journalism  and 
Broadcasting,  University  of  Alaska,  Fairbanks 
AK  99701.  Closing  date  is  April  15,  or  until  I 
positions  are  filled.  UAF  is  an  EO/AA  employer  | 
and  educational  institution .  Women  and  minor-  | 
dies  are  encouraged  to  apply.  I 


DIRECTOR,  student  publications  for  the  Uni¬ 
versity  of  Alabama.  Responsible  for  produc¬ 
tion.  management,  advertising,  and  financial 
structure  of student  newspaper,  yearbook,  and 
literary  magazine.  Minimum  qualifications: 
Undergraduate  degree.  Master's  preferred,  and 
three  years  experience  with  student  publica¬ 
tions  program  or  comparable  work  experience. 
Position  is  12  months  a  year;  salary  com¬ 
mensurate  with  education  and  experience. 
Search  closes  April  30,  1982.  Send  nomina¬ 
tions,  resumes,  and  applications  to  Dr  Tom 
Strong.  The  University  of  Alabama.  PO  Box 
6275,  University  AL  35486.  The  Uiversity  of 
Alabama  is  an  equal  opportunity/affirmative 
action  employer. 


ADMINISTRATIVE 


EDITOR-PUBLISHER 

Growing  Zone  3  nevrspaper  group  seeks  experi¬ 
enced  person(s)  to  direct  operations  of  weekly, 
multi-weekly  and  daily  paid  circulation  news¬ 
papers  in  smaller  communities.  Must  be 
aggressively  sales-oriented  with  ability  and 
maturity  in  editorial  and  all  other  aspects  of 
newspapers.  Managerial  strength  essential.  Ex¬ 
cellent  present  and  future  benefits.  Well  re¬ 
spected  newspaper  group.  Resume  and  refer¬ 
ences  to  Box  4114,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE  ] 

1 

GENERAL  MANAGER — Advertising  director—  i 
To  structure  advertising  circulation  and  nor-  I 
printing  production  of  fast  growing  award-  , 
winningZone2weekly.  Delightful  rural  setting.  | 
If  successful,  then  take  over  profit  manage-  , 
ment.  Major  account  experience  critical.  Salary  { 
{25,000  plus  growth  percentage.  Reply  to  Box 
4038,  Editor  &  Publisher.  ' 

PUBLISHER  OR  GENERAL  MANAGER  for  fast  I 
growing,  slick,  national  entertainment  trade  j 
magazine  located  in  Sunbelt.  Expert  in  cost  | 
control  and  production  required.  Expert  in  , 
sales/subscription  promotion  desired.  Salary  j 
and  percentage.  Send  resume  to  Box  4068,  i 
Editor  &  Publisher.  | 


WE  NEED  TWO  LEADERS  willing  to  work:  one  | 
to  head  up  Advertising  Department  and  the  ' 
other  to  head  up  Editorial.  Experience  on  week¬ 
ly  newspaper  vital.  Husband-wife  team  may  be 
workable.  If  interested  in  working  in  New  ; 
Hampshire,  send  complete  resume  and  salary  ' 
expectations  to  Box  4144,  Editor  &  Publisher.  ! 


ADVERTISING 


ADVERTISING  MANAGER 
Aggressive  new  Western  Pennsylvania  7-day.  ' 
27TOOO  distribution,  newspaper  is  looking  for  a 
knowledgeable  motivator  and  good  sales  leader  , 
to  manage  a  staff  of  5  outside  sales  and  4  : 
classified  people.  ; 

Person  should  have  successful  track  record  and  ; 
ability  to  teach  and  sell  in  a  highly  competitive  ' 
market. 

Send  resume  to:  I 

Ted  Coleman  I 

Daily  TRIBUNE  I 

105  Mall  Boulevard  I 

Monroeville  PA  15146  j 


i  ADVERTISING  SALESPERSON 
j  If  you  are  aggressive,  professional,  creative.  I 
and  would  like  to  be  part  of  a  young,  energetic  | 
I  staff,  our  19,000  daily  has  a  growth  position 
!  open.  To  apply,  send  a  letter  and  resume  to:  ; 
I  Personnel,  Kennebec  Journal,  274  Western  i 
Av.  Augusta  ME  04330. 

I  ADVERTISING  DIRECTOR  for  six-day  after-  ; 
noon  Zone  7  daily.  Salary  plus  bonus.  Experi-  ■ 
ence  necessary.  Reply  to  Box  4092,  Editor  & 
Publisher. 


AD  DIRECTOR 
Sun  Belt  group,  small  dailies,  weeklies,  shop-  ' 
pers.  Must  have  experience  in  national,  retail,  j 
co-op,  special  projects.  This  is  your  chance  to  : 
start  at  the  top  of  this  small  poup  which  is  ; 
poised  for  take-off.  Salary  and  commission  , 
negotiable.  Send  resume  and  references  to  Box  ' 
4098,  Editor  &  Publisher.  j 


ADVERTISING  DIRECTOR 
Excellent  opportunity  to  join  7-day.  35,000 
circulated  daily,  located  in  the  lovely  Black 
Hills.  We're  looking  for  an  experienced  and 
aggressive  ad  director  to  lead  our  advertising 
and  marketing  team.  Excellent  growth  poten¬ 
tial  in  a  very  strong  market.  Send  resume  and 
salary  requirements  in  strictest  confidence  tO: 
Scott  McKibben,  The  Rapid  City  Journal,  PO 
Box  450,  Rapid  City  SD  57709. 


ADVERTISING  MANAGER— Excellent  oppor¬ 
tunity  to  build  reputation  and  linage  in  very 
upscale  market.  Small  group  of  weeklies  in 
metropolitan  area  (Zone  2).  (kxxj  base  salary, 
excellent  benefits  and  strong  incentive  prog¬ 
ram.  Reply  Box  4102,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER,  nationwide 
corporation,  number  one  in  its  industry,  looking 
for  career-conscious  individual.  Advertising  or 
direct  sales  experience.  Excellent  benefits. 
First  year,  $40,000 -F .  Send  letter  and  resume 
to  1308  E  Main  St,  Chattanooga  TN  37404, 
Attn:  Doris  Melton,  Personnel. 


ADVERTISING  SALES  representative  needed 
I  in  beautiful,  water-oriented  Zone  2  town.  Work 
with  an  established  weekly  newspaper,  selling 
combination  for  our  small  daily  and  weekly 
I  group.  Hi^  commission  and  base.  All  benefits. 
'  IndividuaT  must  be  high-powered,  aggressive, 
and  able  to  call  on  both  large  and  small 
accounts  in  a  highly  competitive  market.  This  is 
a  top  level  sales  position  with  outstanding  earn¬ 
ing  potential  for  the  right  person.  Reply  in  con¬ 
fidence  to  Box  4131,  Editor  &  Publisher. 


;  EDITOR  4  PUBLISHER  has  openings  on  its 
I  New  York  and  Chicago  sales  staffs  for  conscien- 
j  tious  people  with  knowledge  of  and  respect  for 
the  newspaper  industry.  Interested  persons 
I  should  contact  DL  Parvin  at  E4P. 


I  AD  SALESPERSON,  potential  ad  director.  Im- 
I  mediate  opening.  Florida  weekly.  3(X)0  cir- 
:  culation.  Reply  to  Box  4143,  Editor  4  Pub- 
I  lisher. 


HELP  WANTED 


ADVERTISING 


RETAIL  AD  MANAGER — You  will  prove  your 
capability  as  the  Retail  Ad  Manager  of  the  York  l 
Daily  Record,  a  37.CKX)  AM  circulation  daily  j 
located  in  the  104th  Metro.  Our  newspaper  is  1 
growing  in  a  market  with  two  competitive  ; 
dailies.  Your  challenge  is  to  keep  Retail  grow-  i 
ing.  We're  looking  for  a  strong,  capable  mana-  1 
ger.  Send  your  resume  to  Gary  Gran,  York  Daily  ! 
Record,  1750  Industrial  Hwy,  York  PA  17402,  i 


ARTIGRAPHICS 


ARTIST  LAYOUT/DESIGN 
Major  suburban  weekly  newspaper  chain  in  j 
metro  Atlanta  area,  seeking  laynjt  artist,  versa¬ 
tile  all  areas  newspaper  ad  layout,  finished  art 
and  promotional  pieces.  Strong  in  graphic  de-  I 
sign.  Salary  commensurate  with  abilities.  Be-  I 
nefits  package.  Box  4088,  Editor  4  Publisher,  i 


WE  ARE  GOING  TO  PRODUCE  one  of  the  most  I 
important  and  attractive  newspapers  in  the 
world.  But  It  won't  have  all  the  punch  we  want  I 
to  pack  into  it  unless  we  can  find  top-notch  I 
artists  specializing  m  imaginative,  sensible,  re-  I 
vealingchartsand  graphs:  and  who  can  create  i 
clear  bright  maps.  If  you  want  to  share  in  the  ' 
excitement  of  launching  a  major  metropolitan  ' 
newspaper  and  believe  you  are  qualified  send 
samples  of  your  work,  resume  and  salary  re-  ' 
quirements  tO:  Gil  Roschuni,  Graphics  Direc-  | 
tor.  The  Washington  Times,  3600  New  York  Av.  j 
NE,  Washington  DC  20022.  ' 


CIRCULATION 


CIRCULATION  MANAGER 
Large  daily  needs  individual  with  strong  metro 
background  to  handle  circulation  in  Zone  5. 
Experience  must  include  all  phases  of  circula-  I 
tion.  $40K-f .  Send  resume  including  salary  i 
requirementstoEkix41()0.  Editor4Publisher.  ' 


THE  MONTGOMERY  ADVERTISER-Alabama 
Journal hasanopeningforassistantCirculation  j 
Manager.  Must  have  5  years  circulation  man-  ! 
agement  experience  in  all  types  of  newspaper  | 
distribution,  have  good  human  relations  and  I 
planning  skills.  Salary  commensurate  with  ex-  | 
perience-with  good  benefits  plus  company 
car.  ‘ 

Send  resume  to  LE  Chapman,  PO  Box  1(XX). 
Montgomery  AL  36102.  i 


US  DISTRIBUTORS  wanted  for  international  , 
Arabic  publications:  Asharq  Al-West,  weekly  I 
newspaper:  Al  Majalla,  weekly  news  magazine:  , 
Sayidaty,  weekly  family  magazine:  and  Al-  ; 
Muslimoon,  weekly  Islamic  magazine.  For  | 
more  information  contact  Saudi  Research  4  ; 
Marketing  Corp,  Circulation  Dept,  (713)  961-  i 
0245. 


CIRCULATION 

MANAGER 


Large  daily  metro  in  Zone 
2  seeking  a  circulation 
professional.  Requires  a 
top-notch  individual  with 
strong  metro  experience 
encompassing  all 
phases  of  circulation. 
$50K-l-.  Send  resume 
including  salary  require¬ 
ments  to: 


Box  4090 
Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  April  17,  1982 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS! 

Medium-sized  (over  60.(X)0  circulation), 
award-winning  morning  newspaper  in  Zone  4 
looking  for  editors  and  byout  personnel  to  staff 
a  7-day-a-week  operations  -  copy  desk.  Posi¬ 
tions  are  open  for  both  copy  editors  and  layout 
and  design  personnel.  S^  resume  to  Box 
4132,  Editor  4  Publisher. 


COPY  EDITORS.  REPORTERS 
(Uimmunity-oriented  Zone  2  AM  seeks  copy 
editors,  reporters.  Experience  preferred  but  will 
tram.  Resume  and  clips  to  Box  4142,  Editor  4 
Publisher. 


COPY  EDITOR 
$2107/mooth 

Magazine  seeks  experienced  copy  editor  to  su¬ 
pervise  all  copy,  revise  and  edit  manuscripts, 
insure  accuracy  and  clarity  o(  all  material  in 
magazine.  Requires  BA  and  three  years  experi¬ 
ence  in  copy  editing. 

Send  or  hand  deliver  resume  as  soon  as  possi¬ 
ble  to  Personnel  Department.  State  Bar  of  Oli- 
fomia,  555  Franklin  St.  San  Francisco  CA 
94102. 

Zone  9  applications  only. 


CLASSIFIED  PHONEROOM  MANAGER 
For  200,000.  Zone  9  TMC  weekly  chain.  Must 
have  strong  phoneroom  sales  track  record  both 
private  party  and  soliciting  business  accounts. 
Ability  to  tram  and  motnate  6-peison  staff  us¬ 
ing  VDT's.  Promotional  experience  helpful. 
Salary  $20.000^us  bonus.  Send  resume  with 
salary  history  to  Box4145.  Editor  4  Publisher. 


EDITOR  for  10.000  PM  daily  in  Zone  5.  Appli¬ 
cant  must  have  strong  local  emphasis  back¬ 
ground  and  VDT  editing  experieiK:e.  Staff  lead¬ 
er  and  management-oriented.  Good  wa^. 
fringe  benefits,  excellent  community.  Send  re¬ 
sume  to  Box  4111,  Editor  4  Publisher. 


A  MEDIUM-SIZED  NEW  JERSEY  DAILY  is 
seeking  to  fill  a  management  position  on  our 
editorial  staff-nightside.  Based  on  prior  experi¬ 
ence  individual  should  be  qualifi^  to  super¬ 
vise  news  and  copy  staff,  do  page  layouts,  with 
overall  responsibility  of  meeting  production 
deadlines.  Send  resume  with  salary  require¬ 
ments  to  Box  4136.  Editor  4  Publisher. 


ASSISTANT  BUSINESS  EDITOR 
We  need  someone  with  a  background  in  busi¬ 
ness  and  economic  reporting  to  be  second  m 
command  on  our  business  desk  staff  of  seven 
people.  Copy  editing  and  layout  background  a 
^us.  Write:  Neill  Borowski,  Business  Editor, 
Democrat  and  Chronicle.  55  Exchange  St, 
Rochester  NY  14614  or  call  (716)  232-7100 


COPY  EDITOR— Beginning  copy  editor  for  four- 
person  desk  on  12,000  circulation  daily  m 
Berkshire  Hills  of  Massachusetts.  Box  4130. 
Editor  4  Publisher. 


COPY  EDITORS 

The  Wichita  Eagle-Beacon,  a  Knight-Ridder 
newspaper  is  looking  for  several  exceptional 
copy  editors.  If  you  have  a  true  appreciation  for 
the  language,  a  flair  for  headlines  and  solid 
editing  or  reporting  experience,  consider  the 
opportunities  on  our  139-person  news  staff. 
Thm'll  be  plenty  of  challenges.  Are  you  up  to 
them?  Write  or  call  (collect)  Harry  Abernathy, 
Assistant  Managing  Editor.'News,  FK)  Box  820, 
Wichita  KS  67201;  (316)  268-6527. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 
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HELP  WANTED 

HELP  WANTED 

i  HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

!  EDITORIAL 

EDITORIAL 

EDITOR  ! 

Small  weekly  in  booming  mountain  area  of  ; 
southwestern  Wyoming  needs  strong  writer,  i 
photographer  to  take  over  job  of  editor.  Candi¬ 
dates  must  be  quality-conscious  and  willing  to 
take  responsibility  of  publishing  a  newspaper 
every  week.  Good  opportunity  for  hard  worker 
desiring  management  position.  Call  Ken 
Smith,  (307)  875-3105  for  more  details.  ; 

EXPERIENCED  REPORTERS  and  copy  editors.  ! 
Excellent  pay  and  benefits.  Send  resume,  re-  1 
ferences  and  clips  to  Jim  Witt,  Miami  News.  PO  I 
Box  615,  Miami  EL  33152;  (305)  350-2154.  , 

GOOD  OPPORTUNITY  for  a  person  who  wanfs  ' 
to  move  up.  Large  Ohio  weekly  needs  an  editor  ' 
who  can  make  our  newspaper  come  alive.  Nice  : 
area.  {16,000  salary,  insurance  and  retire-  ' 
ment.  Send  resume  to  Box  3923,  Editor  &  Pub-  , 
lisher.  ^ 

GENERAL  ASSIGNMENT  reporter  with  photo  j 
and  darkroom  skills  for  5000  daily  in  central 
Iowa.  Call  (515)  432-1234  for  Editor  or  Pub-  ; 
lisher. 

"HOW  TO  GET  HIRED  IN  JOURNALISM  " 

For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 

- I 

IMMEDIATE  AND  FUTURE  openings  for  entry- 
level  reporters,  editors  and  photographers  at  i 
modern  classy  17.000  PM.  Enclose  resume, 
samples  of  your  work,  references,  salary  re¬ 
quirements.  .  and  your  ideas.  Contact  Dell  Grif- 
'in.  Editor,  The  Daily  Iberian,  Box  1270,  New  | 
Ib^ia  LA  70560.  I 

IMMEDIATE  OPENING  for  an  editorial  assis-  i 
tant  to  back  up  executive  editor  of  a  new  first 
rate  national  magazine.  Must  be  committed  to 
quality  and  possess  strong  skills  in  writing  ‘ 
(editing,  photography  and  layout  skills  prefer¬ 
red).  Motivafion  to  take  on  more  responsibility 
as  opportunities  arise  also  a  must.  Excellent 
opportunity  with  highly  successful  established  ' 
growing  firm.  Excellenf  salary,  benefits.  Zone 
4.  Nice  area.  Send  resume,  cover  letter,  pub¬ 
lished  work  and  references  to  6ox4122,  Editor  i 
&  Publisher.  Deadline  May  1. 

DESK  PERSON  WANTED— One  of  the  nation's 
most  advanced  electronic  newsrooms  has  an 
opening  for  a  desk  person  on  a  5-member  wire 
and  page  layout  desk,  '^our  "typewriter"  will  be 
a  big  screen  Harris  computer  terminal.  You  will 
be  trained  in  pagination.  The  job  involves  edit- 
ingAPand  UPl  wire  copy,  sizing  photos,  writing  I 
heads  and  laying  out  pages.  You  will  also  be  ] 
free  to  submit  opinion  columns  for  the  Op-Ed 
page  if  you  wish.  We  are  a  100-year-old  morn¬ 
ing  daily,  circulation  39,000,  located  in  a  city 
of  50,0()0  in  central  Louisiana.  The  job  is  5  ; 
nights  a  week,  4pm  to  12:30am,  with  two  ; 
nights  off.  Informal  working  conditions,  com¬ 
petitive  pay,  good  benefits.  Journalism  degree  ' 
or  equ'valent  training  required.  Send  resume 
to:  Personnel  Director.  Alexandria  Daily  Town 
Talk,  PO  Box  7558,  Alexandria  LA  71306.  An 
equal  opportunity  employer. 

DESK  ASSISTANT  ' 

The  nation’s  fastest  growing  newspaper  (cir¬ 
culation  up  47%  in  10  months)  newspaper  has  | 
a  key  desk  job  open  for  an  enthusiastic,  experi¬ 
enced  copy  editor  with  a  flair  for  headlines  and  . 
layout.  Applicants  should  have  3-5  years  re-  ' 
porting  experience,  1-2  years  desk  experience  I 
and  should  be  familiar  with  the  work  of  suc¬ 
cessful  tabloids.  Salary,  night  differential  over  ’ 
$500  per  week.  Excellent  opportunity  for  ^ 
advancement.  Send  resume  and  samples-no  I 
phone  calls  please-to  Linda  Demeglio,  Manag-  i 
ing  Editor,  The  Delaware  County  Daily  Times, 
500  Mildred  Av,  Primes  PA  19018. 

EXECUTIVE  EDITOR — Leading  Northeast  sub¬ 
urban  newspaper  group  (Zone  2).  Must  be  skil¬ 
led  in  news  management,  personnel,  and  train¬ 
ing.  A  challenging  job  with  growth  potential  for 
the  right  person.  Box  4077,  Editor  &  Publisher. 


EDITOR  for  Zone  5  daily.  Must  be  aggressive 
and  creative  in  management  of  news  staff. 
Emphasis  on  community  involvement  and 
groMh  with  our  small  but  growing  newsjjaper 
group.  Send  resume  and  salary  history  to  Box 
4083,  Editor  &  Publisher. 


EDITOR  FOR  WEEKLY  in  Northeast  Indiana. 
You'll  do  most  of  the  writing  for  this  award¬ 
winning  newspaper  owned  by  a  small  chain  that 
includes  two  dailies.  One  or  two  years'  experi¬ 
ence  would  be  helpful,  but  we'll  accept  ap¬ 
plications  from  1982  graduates.  The  position 
requires  an  aggressive,  well-organized  person 
able  to  write  about  all  facets  of  small-town  life, 
from  high  school  basketball  to  trash  pick-up 
rate  increases.  Good  benefits  package.  Send 
resume  to  James  Kroemer,  Kendallville  Pub¬ 
lishing  Co.  112  N  Main  St,  Kendallville  IN 


LAWYER-EDITOR  with  journalism  experience 
wanted  to  be  managing  editor  and  director  of  ! 
publications  for  the  Reporter's  Committee  for  ' 
Freedom  of  the  Press,  a  legal  research  and  | 
defense  fund  for  the  news  media.  Salary  negoti¬ 
able  based  on  experience.  Send  resume  to  Re¬ 
porter's  Committee  for  Freedom  of  the  Press,  , 
1125  15th  St,  NW,  Rm  403,  Washington  DC  ' 
20005.  I 

LIFESTYLE  EDITOR — Quality-oriented  daily  of  | 
40,(X)0  circulation  looking  for  aggressive  edi-  i 
tor  with  at  least  3  years  experience  to  supervise  ' 
7-person  staff.  Responsibilities  include  daily  I 
living  and  leisure  section,  arts  and  entertain-  ' 
ment  coverage,  and  a  weekly  home  real  estate  ; 
section,  and  community  news.  This  is  a  highly  ^ 
competitive  market.  We  are  looking  for  some-  I 
t  one  who  responds  to  a  challenge,  who  can  I 
handle  several  responsibilities  and  get  the  most 
out  of  a  relatively  small  staff.  If  interested. 

'  pleasetelluswhyandsendaresume(including  | 
j  references),  salary  history,  and  work  samples  | 
to:  Mike  Campbell.  Assistant  Managing  Editor,  ! 
Anchorage  Daily  News,  Pouch  6616,  Anchor-  1 
age  AK  99504.  No  phone  calls  please.  | 

MEDIUM  DAILY  in  the  Rocky  Mountains  needs 
Copy  Editor  on  features  desk.  Heavy  graphic  ! 
:  emphasis,  news  and  features  background  I 
I  necessary.  Must  have  ability  to  create  excite¬ 
ment  in  features  section  and  deal  with  day-to-  | 
,  day  layout.  Minimum  daily  experience,  3  years. 
Must  start  May  15th.  Send  resume,  tearsheets  , 
and  salary  requirements  to  Box  405 1 ,  Editor  & 
Publisher.  ! 

I  NEWS  EDITOR  position  open  in  northern  llli-  ; 
!  nois  award-winning  PM  daily.  5500  circula- 
I  tion,  5-person  staff.  Responsibilities  include 
some  layout,  county  government  and  general 
assignment  coverage.  Second-in-command  of 
I  editorial  staff.  Great  opportunity  to  gain  experi¬ 
ence  and  development.  Salary  open.  Fringes 
include  hospitalization  insurance,  vacation, 
holidays,  sick  time  and  profit-sharing  plan. 

'  Please  reply  by  letter  giving  background, 

‘  education,  experience  and  references  to  Pat¬ 
rick  B  Mattison,  (jelvidere  Daily  Republican, 

;  401  Whitney  Blvd,  Belvidere  IL  61008. 

NIGHT  NEWS  EDITOR 

Must  be  strong  in  graphics  and  have  proven 
news  judgment.  Metro  experience  preferred. 
Excellent  pay  and  benefits.  Send  resume,  re¬ 
ferences  and  clips  toJim  Witt,  Miami  News.  PO 
Box  615,  Miami  FL  33152;  (305)  350-2154. 


NATURAL  RESOURCES  REPORTER  j 
The  Missoulian.  western  Montana's  leading 
newspaper,  needs  a  natural  resources  reporter. 
The  beat  is  the  most  demanding  on  our  paper 
and  enjoys  a  tradition  of  excellence.  Appli¬ 
cant's  background  must  include  economics, 
resource  management  and  geology  geography. 
Three  years  reporting  experience  required.  The 
job  requires  an  ability  to  balance  complex  ener¬ 
gy  and  environmental  issues  which  involve  ex¬ 
tremely  contrasting  points  of  view.  Send  com¬ 
plete  resume  and  no  more  than  five  examples  of 
best  work  to  Brad  Hurd,  City  Editor.  Missou¬ 
lian,  PO  Box  8029,  Missoula  MT  59807.  No 
phone  calls  please.  Each  applicant  will  receive 
a  thorough  description  of  the  job.  Applications 
must  be  received  by  May  7. 

OPENING  for  assistant  editor.  Catholic  weekly 
in  Zone  3.  Layout,  headline  writing  and  rewrite 
experience  necessary.  Also  photography.  J- 
school  grad  preferred.  Salary,  upper  teens. 
Send  resume  to  Box  4101,  Editor  &  Publisher. 

ROCKY  MOUNTAIN  80M  daily  needs  experi- 
enced  food  editor.  Must  create  exciting  color 
covers  weekly.  Graphics  awareness  a  must.  Fe¬ 
ature  writing  for  other  sections  a  part  of  the  job. 
Immediate  opening.  Tearsheets,  resume  and 
salary  requirements  to  Box  4052,  Editor  &  Pub¬ 
lisher. 


WRITER/ 

EDITOR 

CIVS  . 


seeks  strong  combination  Wri- 
ter/Editor  for  videotex 
experiment  in  Northern  New 
Jersey  to  work  now  through 
mid  1983.  If  you  desire  the 
challenge  of  developing 
medium  that  demands  creativ¬ 
ity,  faith,  enthusiasm  and  basic 
jounalistic  skills  to  make  it  suc¬ 
ceed,  a  job  with  the  CBS 
Videotex  editorial  group 
awaits  you. 

Rush  your  resume  with  salary 
history  to: 

Editorial  Personnel  Manager. 

CBS  Venture  One 

22-08  Route  208, 
Fairlawn,  NJ  07410 

Men  &  Women  of  all  races  encouraged  to 
apply 


REWRITE  PERSON  i 

US  radio  station  in  West  Germany  needs  rewrite  1 
person  with  knowledge  of  world  affairs  and  ex¬ 
perience  in  processing  news  agency  copy  into  ! 
clear,  brief  accurate  stories.  Good  salaries  and  | 
fringe  benefits.  Box  4103,  Editor  &  Publisher,  i 

-  i 

STRINGERS  for  photographic  business  news-  I 
letter  to  cover  East  Coast  and  Chicago  areas.  | 
Retired  newsperson  who  hates  retirement  pre-  | 
ferred.  Janet  Marshall  Victor,  Photography  To¬ 
day.  Rt  2,  Box  197,  Templeton  CA  93456;  i 
(805)  239-1496.  i 

SPORTS  EDITOR  ’ 

We  need  an  imaginative  person  with  a  proven 
track  record  in  leadership,  graphics  and  writing  | 
skills  to  lead  a  sports  staff  of  8  on  a  hustling,  j 
growing  Sun  Belt  daily.  Send  resume  to  Box 
4129,  Editor  &  Publisher.  I 

THE  KANSAS  CITY  STAR  is  seeking  an  im-  I 
aginative  experienced  journalist  to  direct  its 
weekly  food  section.  We  are  looking  for  some-  ] 
one  to  edit  food  stories  and  write  the  recipe,  ; 
nutrition  and  consumer  articles  that  are  so  im-  ! 
portant  in  a  balanced,  sophisticated  section.  I 
this  important  position  demands  an  experi-  I 
enced  newspaper  reporter  or  editor.  Some  hard  ' 
news  experience  preferred,  but  not  required  | 
Send  resume  and  clips  or  sections  to  Cla^on  | 
Keller,  Lifestyle  Editor,  The  Kansas  City  Star,  | 
1729  Grand  Av,  Kansas  City  MO  641(j8.  No 
telephone  calls  please.  An  equal  opportunity  | 
employer.  j 

THE  NEW  ORLEANS  Times-Picayune/States-  i 
Item  has  an  opening  for  an  experienced  | 
SPORTS  DESK  COPY  EDITOR/slot  person  with  1 
extensive  background  in  page  design  and  VDT  | 
system.  An  equal  opportunity  employer  M.'F.  j 
Submit  resume  to  Personnel  Director.  The 
Times-Picayune  Publishing  Corp,  3800  Ho¬ 
ward  Av,  New  Orleans  LA  70140.  j 

VERSATILE  SPORTS  REPORTER-editor  with  | 
minimum  2  years  experience  sought  by  | 
medium  Southeast  daily  with  strong  coverage  , 
of  SEC  football,  basketball  and  minor  league 
I  baseball.  If  you  can  write  tightly,  edit  sharply 
and  have  sports  desk  skills  we're  interested  in 
you.  Send  resume  and  clips  to  Box  4089,  Edi¬ 
tor  &  Publisher. 


,  NEWSPAPER  EDITOR  WANTED 

!  Local  north  Dallas  newspaper  with  34.000 -f 
I  circulation  looking  for  the  right  pierson  to  guide 
i  a  good  editorial  staff.  Managerial  and  editing 
'  background  necessary.  Journalistic  profes- 
sionaTism  is  a  must  to  meet  the  editorial  de- 
{  mands  of  this  dynamic  marketplace.  Excellent 
I  salary  and  fringe  benefits.  Call  today! 

j  Mr  Briscoe 

i  (214)446-0303 

i _ FREELANCE _ 

1  OPPORTUNITY  KNOCKS  TWICE  A  MONTH 
I  WITH  FREELANCER’S  NEWSLETTER!  For 
I  sample  copy,  send  self-addressed,  stamped 
'  #10  envelope  to:  Dept  N,  307  Westlake  Dr, 

:  Austin  TX  78746. 

i _ JOB  LEADS _ 

'  PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 

I  PHOTOJOURNALISM 

I  WANTED:  Reporter/photographer  for  one  of 
I  Wyoming's  top  weekly  newspapers.  Photogra- 
I  phy  experience  a  must.  Good  salary  and  be- 
'  nefits.  Send  resume  to:  The  Douglas  Budget. 

1  PO  Drawer  109,  Douglas  WY  82633,  Attn: 

I  John  Rider. 

PRESSROOM 

!  — 

I  GROWING  weekly  group  in  Zone  2  needs  quali- 
1  ty-conscious  pressperson  for  4-unit  Harris  V- 
I  1 5A  and  AB  (jick  360.  Some  managerial  skills 
:  also  to  manage  printing-mailing  operations. 

I  Must  submit  to  psychological  testing.  Good  sal¬ 
ary  and  benefits.  Submit  resume  to  Box  4121, 


PRESSROOM  NIGHT  FOREMAN  for  a  large 
metropolitan  newspaper.  Primary  responsibili¬ 
ties  include: 

•Overseeing  pressroom,  platemaking,  and 
news  print  operations. 

•Supervising  operating  personnel. 

Must  have  4-5  years  experience  with  Goss  Met¬ 
ro  equipment,  including  2  years  supervision. 
Salary  up  to  $27,300,  contingent  upon  expe¬ 
rience;  excellent  company  benefits;  5-day 
week;  Zone  3.  Submit  resume  by  May  3  to  Box 
4037,  Editor  &  Publisher. 


,  GENERAL  SALES  MANAGER— Our  organiza- 
'  tion  is  young  and  growing,  we  need  an  indi- 
I  vidual  with  in-depth  working  knowledge  of 
I  advertising  gained  in  print  and  electronics. 

I  Background  and  knowledge  of  retail  and  hard 
I  and  staff  sales  office,  developmenf  and  make 
I  major  market  presentations,  and  be  responsi- 
I  ble  for  key  accounts.  Interpretation  and  news  of 
i  markef  research  a  musf .  Development  of  adver- 
I  tising  promofional  support  programs  a  key  part 
I  of  this  position.  Should  be  sales  first  and  admi- 
'  nistrator  second.  Need  verbal  and  written  skills 
'  and  should  be  comfortable  in  a  goal-oriented 
j  environment.  Compensation  to  $50,000  plus 
car,  expenses  and  other  employee  beneftts. 
I  Send  resume  in  confidence  to  Box  4116,  Edi- 
I  tor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  easel 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT;  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don’t  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 
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POSITIONS  WANTED 

ADMINISTRATIVE 

CIRCULATION  j 

CEO,  GM,  VP  Marketing— Profit  and  loss  re-  ' 
sponsible,  hard-working  pro  wants  #1  or  2  I 
opportunity  in  growing  daily,  weekly  or  shopper 
operations.  Will  consider  corporate  manage-  i 
ment  of  smaller  dailies.  Well  known,  respected.  , 
community  leader,  family  man.  proven  success 
record—  all  phases  of  the  business.  Currently  , 
top  level  management  large  chain.  Reply  Box 
3903.  Editor  &  Publisher.  1 

CONTEST  WINNER — District  manager,  6  years  ■ 
experience,  strong  on  service,  collections,  and 
carrier  training,  seeks  position  with  medium  or  i 
large  daily.  Tom  Hair,  Box  249,  Red  Wing  MN  ' 
55M6.  Phone  (612)  388-1278. 

EDITORIAL 

AGGRESSIVE  May  J-school  grad  seeks  position  | 
with  daily.  Experience  includes  internship  with 
Washington  CiC  bureau  of  major  metro  daily  and  ! 
managing  editor  of  college  raper.  Clips  avail-  i 
able.  VDT  experience.  Box  3941,  Editor  &  Pub-  ; 
lisher.  | 

GENERAL  MANAGEMENT 

Ad  Director  with  strong  daily  sales  record  seeks  ' 
management  position  needing  vigorous  direc¬ 
tion  and  motivation.  Box  4133,  Editor  &  Pub-  ' 
lisher. 

LET  ME  RUN  YOUR  PAPER  efficiently  and  pro-  i 
fitably  by  using  my  management,  marketing, 
advertising  and  editorial  skills.  Box  4139,  Edi¬ 
tor  &  Publisher. 

AUGUST  JOURNALISM  GRAD,  3  years  book 
and  magazine  editing,  freelance,  seeks  first 
reporting  or  copyediting  job  on  daily  or  weekly 
in  Zones  5,  4,  2.  Sharon  Thomas.  1740  W  i 
Grand  Blvd,  Detroit  Ml  48208;  (313)  894-  . 
8283. 

ADVERTISING  i 

- 1 

CLASSIFIED  ADVERTISING  MANAGER—  I 
Best!!  $40,000  brings  me  to  your  paper.  Box 
4124,  Editor  &  Publisher. 

CLOSET  EVANGELICAL  coming  out  in  the  ' 
open.  MA;  2V7  years  with  national  religious 
weekly  as  reporter,  writer,  editor.  Would  prefer  ; 
editorial/column  work  interpreting  moral  ethic-  ' 
al  dimension  of  news.  Box  4109,  Editor  &  Pub¬ 
lisher. 

CIRCULATION 

CIRCULATOR;  Age  38.  18  years  management 
and  promotion  experience,  on  small  and 
medium  dailies  and  weeklies.  Experienced 
with  ABC,  TMC,  voluntary  collect,  phone  rooms 
and  boy  crews.  Seeking  to  relocate  as  manager 
or  assistant.  Box  4056,  Editor  &  Publisher. 

EMPLOYED  EDITOR  mid-sized  daily  hungry  for 
new  responsibilities.  Strengths  as  writer,  edi¬ 
tor.  manager  being  held  hostage  by  new  owners  i 
devoted  to  exporting  profit.  Seek  challenges  for 
my  skills  and  pride  in  quality<onscious  pub-  ! 

1  lisher.  Box  4117,  Editor  &  Publisher. 

1  i 

DYNAMIC  CIRCULATOR,  presently  employed, 
marketing  degree,  austere,  expertise  in  exter¬ 
nal/internal  sales  development.  Desire  oppor¬ 
tunity  in  New  York  City/suburbs.  Box  4110, 
Editor  &  Publisher. 

DOES  YOUR  NEWSPAPER  bore  you  and  your 
readers  and  does  it  make  grammarians  wince?  ' 
Hire  a  good  editor.  Box  4127.  Editor  &  Pub- 
'  lisher.  1 

1  DESK  EDITOR  with  nine  years  experience  all  ' 

;  phases  small  daily.  Seeks  position  with  Zone  2  ' 
daily  at  least  30,000  circulation.  Interested  in  ; 

!  dance,  books.  Prefer  job  that  includes  writing,  i 
BA,  VDT.  PR  inquiries  ok.  Box  4135.  Editor  & 
Publisher.  * 

To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please  be 
selective  in  the  number  of  clips 
submitted  in  response  to  an 
ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manila  envelope. 

EDITOR.'WRITER  seeks  position  with  scientific  ^ 
or  technical  periodical.  Zoology  minor.  MSJ 
Medill.  One  year  experience  with  hazardous 
waste  public  information  office.  Covered  NRC, 
DOE.  Capitol  Hill  on  internship.  One  year  law  - 
school.  Box  4093,  Editor  &  Publisher. 

!  EDITOR  ' 

Youthful  pro  seeks  real  challenge.  Have  been 
managing,  city  and  state  editor  on  small  and 
medium  award-winning  dailies.  Family  man,  | 
looking  for  long-term  opportunity  in  progressive 
city,  community.  Box  4113,  Editor  &  Pub¬ 
lisher. 

1  EXPERIENCED  daily  news/feature  writer  seeks 
'  new  challenges  on  quality  daily.  Box  4125, 
Editor  &  Publisher. 

THE  INDUSTRY’S 
MEETING  PLACE... 


POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

EXPERIENCE.  Editor-weekly,  designed  new  ! 
layout  and  marketing  strategy.  Business,  | 
courts,  county  beats  with  dailies.  Entertain-  1 
ment  expertise.  H  Allen,  (505)  388-3366,  Rt  ’ 
8.  PO  Box  181G.  Silver  City  MD  88061. 

ENERGETIC,  aggressive  individual  seeks  en-  : 
try-level  editorial  position  with  newspaper, 
sports  related  publication  or  communication  ! 
rnedium.  Journalism  education  including  col-  ! 
legiate  campus  daily  and  radio  station  experi¬ 
ence.  Zones  1.  2.  3,  4.  5  and  9.  Box  4141,  i 
Editor  &  Publisher. 

FEMALE  SPORTSWRITER— High  Schools/  ' 
women's,  with  major  New  York  daily.  Also 
news,  features  work.  '78  J-grad.  Seek  writer's  { 
job  at  daily  or  magazine  in  Los  Angeles  area,  i 
Box  4138,  Editor  &  Publisher.  i 

JAPANESE-speaking  writer  and  photographer 
visiting  Far  ^t.  seeks  assignments.  Davis, 
20712-52nd  Av,  Langley  BC  V3A  6C7. 

LABOR'BUSINESS  REPORTER:  Columns 
published  in  major  metro  dailies,  including 
Chicago  Tribune.  Stories  on  cover  of  Nation  £ 
Propessive  Magazines.  Completing  book  on 
steel  industry.  Seek  job  on  publication  con¬ 
cerned  with  issues  of  the  80's— productivity, 
industrial  decline.  Sun  Belt  flight,  job  exporta¬ 
tion.  Have  daily  experience.  Know  top  experts, 
leaders  in  union  and  industry.  Box  4118,  Edi¬ 
tor  &  Publisher. 

LAW  DEGREE  (in  May):  Well  educated,  well- 
traveled.  Strong  writing  ability.  Seek  challeng¬ 
ing  assignment  in  States  or  overseas.  J  F^ker, 
2845  N  Park  Blvd.  Cleveland  Hts  OH  441 18; 
(216)  371-5334. 

HAVE  BELDON  72  ' 

WILL  TRAVEL 

Local  5-day  columnist-editor,  37.  seeks  com-  , 
petitive,  creative  metro  for  unorthodox,  win¬ 
ning  format,  rare  writing  skill.  Bilingual,  photo  i 
and  production  abilities,  expect  compensation  ' 
to  match  results.  Box  4126,  Editor  &  Pub¬ 
lisher. 

NEWLY  DIVORCED  SPORTS  EDITOR  of  small 
Iowa  daily  needs  change  of  scenery.  Can  cover 
anything  or  work  desk.  Clips  and  refererKes  on 
request.  BA.  32,  excellent  health.  Jeff  Green. 
710  Cornwall,  Waterloo  lA  50702;  (319)  234- 
4850. 

RESPONSIBLE  EDITOR-WRITER  seeks  chal¬ 
lenge  of  management,  community  relations 
and'or  technical  skills.  Good  writing  and  ethic¬ 
al  journalism.  Box  4091,  Editor  &  Publisher. 

1  AM  A  YOUNG,  experienced  managing  editor  1 
of  a  quality  AM  daily  who  seeks  a  greater  chal-  | 
lenge.  If  you  send  me  a  letter  describing  your 
operation  and  copiesof  your  paper.  I'll  send  you  j 
a  resume,  referencesand  a  critique.  1  am  avail¬ 
able  after  July  10.  Box  4055,  Editor  &  Pub¬ 
lisher. 

SPORTSWRITER  and  editor  with  3  years  ex¬ 
perience  in  the  Midwest  seeks  positKXi  on  daily 
in  any  Zone.  Young  and  ambitKHis.  Box  4020. 

1  Editor  &  Publisher. 

IMMEDIATELY  available  any  Zone.  Young  re¬ 
porter  with  top  references,  (^pable,  fast  lear¬ 
ner.  Ted  Stump,  18552  Collins.  Tarzana  CA 
91356;  (213)  342-2619. 

'  SPORTSWRITER — 1  can  do  it  all  and  well. 

Sparkling  clips,  top  references.  Energetic.  Ex- 
.  perienced.  use  J-grad.  Copy  desk,  layout.  VDT 
'  experience.  All  Zones.  Box  4095,  Editor  &  Pub¬ 
lisher. 

PHOTOJOURNAUST 

SPORTS  EDITOR-WRITER— Victim  of  budget 
cutback  after  1 1  years  of  superior  work.  At  35, 
a  real  desk  professional.  1  can  help  you  if  you 
will  help  me.  Box  4120,  Editor  &  Publisher. 

TOP  NEW  YORK  DAILY  NEWS  reporter  and 
feature  writer  available  as  paper  flounders  to 
handle  major  breaking  news;  human  interest 
stories;  science,  education  or  legal  beat,  on 
well-written  daily,  weekly  or  magazine.  For  a 
newswoman  you  can  count  on  to  produce  copy 
with  flair  and  accuracy  on  deadline,  write  Box 
4140,  Editor  &  Publisher. 

1 

1  PHOTO  EDITOR.  17  years  with  one  of  the  na- 
;  tion's  most  respected,  top-five  dailies,  wants  to 

1  exchange  Manhattan  smog  for  Sunbelt  skies. 

!  Seeks  serious  large  metropolitan  paper  able  to 
afford  his  experience  and  talent.  Box  4029. 

1  Editor  &  Publisher. 

PHOTOJOURNALIST  with  Missouri  BJ  and  6W 

I  years  daily  experience  seeks  position  with  de- 
1  sign-oriented  mid-size  daily.  VDT,  la^t  and 
'  writing  back  up  good  eye.  Prefer  Zone  5  but  will 
consider  any  locale.  Available  now.  Mark  Prout. 
1207  Sierra.  Hannibal  MO  63401. 

VETERAN  COPY  EDITOR  with  full  spectrum  of 
experience.  Prefer  Southern  colle^  town  or 
ci^  with  excellent  school  system.  Box  4108, 
Editor  &  Publisher. 

VERSATILE  reporter  photographer.  5  years  ex¬ 
perience  on  one  daily,  seeks  general  assign¬ 
ment  spot  in  Zone  7,  8  or  9.  VDT  know-how. 
Box  4137,  Editor  &  Publisher. 

PRODUCTION 

;  OPERATIONS  or  PRODUCTION  MANAGER 

1  Experienced  in  all  operating  and  administrative 
areas,  with  particular  strengths  in  production, 
data  processing,  mechanical  and  electronic  en¬ 
gineering.  plant  facilities  development,  and  ex¬ 
pense  reduction  and  control.  Profit  and  people- 
oriented,  with  a  solid  record  of  lowering  operat- 
.  ing  costs  and  raising  product  quality.  Available 

1  immediately.  Strictest  confidence.  Box  4072, 

'  Editor  &  Publisher. 

1  PRINTING  MANAGEMENT  GRADUATE,  BS 
degree,  internship  with  major  publisher,  seeks 

I  challenging  position  with  advancement  oppor- 
i  tunity.  Mac  Rose.  Box  (}.  St  Augustine  FL 
;  32084;  (904)  471-9(XK). 

YOUNG  REPORTER  with  daily  newsexperience 
covering  courts,  government  and  police  seeks 
reporting  position  on  daily  or  weekly  in  Zone  1, 
but  will  consider  offers  from  other  Zones.  Box 
4086,  Editor  &  Publisher. 

COPYREADING,  column  (samples)  for  J- 
&hool  BA,  38.  who's  taught  English,  directed 
radio  news,  published,  proofread.  PO  Box  686. 
Hutchinson  KS  67501;  (316)  663-5082. 

DESKMAN 

Sports,  experienced,  all  phases.  Zones  1.  2,  3. 
4.  Box  4045,  Editor  &  Publisher. 

When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info:  (212)  752-7053 
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Shop  Talk  at  Thirty 

How  to  squash  a  news  subpoena 


When  a  San  Francisco  law  firm  recent¬ 
ly  served  a  blanket  subpoena  on  the  San¬ 
ta  Rosa  (Calif.)  Press  Democrat,  editor 
Art  Volkerts  was  quick  to  reply,  he 
wrote: 

“Dear  Barristers: 

I  was  served  your  subpoena  at  my 
home  last  Thursday  (interrupting  my  din¬ 
ner)  and  will  be  happy  to  comply,  with 
certain  conditions. 

The  language  of  your  subpoena  says, 

‘All  newspaper  articles,  documents, 
records,  memoranda,  photographs,  tape 
records  and  other  materials  in  your 
possession  or  subject  to  your  custody, 
control  or  inspection  relating  to  com¬ 
plaints  by  citizens  against  the  County  of 
Sonoma  for  abuse  of  their  governmental 
powers  or  other  records  such  as  litigation 
articles,  news  articles  or  other  matters 
relating  to  the  illegal  expenditure  of  funds 
by  employees  and/or  officials  of  the 
County  of  Sonoma.’ 

Inasmuch  as  the  County  of  Sonoma  was 
chartered  in  1850  and  The  Press  Demo¬ 
crat  first  started  publication  in  1857,  and 
because  the  citizens  of  Sonoma  County 
have  always  been  ready  to  complain 
about  the  government  of  Sonoma  Coun¬ 
ty,  to  comply  with  your  subpoena  would 
take  considerable  research. 


It  takes  about  15  minutes  to  adequately 
research  one  day’s  publication  of  The 
Press  Democrat.  Thus,  to  research  one 
year  of  publication  would  take  78  hours. 
To  research  125  years  of  publication 
would  take  9,750  hours. 

We  would  have  to  put  two  librarians  on 
this  job  in  order  to  complete  it  by  March 
22,  at  overtime  rates  of  $22.95  per  hour. 

That  would  add  up  to  $214,987.50  for 
research  and  the  copying  of  what  we 
think  would  be  thousands  of  documents 
would  require  at  least  $2,000.  Add  to  that 
the  rental  fee  for  a  truck  to  haul  these 
documents  to  your  office,  $500  a  day 
expert  witness  fee  and  mileage  for 
myself,  and  we  have  the  amount  we 
would  expect  you  to  pay  for  us  to  comply 
with  your  subpoena. 

Would  you  please  indicate  your  agree¬ 
ment  to  pay  for  this  research?  As  soon  as 
you  have  done  so,  we  will  proceed. 

Best  Regards, 
Arthur  J.  Volkerts,  editor.’’ 

Volkerts  told  E&P  the  case  was  settled 
out  of  court. 

“The  attorneys  sent  me  a  telegram  of 
apology  and  invited  me  to  dinner  instead 
of  the  $250,000,’’  Volkerts  said. 


Gannett  execs 
Europe  bound 

Three  Gannett  Co.  executives  went  to 
Europe  this  month  to  meet  with  stock 
analysts  and  fund  managers  in  five  cities. 

The  executives  gave  six  presentations 
in  four  days  in  London,  Edinburgh,  Paris, 
Geneva,  and  Zurich.  The  first  presenta¬ 
tion  was  on  April  13.  The  group  returned 
to  the  United  States  on  April  16. 

Making  the  trip  were  Douglas  McCor- 
kindale,  senior  vicepresident  and  chief 
financial  officer.  Jack  Heselden,  presi¬ 
dent  of  the  newspaper  division,  and  Peter 
Prichard,  director  of  communications  for 
the  office  of  the  chief  executive. 

McCorkindale  is  also  president  of  Gan- 
nett’s  diversified  media  division  which 
includes  broadcasting  and  outdoor 
advertising. 

Prichard  said  the  meetings  with 
European  analysts  will  “serve  the  same 
purpose  as  presentations  we  make  in  the 
U.S.  This  is  an  update  to  European 
investment  managers.’’ 

Gannett  executives  have  made  several 
such  presentations  in  Europe  in  the  past, 
Prichard  said. 

The  trip  is  not  for  the  purpose  of  raising 
money  abroad  or  to  develop  an 
international  venture,  he  added. 

Allen  H.  Neuharth,  Gannett’ s  chair¬ 
man  and  president,  originally  was  going 
to  make  the  trip  to  Europe  but  had  a 
change  of  plans. 


$3,000  prize 
won  by  Ritz, 
Denver  Post 

William  R.  Ritz,  energy  reporter  for  the 
Denver  Post,  won  first  place  and  $3,000  in 
the  1982  William  S.  Miller  Awards  for 
Enterprise  Reporting. 

During  the  past  year  he  wrote  more 
than  80  stories  that  uncovered  a  wide¬ 
spread  pattern  of  theft  and  inadequate 
controls  in  the  oil  industry. 

Ritz’s  first  place  and  other  winners 
were  announced  at  the  University  of 
Florida’s  College  of  Journalism  and  Com¬ 
munications  in  Gainesville.  The  College 
and  Cox  Florida  Newspapers  were  co¬ 
sponsors  of  the  contest. 

Second  place  and  $2,000  went  to  Bruce 
D.  Butterfield,  reporter  for  the  Pro¬ 
vidence  Journal-Bulletin,  for  his  series  on 
hazards  in  the  jewelry  industry,  Rhode 
Island’s  largest  manufacturing  activity. 

Third  place  winner  Stuart  Diamond  of 
Newsday  won  $1,000  for  a  lengthy  probe 
of  a  nuclear  power  station  that  became 
almost  forty  times  more  costly  than  ori¬ 
ginal  projections  and  fell  ten  years  behind 
schedule. 

A  special  Florida  Student  Award  of 
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William  R.  Ritz 

$1,000  was  won  by  Cindy  Spence,  who 
writes  for  the  Independent  Florida  Alli¬ 
gator.  Her  story  dealt  with  the  Black  chil¬ 
dren  killings  in  Atlanta. 

There  were  150  entries  in  the  nation¬ 
wide  contest  for  professional  reporters. 
They  came  from  newspapers  of  all  sizes 


and  from  all  regions  of  the  United  States. 

“Enterprise”  is  a  key  word  in  the  Wil¬ 
liam  S.  Miller  Contest.  The  awards  are 
intended  to  encourage  reporters  to  probe 
deeply  in  quest  of  facts. 

Miller,  a  retired  manufacturer  and 
banker,  who  now  makes  his  home  in  Gol¬ 
den  Beach,  Florida,  established  the 
awards  as  an  incentive  for  personal  initia¬ 
tive  and  depth  reporting. 

Ritz  worked  for  the  Associated  Press  at 
its  Denver  bureau  from  1975  to  1978 
covering  especially  water  and  natural  re¬ 
source  issues  critical  to  the  West. 

He  was  named  a  professional  journal¬ 
ism  fellow  in  1978  and  studied  energy  and 
natural  resource  issues  at  Stanford  Uni¬ 
versity.  Upon  his  return  to  Colorado  in 
1979,  Ritz  joined  the  Denver  Post  as  its 
principal  energy  writer. 
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Many  newspapers  spend  a  great  deal  of  money  on  NIE  efforts  —  and 
yg  never  really  know  whether  their  programs  are  being  used  consistently, 

are  being  received  well,  or  are  working  to  turn  today’s  kids  into  the 
I  newspaper  readers  of  tomorrow.  This  isn’t 

I  Iwl  Ell  ■■  so  with  the  nearly  300  dailies  that  use  VEC 
NIE  services.  They  all  receive  a  yearly  survey  of  their  program’s  results.  And 
the  results  have  been  remarkable.  Below  are  just  two  of  the  total  results  based 
on  the  average  of  all  our  clients. 

QDo  you  and  your  students  use  newspapers  In  conjunction  with  the 
m  VEC  filmstrip  program? 


RESULTS:  92.2%  YES  7.8%  NO 

QDo  you  think  your  students  read  the  newspaper  more  often  than 
■  before  you  worked  with  the  VEC  Program? 

RESULTS:  96.3%  YES  3.7%  NO 


tor  more  information  write  or  call  us  today 

vec,  me.  ^ 


THE  NIE  PROFESSIONALS 
P.O.  Box  52,  Dept.  EP,  Madison,  Wl  53701 
(608)  831-6565 


(Construction  is  on  schedule) 

It  won't  be  long  now! 


One  of  the  most  exciting  events 
in  Knoxville's  history  will  take  place 
on  May  1,  1982. 

On  that  day  President  Ronald 
Reagan  will  officially  open  the 
1982  World's  Fair  in  Knoxville,  the 
first  BIE-sanctioned  World's  Fair 
ever  to  be  held  in  the  Southeastern 
United  States. 

To  date,  23  countries  of  the 
world  have  announced  plans  for 
international  pavilions  and  42  cor¬ 
porate  sponsors  are  busy  preparing 
exhibits  for  the  Fair. 

Knoxville  and  communities 
within  a  1 00-mile  radius  of  the  Fair 
site  are  making  plans  to  play  host 
to  some  60,000  daily  visitors  to  the 
World's  Fair.  A  $250  million  high¬ 
way  improvement  program,  new 
retail  stores,  many  new  hotels, 
motels,  new  restaurants,  and 
hundreds  of  expansions  of  existing 
businesses  have  become  a  part  of 
the  changing  scene  in  Knoxville. 

The  Knoxville  newspapers  are 


planning  a  weekly  tabloid  section 
"This  Week  At  The  Fair"  to  be 
published  each  Monday  during  the 
Fair.  * 

We  urge  you  to  become  a  part 
of  the  action  in  Knoxville,  both 
during  the  World's  Fair  and 
afterwards.  The  residual  effect  of 
this  tremendous  event  will  serve  to 
make  Knoxville  an  even  more 
important  center  for  business, 
research,  energy,  and  manufactur¬ 
ing.  Its  proximity  to  Oak  Ridge, 
TVA,  The  Great  Smoky  Mountains 
National  Park,  and  The  University 
of  Tennessee  provides  a  stimulus 
for  economic  activities  far 


Knoxville,  Tennessee  37901 


beyond  those  of  the  normal 
Sunbelt  cities  growth. 

Knoxville,  important  enough  to 
have  been  chosen  as  site  of  the 
1982  World's  Fair,  has  received 
world-wide  publicity  in  the  past 
year.  More  and  more  business  lead¬ 
ers  are  realizing  the  exciting  poten¬ 
tial  of  this  growing  market  area. 

Plan  now  to  attend  the  World's 
Fair  yourself  and  to  include  Knox¬ 
ville  in  your  marketing  plans  for  the 
future.  Get  the  complete  story  from 
your  Story  8t  Kelly-Smith  repre¬ 
sentative  now,  or  call  Jerry 
Dunning,  advertising  director,  at 
615/523-3131. 
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